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tate of the Nation’s Economy 
P 
Business Faitu s — Increased Up 
from 207 the preceding weel 
cording to Dun & ‘Bradstreet. 
noted, however, ‘that failure 
8 percent below \he prewa 
of 252 in the like wedk of 1939. 
Srore Sates—Departme 
: s ran 2 percent ahead © 
Fike 1953 period, accordi 
deral Reserve Board. 
Wuoesae Prices — Increased ‘9.1 
cent to 110.2 of the Bureau 0 
bor Statistics index. 
* ? * * 
ea Down 
-Inpusteuat Outrput— Dropped in 
uly 6 percent below June, accord- 
to Federal Reserve Board, to 
percent of the 1947-49 index. 
ato production, the report states, 
4 ned “well below the exception- 
illy high rates of last year.” 
oo Scuepute — Was set at 
62.1 percent of capacity last week, 
Be compared with 64 percent the 
- prece g week. 
"ha B pencess. Inpex—Physical volume 
' business declined to 96.7 from 
the previous week, according to 
on’s. 


Top Cars 
| New-car registrations for six 
months: 
es es. 
 1—706,577 
2—697,852 


1953 Pos. 
475,500— 2 
670,082— 1 
236,744— 4 
302,369— 3 
168,331— 6 
208,381— 5 
119,468— 8 
160,383— 7 

$1,555—11 


Make 
Ford 


4—216,428 
- §—~195,125 


For further details see Page 82. 


Bootlegging Probe 
Set Up in Senate 
As Stopgap Move 


Bricker Orders Inquiry 
To Search Out Cause 
And Possible Cure 


iw7/ASHINGTON.—A Senate sub- 
committee investigation into 
Auses of new-car bootlegging, and 

Mat can be done to prevent it, 

appears to be the most the nation’s 
de Pid s can expect until the 84th 
Congfess opens in January. 

At Automotive News’ press 
time, the NADA-sponsored 
Crumpacker anti-bootlegging a 
which had been passed by the 
House, was still buried in the 
files of the Senate Committee on 
Interstate Commerce—with vir- 
tually no hope of seeing daylight. 
Only a miracle could bring it out 
into the open. That miracle would 
have to be White House interven- 
tion. Such action was considered 
unlikely since both the Department 

of Justice and the Federal Trade 
Commission had expressed strong 
opposition to the bill. 
* * * 
Ai even if the Crumpacker 
bill should be released by the 
committee, put on the calendar 
and approved, it probably would, 
under the circumstances, encounter 
a presidential veto. 

Anti-bootlegging legislation at 
this session was made more un- 
likely when Senator John Bricker, 
Ohio Republican and chairman 
of the Senate Interstate Com- 
merce Committee, directed that 
the subcommittee on business 
and consumer interests make an 
immediate study of the subject. 

Bricker said he wanted the 
answers to these two questions: 

1. What is the cause of auto 
bootlegging? 

2. What, if anything, can be done 
to prevent it? 

That, said Bricker, will be the 
scope of the investigation. 

* * ” 


HE subcommittee will be headed 

by Senator William Purtell, 

Connecticut Republican. Members 
(Continued on Page 35, Col. 1) 


U.C. Market Up Again 


Price Index Shows Biggest Gain in Over Two Years; 
Auction Sales Ratio Stays High 


By Bob Lienert 
Staff Writer 
HE wholesale used-car market, 
which has been hotter than the 
t sun all month, hit a two- 
crest last week. 
* There were three exceptional de- 
velopments, according to the AuTo- 
“Motive News index: 
1. The overall average price of 
sold at auction in- 
4 to reach $782. The 
the greatest weekly 
1, 1952 (excluding 
new models were 
index). 

2. of the eight models 
comprising e index showed an 
individual gain. That had not hap- 
since June 9, 1952. 

_ 8. The auction sales ratio was 73 


cent, thereby staying above 70 
mt for the sixth week in a 


pened 


.* * * 


HE new-car market is in good 
shape, too, with sales so far in 


August running about even with 
the same period of July. 

Outside the big-volume lines, 
where hard-selling is still the 
order of the day, the ’54 new- 
car market is approaching the 
end of the line in orderly fashion. 
Some dealers say they expect 

to be out of ’54s four to five weeks 
before the ’55s are introduced. 

They find the prospect of a solid, 

orderly cleanup highly pleasing 
and, in some cases, more than a 


little surprising. 


* * * 


dealer told Automotive News 

he had only a 10-day supply 

of new cars and wouldn’t be get- 

ting any more ‘54s. He said he 

would be able to concentrate on 

his used-car operation for the first 

time in many months, now that 
new-car pressure is eased. 

The duplication of this situa- 

tion in countless other new-car 

(Continued on Page 38, Col. 1) 
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$8 Per Year, 25c Per Copy 


Higher Sales Goals Set 
By Studebaker-Packard 


How They Fared .. . 


New-Car Sales 


—Automotive News compilations from R. L. Polk & Co. data. 


48% Sales Gain Puts Ford 
In First Place for Half 


EN the smoke of the first- 

half battle for new-car sales 
leadership cleared away last week, 
registration figures showed Ford in 
top spot—its long-sought goal. 

Ford sold 48.6 percent more 
cars in the first six months than 
it did in the same period of 1953 
to pass Chevrolet, perennial sales 
leader, in the six-month tabula- 
tions. 

Chevrolet also sold more cars 
than it did in the first half of last 
year, although the increase was 
only 4.1 percent—far smaller than 
Ford’s. 

a - + 
HEVROLET retained sales 
leadership in new trucks, al- 

though Ford has moved up fast in 
that classification, too, and is 
threatening. 

In new cars, both Ford Motor 
Co. and General Motors increased 
their share of the total market, 
but Chrysler Corp. and all other 
makers had to be content with a 
smaller slice. 


Ford Motor boosted its market 


Production 


Automotive News Estimates: 
U. 8. Cars, Trucks 


155,695 


115,275 116,198 


Last 1953 
Week Week 
For complete production totals 
by makes, see table, Page 38. 


Prev, 
Week 


penetration by 9.79 percentage 
points, GM rose 2.91 percentage 
points while Chrysler Corp. slipped 
7.19 percentage points. The other 
producers declined a total of 5.51 
percentage points. 
a ” ee 

To Big Three in the first half 

accounted for 94.34 percent of 
the 2,816,800 new cars sold, leaving 
5.66 percent for the smaller makers. 
Last year, in the first six months, 
the Big Three claimed 88.83 percent 
of the 2,880,025 new cars sold, with 

(Continued on Page 37, Col. 1) 


lerger Creates 


little Three’ 


Dual-Franchise Offer 
Weighed for Dealers 
In Smaller Cities 


By Tom Hewitt 
Staff Writer 
— USS. auto industry last week 
was changed into two segments 
— the Big Three and the Little 
Three—by the merger of Stude- 
baker and Packard. 

Some industry observers look 
for the latest merger to evolve 
into a Big Four in a year or so. 
With growing, 


competitive forces 
they believe that a blending of 
Studebaker-Packard Corp., Am- 
erican Motors and Kaiser-Willys 
will come about eventually. 


The new corporation hopes to 
boost its sales, but officials last 


Paul Hoffman James J, Nance 


week did not predict what share 
of the market they plan to obtain. 
* 


| A joint statement, Paul Hoff- 
man, board chairman of S-P; 
James J. Nance, chief executive of- 
ficer, and Harold 
S. Vance, chair- 
man of the exec- 
utive committee, 
said: 

“We can now 


Harold S. Vance 


Scnnstactaittis.: We thea ame 


(Continued on Page 34, Col. 1) 


Six Car Makers Idle 


But Both Chevrolet and Ford Head for Output 
Of Millionth Auto of 1954 


Witt six of the 18 car makes 
out of production this week, 
U.S. output will decline even fur- 
ther from last week’s low point for 
the year. 

U.S. makers last week turned 


estimates, against 
ee ee ee 


1953 out- 
put amounted to 130,501 cars and 
25,194 trucks. 

One milestone is due this week 
and two others will follow next 
week: 

1. Chevrolet will turn out its 
millionth U.S. car of the year 
about Friday, a week behind its 
1953 counterpart. tg 


FORD division’s millionth car 
© of 1954 will be built late next 


week, almost two months ahead of 
last year. 

3. General Motors will produce 
its two-millionth car of the year 
about next Monday (Aug. 30), only 
a few days later than the two- 
millionth of 1953. 

Down 


) 

The Chrysler Corp. divisions will 
reopen late in September, produc- 
ing 1955 models; Studebaker is set 
to begin output of new offerings 

(Continued on Page 38, Col. 3) 
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Great Day for Youngsters 





65,000 Spectators Jam Derby Downs— 


A capacity crowd estimated at 65,000 filled Derby Downs in Akron, only race track 
ot its kind in the world, to watch youngsters from all parts of the nation compete 
for prizes offered to the winners of the 17th annual Soap Box Derby, sponsored by 


Chevrolet and various newspapers of the 





nation. 


Oil Can Trophy Goes to Carson— 


In the Oil Can Trophy “race,” 


a featured preliminary of the Soap Box Derby in 


Akron, Jack Carson (center), television and radio star, takes possession of the prize 
after crossing the finish line ahead of Lou Costello (second from left), and Robert 
Cummings (right). Bud Abbott (left), consoles his longtime movie partner. Second from 


right is W. 
Los Angeles Boy 
Makes Good in 

Soap Box Derby 


AKRON.—The 17th annual All- 
American Soap Box Derby last 
week was won by Richard Kemp, 
14, of Los Angeles, who on his 
fourth and final run made the best 
time of the day with 27.51 seconds 
down the 975-foot course. 

The race, sponsored by Chevro- 
let and newspapers throughout the 
country, netted Kemp a $5,000 
scholarship from Chevrolet, besides 
other prizes and trophies. Prizes 
through the first 10 places included 
four scholarships differing by $1,000 
each. 

Gary Miller, 15, of Long Beach, 
Calif., finished second, and John 
Kirtley, 15, of Evansville, Ind., 
third. 

A crowd estimated at 65,000 
braved cloudy skies to see one of 
the fastest fields in the derby’s his- 
tory. 

Special awards were made to 
Alan Nugnis, of Gary, Ind., for the 
best- designed car; Dale Myers, 
Kansas City, for the best-construct- 
ed; Charles P. Copeland, Fort 
Wayne, Ind., for the best-uphol- 
stered, and Clinton Blossey, Erie, 
Pa., for the best brakes. 

All champions were honored by 

evrolet at a banquet, at which 

. E. Fish, general sales manager, 
presented the trophies and awards. 


Kurland Motors 
Wins K-W Contest 


DENVER. — Kurland Motors, 
Kaiser-Willys distributor for Colo- 
rado, Wyoming and Nebraska, has 
achieved the highest sales percent- 
age of quota during the nationwide 
“President’s Month” campaign last 
June, according to Roy Abernathy, 
K-W general sales manager. 

Arthur Winberg, district field 
manager for Kurland, was the top 
district manager for the same 


Maurice Kurland is senior part- 
ner of the firm, and his son, Gene, 
is general manager. Jack Read is 
wholesale manager, and Charles 
Smith, retail sales manager. 





G. Power, Chevrolet advertising manager, who presented the trophy award. 


Crowning Moment— 


Richard Kemp, of los Angeles, who 
placed first in the All-American Soap Box 
Derby, receives the championship trophy 
from T. H. Keating, general manager of 
Chevrolet. With the trophy goes a $5,000 
scholarship. 


FBI Says Suspect 
Stole $190,319, 
Set Up Dealership 


JACKSO Fla—A man, 
who has been charged with rob- 
bing a Floral Park (N.Y.) bank of 
$190,319 in order to establish an 
auto dealership, was arrested here 
last week by FBI agents. 

The accused was identified as 
George Patrick McKinney, 27, who 
had been living here under the 
name of Wade Patrick Johnson. 
Under the name of Johnson, he 
had operated Johnson Motor Co. 
(Packard) from October, 1953, until 
the beginning of May this year. 

Hig wife Sharon was held by the 
FBI and with acting as 
lookout during the robbery. 

Arrested in New York in con- 
nection with the holdup were Ron- 
ald Everett Martin, 22, of Queens, 
and Clifford Donald Oberkirch, 31, 
of Queeng Village. 

A Federal grand jury has indicted 
McKinney on three charges of bank 
robbery and kidnaping. He has 

(See Suspect, Page 35, Col. 5) 











Productivit 


Not Wages, the Issue .. . 








AMC Asks Union Aid on Costs 


By Joe Callahan 
Staff Writer 

OLLOWING on the heels of the 
Studebaker pay cut, American 
Motors Corp. last week presented 
its union with a 
number of contract 
changes to help 
make the firm more 
competitive with the 

Big Three. 

George W. Mason, AMC chair- 
man, said that the concessions be- 
ing sought from the 3,490 workers 
at the Kenosha (Wis.) plant do not 
include pay cuts. 

“We hope to keep wage rates 
high,” he said. “However, this will 
depend on contractual changes and 
improved productivity. Actually, the 
real competitive differential is not 
only in what men are paid but 
what they produce for their pay. 

* * + 


‘OUR distribution program is 
strengthened now that we 
have two national sales and service 
organizations. If we can match 
these and other moves with union 
cooperation in straightening out 
competitive disadvantages in our 
labor contracts, our employes, deal- 
ers and customers all will benefit.” 

It was pointed out that hourly 
rates at the Kenosha plant, where 
Nashes are produced and where 
1955 Hudsons will be assembled, 
are higher than. those of General 
Motors, Chrysler Corp. and Ford 
Motor Co. 

For example, the hourly rate 
for a major assembler is $2.02 at 
AMC, $2 at GM, $2.005 at Ford 
and $1.98 at Chrysler Corp. At 
Stadebaker the rate for the same 


WASHINGTON. — President 
Eisenhower signed a tax-revision 
bill last ‘week that cut the load of 
the nation’s taxpayers by $1,363 
million a year. 

Describing the bill as part oe 


have totaled $7,400 million since 

Jan. 1—“the largest dollar tax cut 

in any year in the nation’s his- 

tory.” 

Besides giving tax relief to cor- 
porations and individuals, the law 
allows individuals an extra month 
to file their returns. It.is the first 
comprehensive rewriting of Federal 
tax laws in 50 years. 

Corporations will benefit partic- 
ularly from the new law through 
more liberal depreciation allow- 
ances and through hundreds of 
changes in the methods required 
for computing and filing returns. 

One of the most controversial 


income will be tax-exempt. Also, 
the taxpayer can subtract 4 per- 
cent of the remainder of his divi- 
dends and pay no tax on that. 

The measure also provides: 

1. More liberal allowances for 
medical expenses. 

2. Special deductions for working 
widows and widowers with small 
children. 

3. Extra consideration for per- 
sons living on retirement income. 

“In addition to removing in- 
equities in our tax system, this 
law will help our economy ex- 


pand and thus add materially to 


Clean Sweep 
Burglars Pay Roxbury Nash 


3rd Visit in 4 Months 


BOSTON.—The third burglary in 
four months at Roxbury Nash, Inc., 
netted $5,000 in cash and acces- 
sories, plus a used car. In addition, 
the burglars took radios, tires, bat- 
teries and auto parts, according to 
Sam Kaplan and Harry Thompson, 
owners. 

The loot was carried away in a 
1948 Nash, which had been parked 
inside the garage. The burglars 
also took a check writing machine 
and an adding machine, and broke 
open a soft-drink vending machine, 
carting off all the nickels. 


Break for Taxpayers 


Bill OK’d by Ike Removes $1.3 Billion Burden 
From Corporations, Individuals 


job was reduced from $2.44 to 
$2.055 by the recent contract re- 
vision. 


The AMC proposals were pre- 
sented to representatives of Local 
72 of the UAW-CIO last week at 
the opening of discussions on the 
“working-conditions” section of the 
contract, which expires Oct. 1. 
AMC’s wage section expires next 
July 1. 

e * * 


NCLUDED iin the company de- 

mands were changes involving 
seniority rights, work standards, 
lost time, grievance procedure and 
shop representation. E. W. Bernitt, 
Kenosha works manager, said Big 
Three companies had significant 
advantages in these areas. 

Local 72’s executive board is 
now or the proposals and 
the will meet with the 
company ae the study is com- 
pleted, a union spokesman said. 
Mike Maxin, local vice-president, 
said that the union would give the 
company’s requests serious consid- 
eration. 

“We realize the independents 
have a problem,” he commented. “I 
can’t say just what the union will 
agree to at this time. But if the 
firm shows us contract provisions 
that are costing it more than other 
auto makers have to pay, we will 
probably make concessions.” 

* ” ” 


NAsts Proposals followed by a 
few days the acceptance by 
Studebaker workers of an 11 per- 
cent pay cut and by several months 
a 10 percent wage reduction at 
Kaiser-Willys. 

After the “yes” vote by Stude- 








the strength of our nation,” said 
the President. | 

“It will help our people produce 
better goods cheaper—and it will 
help to create more jobs.” 


Under the new law, the maximum 
corporation tax will remain at 52 
percent until Apr. 1. This figure 
would have dropped to 47 percent 
under the old law. 


Selling ’52 Fords Faked 
As ’53s Brings Arrest - 

MINNEAPOLIS. — Police here 
have arrested a man for trading 
1952 Ford cars represented as 1953s 
to new and used-car dealers. This 
was done by putting a 1953 grill 
and steering wheel on a 1952 
model. 

The cars, reportedly purchased 
from fleet operators, were brought 
in from Illinois and the registra- 
tions “updated,” police said. 

The suspect had used many 
names, including Len Kaftan or 
Kaston or Cafton and also Len 
Valland. The firm name sometimes 
used was “Automotive Co. of 
America.” 


baker workers, President Pay) 

Hoffman said, “The action taken 

by the membership of Local 5 rep. 

resents a distinct triumph for re 

sponsible labor leadership.” 
Hoffman 


Studebaker of Canada will not 
(Continued on Page 30, Col. 1) 


Newell, Grote, Bell 
To Direct New 
Plymouth Regions 


DETROIT. — Establishment of 
three new regional offices to serve 
dealers in portions of 12 states was 
announced last 
week by William 
J. Bird, general 
sales manager of 
Plymouth. Plym- 
outh now has 19 
regiona|l offices, 
seven of which 
have been opened 
since last spring. 

The new offices 
will be in Denver, 
Memphis and 
Minneapolis. They 
will have a total of 26 field repre- 
sentatives. 

The Denver office will be directed 
by Glenn M. Bell jr., formerly a 
district manager in the Fresno 
(Calif.) and Los Angeles districts. 

Heading the Memphis office will 


D. K. Newell W. R. Grote 


be W. R. Grote, who was city man- 
ager in St. Louis. 

Manager of the Minneapolis re- 
gion will be D. K. Newell, former 
district manager in the Kansas City 
region. 

District headquarters cities under 
the various regions follow: 

Denver Recion — El Paso, Tex.; 
Salt Lake City; Denver; Scottsbluff, 
Neb., and Pueblo, Colo. 

Mempuis Recion—Nashville, Mem- 
phis, Little Rock, Ark.; Jackson, 
Miss.; Monroe, La.; New Orleans, 
and Alexandria, Va. 

MINNEAPOLIS Recion — Jamestown, 
N.D.; Sioux Falls, S.D.; Minnea- 
polis; St. Paul; Duluth; Rochester, 
Minn.; Green Bay, Wis., and Osh- 
kosh, Wis. 


Rolls-Royces Really Roll 

MONTREAL.—Rolls-Royce Can- 
ada says that, at the start of the 
year Canada received a quota of 12 
Rolls-Royce cars for 1954. To date, 
it reports some 40 have been sold. 





G. M. Bell jr. 





a 





Historic Moment at Studebaker— 


Following a mass meeting of Studebaker workers, at which a nine-to-one majority 


voted in favor of a 
Local 5, UAW-CIO. Seated (from left) are 


president of the Local, and Paul G. Hoffman, board chairman. 


cut, an agreement is signed between company officials and 


H. S. Vance, president; Louis J. Horvath, 
Behind Horvath is 


Paul M. Clark, industrial relations vice-president. 
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Summer Pattern Upset . . ‘ 


New Orleans Enjoys 
Boom in Used Cars 


By Gordon Hebert 
Staff Correspondent 


NEW ORLEANS. — The auto 
sales pattern here is not running 
true to midsummer tradition. New- 
car inventories are normal or below 
average, and used cars are moving 
exceptionally well. 

As a matter of fact, there is a 
shortage of good, clean used cars, 
according to the independent 
dealers. A few new-car dealers 
without “hot” lines are buying 
used cars out of town to balance 
their stock and to defray ex- 
penses until the ’55 models are 
introduced. 

The dealers with fast-moving 
new cars are retaining the clean 
tradeins and wholesaling only the 
rough stuff. In retailing used cars, 
some of these dealers are trying to 
earn enough to offset the over- 
allowance given to sell new units. 


Several new-car dealers are ex- 
panding their present used-car lo- 
cations or opening additional lots. 
A few dealers have gone out of 
business for lack of saleable mer- 
chandise. 


Most dealers are amazed at the 
way the used-car market is holding 
up. Some see no slump in business 
for the balance of the year. They 


'|Dealers in Conn. 
'|Rip Competition 
From Factory 


HARTFORD, Conn.—The execu- 
tive board of the Connecticut Auto- 
motive Trades Assn. has protested 
the action of the State Purchasing 
Department in attempting to buy 
cars direct from the manufacturer. 

The protest was an outgrowth 
of the department’s efforts to pur- 
chase 16 cars from Chevrolet. How- 
ever, CATA was successful in get- 
ting Chevrolet to deliver the cars 
through a Chevrolet dealer. 

Although this was the first time 
@ manufacturer had entered bids 
for autos in competition with 
dealers, CATA maintained that, 
henceforth, all bids should be lim- 
ited to licensed Connecticut dealers. 

The State purchasing agent told 
the association that it was the 
opinion of the attorney general 
that the law should be amended to 
clarify the situation. 


Dealer Amuck! 
Mishawaka Ford Firm Ribs 


Giveaway Artists 

MISHAWAKA, Ind.—In an ap- 
peal to reason prompted by the 
giveaway offers of other auto deal- 
ers, O’Neil Motor Co. has published 
a@ newspaper ad captioned: “O’Neil 
Ford Runs Amuck.” 

Proclaiming that O’Neil is giving 
everything away free, me ~ = 
nounces that each new Fo 
rcloped in the merchandise end of |henoeforth be eatipped with “fre 
ically be corrected because no in-| W®ter in radiator, free air in ae 
dustry can go on under the condi-| free water in battery, "Sie tea 
tions that automobile retailing has | C°"versation, plus the best dea 
faced this year. in town. ‘ 

But we can’t afford to wait The ad continues: “We are out 
until economic pressure forces | to sell 30 cars in three days. Terms: 
corrective measures. The time is | We can sell them for nothing down 
too pressing for a long-term | 2nd up to as many years as you 
plan. We need results now. want to pay. 3 

So, I think the dealers in Lincoln “To qualify for this—you must 
—who have beamed this series of | own a bank, or put up your wife, 
ads to overcome the acts of some| kids, all her jewelry plus your 
(Continued on Page 35, Col. 4) furniture and false teeth. 










By John 0. Munn 


report prices firm and in some in- 
stances well above the average. 

has been on _ the 
decline for three months due to 
the fact that the franchised deal- 
ers either are matching or under- 
cutting the unauthorized outlets 
on new-car prices. 

An orderly cleanup of ’54 models 
is expected, according to most 
dealers. Some dealers foresee a 
shortage of present models. They 
state that factory quotas have been 
reduced greatly for August and 
September. 

Total new-car sales for the first 
seven months amounted to 12,763, 
compared with 10,733 for the like 
period of last year, an increase 
of 2,030. 


$56,040 Pledged 
In Week for NADA 
6 oe 7 

Fighting Fund’ 

WASHINGTON.—A total of 995 
dealers subscribed $56,040 to the 
Automobile Ret ailin g Institute’s 
“fighting fund” in the first week 
after its establishment, according 
to Charles C. Freed, NADA presi- 
dent. 

Besides the contributions, Freed 
said he had received enthusiastic 
letters of encouragement from 
dealers in almost every state. 

Purpose of the Automobile Re- 
tailing Institute is to promote the 
franchised new-car dealer through 
hard-hitting advertising and pro- 
motion. The aim is to impress on 
the public that such a dealer is 
the best, safest and most preferred 
source for automotive purchases 
and services. 

Strongest response for the pro- 
gram came from California, where 
61 dealers subscribed $4,680. In New 
York, 56 dealers gave $3,696, and 42 
Texas dealers sent $2,892. 

Also responding were 42 Ohio 
dealers, 31 Iowa dealers, 30 Massa- 


























AM GLAD to get back to my 

desk .after a month’s business 
and pleasure trip to the west. With 
my wife I drove to Denver early 
in July to take in the Automobile 
Trade Association Managers’ meet- 
ing in Colorado Springs. Then we 
few from Denver to visit our 













and drove home through the 
Black Hills. As usual, we enjoyed 
every mile and every-minute of it. 


I was very much impressed 































Ralph Smith, of the Geo. Irvin 
Chevrolet in Denver, was nice 
enough to keep our car while we 
were away. It is the first time we 
have experienced a flight over the 
mountains. It was a smooth ride 
and really thrilling. In spite of the} 
fact that the plane traveled the 
same distance in an hour that we 
toured in a day, I much prefer 


surface of this land. I like to con- 
tact people—see how they live— 
stop off to visit. 


Verschoor Recovering 


oe Black Hills and Bad Lands 
of South Dakota are all they 






Foothills (Calif.) Dealers Name Officers— 


From left are Larry Wright, retiring secretary; James H. O'Boyle, retiring president; 
Clifford T. Nutt, president, and James H. Kindel, secretary. 


Drouth Hits Ga. Dealers 


Sales Drop 40 to 75 Pct. as Income of Farmers 
Is Cut to Less Than Half of Normal 


NASHVILLE, Ga.—In an area|sales, dealers say, because people 
predominantly agricultural, auto| making the old car last “for just 
dealers in Berrien, Tift, Cook, Cof-| one more year” are forced to do a 
fee, Appling and other south Geor-| certain amount of repairing. 

counties are hard hit by &| However, “luxury” services, such 
drouth which has broken an 82- as a repaint job, getting out a 
year record. The drouth has cut|qdent or straightening a bumper, 
farm income to less than half of are allowed to wait. 
normal. “ 
A survey of dealers revealed cme ou Ren ee — win 
ff 40 to 75 per- ; : 
that sales were 0 a on them, with no prospects of col 
cent from last year, and service | jocting so many of the bills this 
was off 30 to 50 percent. year.” 

Service is holding up better than The three principal cash crops— 
ss —C—C ACO, cotton, and peanuts—are 
off this year by 40 to 60 percent. 

Produce also is off. 

Due to failure of corn and 
other feed crops, and injuries to 
pastures by the dry weather, it 

Classified Pa es is expected that livestock income 
4 will be greatly lessened between 

CHICAGO.—The newly appointed! now and Christmas. This will 

advertising committee at the Ch further curtail farm income. 









they consider a tour of Europe. 

On the way, we stopped to see 
Jack Verschoor, NADA director 
from South Dakota, who has 
bee 











ers, 37 Illinois dealers, 32 North 
Carolina dealers and 30 Virginia 
dealers. 


Hoffman to Speak 
At Georgia Parley 


ATLANTA. — Paul G. Hoffman, 
chairman of Studebaker, will speak 
at the convention of the Georgia 
Automobile Dealers Assn. Oct. 17- 
18 in Savannah’s General Ogle- 
thorpe Hotel. 

L. L. Austin, association secre- 
tary, said that James C. Moore, 
NADA’s general counsel, also would 
speak. 











He is the only NADA director I 
know who is conducting a cam- 
paign for reelection from a hos- 
pital bed, as well as conducting the 
affairs of the Mitchell Chamber of 
Commerce, which he again serves 
as president. 

oa * * 


Know Your Dealers 


I WANT to refer you today to a 
seven-column, 250-line advertise- 
ment, one of a series that is run- 
ning this month in the Lincoln 
(Neb.) Star. In it I see the handi- 
work of Elsworth Du Teau (Chev- 
rolet) of that city. It is an example 
of cooperative advertising that fits 
present day needs. 

This has been a good automobile 
year. People are buying cars and 
the future looks bright indeed. The 
paradox is that, despite this healthy 
volume and the universal desire to 
Own cars, many evils have de- 


Index 
















Matson Wins 2 Prizes, 
One for Each Deal 


HILLSBORO, O. — John L. 
Matson, president of Matson 
Chevrolet Pontiac, Inc., was the 
winner of a national Pontiac 
sales contest, which gave him and 
his wife a trip to Bermuda, only 
to learn upon his return that he 
also had won a similar Chevrolet 
contest. 

Instead of taking another trip 
to Bermuda, Matson accepted 
merchandise from Chevrolet. 















Chicagoans Fight 
New-Car Ads on 












Syracuse Cuts Up 

SYRACUSE. — The ninth annual 
clambake of the Syracuse Automo- 
bile Dealers Assn. drew a record 
attendance of several hundred, ac- 
cording to Leon Carpenter, associ- 
ation president. James Tormay was 
general chairman. 


On the House... . 


Wonder if the threatened auto probes will fore- 
stall the plans of some makers to refuse to renew 
the contracts of several dealers who’ve been guilty 


— ayern fg nnd = al-/ Albany, with a great deal of in- 
ready has acted cars/dustry and two military installa- 
from being advertised in the classi- nf . 
fied sections of newspapers. 

The committee has met with all 
Chicago newspapers and was told 
by each that the newspapers desire 
to advertise legitimate used cars 
only in classified ads. 

CATA said the newspapers now 
will require a motor number for 
each demonstrator, executive or 
company car of a current model 
that is advertised in the classified 
section. 


tions; Valdosta, with industry and 
a military base, and Moultrie, 
which has a military base, have 
suffered loss in business because of 
curtailed agricultural incomes. 
Little economic relief is expected 
until 1955. Given a normal crop- 
growing year then, a great deal of 
ground can be regained in one 
year. For those who have gone so 
deeply in debt and are unable to 
pay out this year, two good years 
will be required for recovery, it 



































; William Hufstader, Bonnie Buick | jg believed. of new-car bootlegging . . . Latest reports from 
Advertising PONE 22002 Stes Co., is head of the committee. SR a Washington indicate : lot of cibieade ina meceniial 
Auto Market Reports ............ 9 || Other members are Joseph Mc- M ak D wire-pulling by others than new-car dealers, inter- 
Coming Events ................ 4 ||Inerney (Chevrolet), and Ralph ers to Draw ested in the anti-bootleg bills . 










Court Decisions ................ Hirschberg (Ford). New York State dealers ae reelected (for a 


third term as NADA director) Carl Fribley, who 
chairmans NADA’s public relations committee . 
Lonnie Hull heads the Los Angeles dealer associ- 
ation’s new legislative committee, which also in- 
cludes Clarence Dixon, Stanley Walker, Mitch 
McClure and Joe Coberly sr. ... A. C. Furos, 
past president, will direct the nominating committee for Minnesota 
dealers’ annual parley, Sept. 20 . 

Indiana association is surveying members, at request of make 
advisory committees, on such topics as continuing contracts, ter- 










For Chicago Space 


CHICAGO.—Drawings for exhibit 
space in the 1955 Chicago Auto- 
mobile Show will be held Sept. 9 
at the Saddle & Sirloin Club, it 
Was announced last week by Ed- 
ward L. Cleary, manager of the 
Chicago Automobile Trade Assn., 
sponsor of the show. The show is 













Be seams vee schike es N.C. Bootleg Sales Hit 


Sats 180 Cars in Month 
ple Ba tae <8 xt be RALEIGH, N.C. — A total of 









Wemhoff 








eg gs 
Pee Si ateedish dived to the North Carolina Automo- 

EE ee a ee eae bile Dealers Assn. 
A breakdown of the total 









Prices, Used-Car, Averages .... 6, 28 “ scheduled or Jan. 8-15. ritorial security, uniform announcement dates, freight charges, ad- 

Production by Makes .......... 38 ein *: aed ake Drawings will determine space || vertising and blitz sales, and junker program .. . Illinois association 

Registrations, Cars, Trucks ...... 32 Chrysler, 1; Dodge, 1; Ford, 67: locations. has just added 21 new members; the Brooklyn and L. I. group three. 

REPU tea ce hee See 8 Mercury, 1; 8; Applications for space have been —Perre Wemuorr, Editor, 
ngs » as 

Washington Column ............ ; outh, 4, and Pontiac, 14. Sa to 16 automobile manu- ere ee 
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chusetts dealers, 34 Colorado deal-. 


a ar i RP 8 te V2 ly 








(Established in 1925) 





Published Every Monday by Member 
SLOCUM PUBLISHING COMPANY, INC. @ 
DETROIT 26, MICH. 
Cable Address—AUTNEW, Detroit 
2666 Penobscot. Bidg. Telephone WOodward 3-0495 
New York Washington Chicago Los Angeles 
51 E. 42nd St. 912 Colorado Bidg. 360 N. Michigan Ave. 2506 W. 8th St. 


Murray Hill 7-687! National 8-4303 State 2-6273 Dunkirk 3-0303 





Slocum (1889-1949) 
Business Manager—B8. 8B. Crighton 
Advertising Manager—Edward Kruspak 
Eastern Adv. Rep.—Ray Billingham 
Midwest Adv. Mgr.—J. Goldstein 
Mich. Adv. Mgr.—Richard Webber 
Mich. Adv. Rep.—William R. Maes 
Pacific Coast Mgr.—R. H. Deibler 

Engineering Editor—John T. Benedict Adv. Production—Carol LeVeque 

Editorial Associates—Tom Hewitt, D. E, Sampson, Gerhardt Neumann, 
Marty Whitmyer, Bob Lienert, Joe Callahan, Eleanore Whalen 


Publisher—George M. 
Editor—Pete Wemhoff 


Editor—Robert M. Finlay 
Service and Truck Editor—Jack Weed 
Sane aitien tn Uliman 
Advisory Editor—John O. Munn 
Associate Editors—Mac Gordon (in Military 
Service), Bob Sheldon 





RESIDENT CORRESPONDENTS: Akron—Joe Kuebler; Albuquerque—Veda Conner; Atlanta— 
E. C. Bash; Atlantic City—F. W. Schwarz; Austin, Tex.J. R. Hornaday; Baltimore—Kate 
Savage; Birmingham, Ala.—Stuart Riddle; Boston—Harry Stanton, Guy Livingston; Buffalo— 

. E. Toles; Charlotte, N, C.—Bob Page; Chicago—George Barclay; Cincinnati—Auggie 
Langefeld; Cleveland—Sanford Markey; Columbus—Bert Strang; Dallas—C. K. Cates; Denver 
—Ira Alexander; Des Moines—F. M. Lazell; Harrisburg—George Shelley; Houston—Ruby 
nares Indianapolis—C. L. Kern; Jefferson L. H. Houck; Little Rock—inez McDuff; 

Los Angeles—Slim Barnard; Loulsville—A. W. Williams; Lowell, Mass.—Charles Sampas: 
Madison—John Wyngaard; Manchester, N. H.—Guy Langley: Marthaville, La.—E. E. Gentry; 
Memphis—Emmett Maum; Miami—G. S. Connell; Milwaukee—John E. Hubel: Minneapolis— 
Donald Lyons; Montgomery, Ala.—William Lynn; New Jersey—Bethune Jones; New Orleans— 
Gordon Hebert; New York City—Ed Brown; he Calif.—Steve Still; Oklahoma City—M. 
L. Risen; Omaha—A. R. Oleson; Pawtucket, 1.—T. L. Forbes; Philadelphia—Norm Shigon; 
Phoentx—Sheldon A. Engel; Pittsburgh—L. “ Leffingwell; Portland, Ore.—E. W. Peterson; 
Providence—Ruth M. Eddy; Richmond, Va.—T. D. Eaton; Salt Lake City—M. S. Harmer; 
San Francisco—Leon Pinkson; Seattle—Martin Trepp; South Bend—L. E. Dunkin; Spartanburg, 
S$. C—L. D. Bray; Springfield, 111.—C. C. Hall; St. Louis—Sam X. Hurst; Tacoma—Robert E. 
Sconce; Wamego, Kans.—G. M. Hunholz. 


FOREIGN CORRESPONDENTS: Brussels, Belgium—John W. Ashton; Frankfort, Germany— 
G. L. Glaser; Lethbridge, Alberta—G. A. Yackulic; London, Eng.—A. E. Jones; Mexico City 
—Douglas Grahame; Milan, Italy—Antonio Giordano; Montreal—Jules Larochelle; Ottawa— 
M. L. Schwartz; Paris—Henry Altimus; Sydney, Australia—H. Bowden Fletcher; Tokyo—Stuart 
Griffin; Toronto—James Montagnes; Vancouver, B. C.—F. H. Fullerton. 





Subscription: United States and Canada, one year $8, two years, $14. 
All other countries one year $12, two years $20. No Free List. 
Copyright, 1954, Slocum Publishing Co. All Rights Reserved. 


Entered as second-class matter Post Office, Detroit, under Act of March 3, 1879. 
Member of Audit Bureau of Circulation and the Associated Business Papers. 
Advertising Rate: See Standard Rate and Data, or write for rate card. 


AUTOMOTIVE NEWS PLATFORM 


¥ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 


{ 2. Every dollar ree and oil taxes, collected by state and federal 
governments, appl to the building and maintenance of highways; 


{ 3. Guard the precepts of a freedom, which made the U. S. A. 
Soot and wate” citizens more of the better things of life than anywhere 
se in 


- Capsule Comment 


After thinking twice, Studebaker workers have over- 
whelmingly approved a pay cut in order that their com- 
pany’s competitive position may be strengthened. 

The kind of team spirit that could make a champion. 
o oJ * 

“Would-you-take” cards are appearing in increasing 
numbers on the windshields of Detroit’s motorists. Some 
dealers describe them as good business insurance. 

But honesty is still the best policy, the Detroit dealer 
association reminds its members. 


New-car inventories in the field have shrunk to their 
lowest level in 18 months. 
The toil that lies behind that simple fact should give 
pause to both makers and dealers. 


Some 245,000 dealership mechanics are undergoing train- 
ing in factory-approved shop methods, but fears are ex- 
pressed that not enough young men are being attracted to 
jobs in the service field. 

Alert dealers will see to it that their sales and service 
operation is always a well-balanced one. 
= * ~ 

The May safety-check campaign topped its goal of 100,000 
auto inspections by the amazing figure of 564,961. 

Car owners are eager to help dealers fulfill their safety 
obligations and perform neglected service work at the 
same time. 


* + * 
Improved model-cleanup conditions and a lively used-car 
trade promise a healthier market situation, come new- 
model time. 


Apparently John Q. will just need to have his appetite 
whetted a bit. 
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Coming 
Events 


Dealer Conventions 


Aug. 29-31—Automobile Dealers Associa- 
tion of West Virginia, re Hotel, 
White Sulphur pie, W 

Sept. 10-11—Colorado bite Dealers 
Association, Broadmoor Hotel, Colorado 
Springs. 

Sept. 10-12 — Maine Automobile Dealers 
Association Convention, Samoset Hotel, 
Rockland, Maine. 


. 12-13 — South Dakota Automobile 
salers iation Convention, Rapid 
City, South Dakota, 

Sept. 16-18—New Mexico Automotive Deal- 
ers Assn vention, Hotel Hilton, 
Albuquerque. 

. 17—Kansas Automobile Dealers Assn. 
rae Broadview Hotel, Wichita, 
ns 

Sept. Oe temebie Dealers Associa- 
tion of N ‘iota, Convention, Fargo, 
North Oetote 

 ~ 19-22—New York State Automobile 

alers Convention, Saranac Inn, Sara- 
nac, New York. 


. 20—Delaware Automobile Dealers 
Rehoboth Beach 


s Cou Club, 
Rehoboth Beach. Peep ets 


Sept. 20-2i—Minnesota Automobile Deal- 
ers Association Convention, Nicollet 
Hotel, Minneapolis. 

. 21-22—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 


a eo are i ' 
lew Jersey Automotive Trade 
ation Convention, Atlantic City. 
Oct. 3-4— Oklahoma Automobile Dealers 
Association vention, Skirvin Hotel, 





@SPEAKING OF THE 
TERRI@LE HIGHWAY 
ACCICENT RATE iN 
8 =7HIS COUNTRY— 

FS REMEMBER THAT ALL 


Oklahoma City. RR 720 MANy OF OUR Rosps \ 
utomobile Dealers Association SS at 
of Alabama Convention, Biloxi, Missis- = Q\ ARE "HORSE “Aip- Bu6cy’- 
sippi. “= AWD NOW MERELY PAVED 
Oct. 8-9—Pennsylvania Automotive Asso- ===) 
ciation gg _ Heddon Hell, At- 


lantic City 
Oct. 10-12-Mississipp! Automobile Deal- 
=. om. Convention, Buena Vista Hotel, 


ou. °10-12—Texas Automotive Dealers As- 
sociation Convention, Gunter Hotel, San 


tonio 
Oct. 17-I¢—Georgia Automobile Dealers 
esociatns Convention, General Ogle- 
Hotel, Savannah. 
oct 17-19—Tennessee Automotive Associa- 
rion Convention, Peabody Hotel, Mem- 


of *23.25—Arkansas Automobile Dealers 
Association Convention, Marion Hotel, 
Little Rock. 

Oct. 24-26—Fliorida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 
+. mnecticut Automotive Trades 
a Convention, Hartfor 

Oct. 31-Nov. 1 — 0th Annual Convention 
Texas Independent Automobile Dealers 
Association, Hilton Hotel, Fort Worth. 

Nov. 7-9—Ohio Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 

Nov. 7-9—Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 
Louisville. 

Nov. 14-16—National Used Car Dealers 
Association Convention, Empress Hotel, 
Miami Beach, Fla. 

Nov. 18-19%—Idaho Automobile Dealers 
Association Convention, Boise Hotel, 


the 

at the ‘Atomic oe Ser) is 
rhe passed, this is 

beat all others to the prize 


Nov. 20—Utah Automobile Dealers As- 
sociation ate. Newhouse Hotel, 
Salt Lake City. 

Dec. 2-4—Montana Automobile Dealers 
Assn. Convention, Florence Hotel, Mis- 
soula, 

Dec. 7 — Milwaukee County Automobile 
Dealers Assn. Convention, Milwaukee 
Athletic Club, Milwaukee. 


Decler Auto es 


Jan. 8-16—Chicago Auto Show, 
tional Amphitheater, Chicago. 

Jan. 8-16—Washington, D. C. Auto Show, 
Washington. 

Jan. 21-30—Los Angeles Automobile Show, 
Pan Pacific Auditorium, Los Angeles. 
Jan. 21-30— Seattle Automobile Show, 

Seattle Armory, Seuttle. 

Jan. 29-31—Tri-State Auto Show, Evans- 
ville Automobile Dealers Assn., Evans- 
ville Armory, Evansville, Indiana. 

Jan. 29-Feb. 6—Detroit Auto Show, Mich- 
igan State Fair Grounds, Detroit. 

Feb. 5-12—Milwaukee Auto Show, Mil- 
waukee Auditorium, Milwaukee. 


Opposes NADA Bill 


I’m enclosing a copy of a letter I’ve 
just forwarded to Senator Purtell 
and others. It speaks for itself, and 
as you ran a headline in the Aug. 9 
issue on the anti-bootlegging bill, 
I thought you would possibly like 
to know how myself and some of 
the small dealers in my area feel in 
regards to this bill. 

I don’t know how many small 
dealers will write or telegraph an 
expression of their actual feelings 
on this bill, but I feel sure they'll 
be few and far between. Most Ls 

the messages favoring this bill 1 
Feb. 5-12—Des M Aut bile Sh 

Voterens oar Auditorium, vas come from the big dealers. 

2 Pee Age Show, Pan The — ae are 
acitic uditorium an ‘ancisco. aa en are a ae 
sound. 


Interna- 


a2 to 
General 


Sept. 12-15—National Truck Leasing Assn., 
10th Annual Meeting, Bismarck Hotel, 
Chicago. 

(Continued on Page 33, Col. 1) 


20 Years Ago... 
The Big Story 


Pierce-Arrow Motor Car Co. has made application in Federal court 
for reorganization of the company under the new bankruptcy law 
with the present management continuing in control . American 
Austin Car Co. will resume production Aug. 26, R. O. Gill, eae 
announced. Manufacture of 1,000 cars is contemplated . E. 
McCarty, president of Nash, denied that the firm had plans ian 
closing its plant in Racine, Wis. ... The National Automobile Cham- 
ber of Commerce has changed its name to Automobile Manufacturers 
Assn. Alvan Macauley, president of Packard, has been elected pres- 
ident .. . Charles P. Clark, general manager of the American Auto- 
mobile Assn., has been made assistant deputy administrator of 
NRA in charge of the trucking industry code .. . Royce G. Martin, 
president of the Moto-Meter Gauge & Equipment Co., has been 
elected president of Electric Auto-Lite Co. He succeeds C. O. Miniger, 
who was named chairman of the board. 

—From the files of Automotive News. 


Myself and other small dealers 
I’ve spoken to consider the bill as 
just the first step, if passed, of 

















ur official 


NOTE: We De weT FURNISH THE 
ATOMIC ENGINE. SEE YOUR NEAREST 
DEALER (OR THE A.E.C. 


‘Small Dealer Speaks. . - 


Boise. This is an open forum for the discussion of 


any subject of interest to our 
"Kien. 


eventually forcing territory secur- 
ity, etc., back on the small dealers, 
which never was any good for a 
small operator. 

I think the small dealers within 
the state and national associations 
are forgotten men. NADA is a joke 
as far as a small dealer is con- 
cerned. However, I’ve noticed some 
manufacturers are appointing more 
dealers in this class. I think the 
trend eventually will be toward 
appointing more small dealers in 
order to properly cover and give 
new-car delivery and service to the 
ever expanding suburban areas. 

There is a city a short way from 
here where the population has 
doubled in the past few years. 
Housing projects have sprung up 
all around it. New homes of all 
types have been built. New schools, 
stores, etc., have kept pace with 
most of this expansion. 

Not so with the car business. 
The people in these new areas 
are handicapped in obtaining 
service and information on new 
cars. The used-car dealers have 
moved enmasse to meet this 
problem. More small dealers with 
their personal contact with the 
customer, treating the customer 
as a human being instead of 
pushing him around from one 
department to another, 
answer. 

The Big Three, who _ prospered 
and years ago built their corpora- 
tions with small dealers, consider 
this old-fashioned thinking pos- 
sibly. But I think the independents 
realize it, and the trend is obvious: 
the independents, by establishing a 
lot of small dealers, will sell a lot 
of new cars. 

I'm not trying to organize a 
small dealers association, even 
though I think they are sorely in 
need of one. But I'd like to see 

(Continued on Page 33, Col. 1) 
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STEERING AND BRAKING 


sets new standards 


of driving ease 
and safety 


Today’s most wanted power features for cars 


“Bondi” * \ow petal 


POWER brake 


Specified by more car manu- 
facturers than any other make, 
Bendix Low Pedal Power 
Brake makes possible quick, 
sure stops by merely pivoting 
the foot from stop-and-go con- 
trols. No need to lift the foot 
and exert leg power to bring 
the car to a stop. Result—more 
driving comfort, less fatigue 
and greater safety! 


a | 


“Sends” * 
POWER Steering 


Because Bendix Power Steer- 
ing is of the linkage type, ve- 
hicle manufacturers find it es- 
pecially adaptable for produc- 
tion line installation, without 
extensive engineering changes. 
Manufacturers can now meet 
the increasing demand for 
power steering more efficientl 

and more economically with 
Bendix Power Steering. 


“Gondi” HYDROVAC* 


POWER brake 


With over four million in use, 
the’ Bendix Hydrovac is by 
all odds the world’s most 
widely used power brake for 
commercial vehicles. This 
overwhelming preference for 
Hydrovac is a result of sound 
engineering design, excep- 
tional performance, low orig- 
inal cost and minimum serv- 


ice upkeep. 





FTI OTT HL GS 


Send” AIR-PAK* 
POWER brake 


With one simple compact unit, 
Bendix Air-Pak combines all 
of the well-proven advantages 
of hydraulic brake actuation 
with an air brake system. An 
ae i advantage of Air- 
Pak is that brakes can be ap- 
plied by foot power alone 
when braking is required be- 
fore air pressure builds up or 
if it should fail for any reason. 

*REG. U.S. PAT. OFF. 


“Bendix 
Products 
VIG 
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But NADA Warns 1.9% Is ‘Dangerously Low’ ... 
Dealer Earnings Rise in Quarter 


AetmovGs reporting an increase 
in the profit-to-sales ratio in 
the second quarter, NADA has 
warned new-car and new - truck 
dealers that their operating profits 
remain at “dangerously low levels.” 
statistics were 
NADA in the heat 
‘or passage of anti- 
legislation on Capitol 


The improvement in second-quar- 
ter profits over those of the first 
quarter, NADA said, was “far be- 


z ef 
a 


NADA said that in the first six 
months dealers realized an average 
profit of 1.9 percent of sales before 
taxes, compared with 4.4 percent in 
the first six months of 1953. NADA 
previously had reported an average 
operating profit of 8 percent of 
sales in the first quarter of this 
a + * * 


if grcng association said that profits 
as a percentage of total invest- 
ment showed further evidence of 
the alarming profit experience of 
dealers. 

The overall industry average 
amounted to a return of only 5.7 
percent upon dealers’ investment in 
their business. NADA estimates 


Minn. Convention 
To Feature Bell, 
Baker, Hoffman 


MINNEAPOLIS. — Fred Bell, 
NADA executive vice-president, 
will be the featured speaker at the 
35th annual convention of the Min- 
nesota Automobile Dealers Assn. 
at the Hotel Nicollet here Sept. 
20-21. 

Leo B. Faricy, MADA general 

, Says the “MADA board 
and convention committee have 
planned the finest factual and in- 
formative convention in history.” 

Sharing top 
be Vince Baker, sales manager of 
W. K. Hurd Pontiac, of Pueblo, 
Colo., which has 32 associate deal- 
erships. Baker will devote an en- 
ee to awe el re 


ed Selling” for 

dealers and salesmen. 
Other speakers include Paul 
Studebaker board chair- 
; Mrs. Mike Holm, secretary 


ef Miia and Will Howes, motes 


director. 


Rogers to Fill Out Term 
Of Dayton Presidency 
DAYTON, O.—Ralph J. Rogers 
jr. has been appointed president of 
the Montgomery County Automo- 
bile Dealers Assn. to fill the unex- 
pired term of Edward F. Stevens, 
who resigned. 
Trustees said Rogers would di- 
rect the association until Dec. 31. 





billing with Bell will |’ 





that dealers have $4,354,840,000 in- 
vested in buildings, equipment and 


vehicles. 
The great majority of the na- 
tion’s new-car and truck dealers 


these had an 
average of $77,036 invested in 
their the end of 


dealerships at 
dune. In the higher brackets, the 
average investment of dealers 
who sell 750 or more new units 
annually wag $755,207. 

The overall average for the en- 
tire auto retailing industry was 
$108,871 for each dealership. 

NADA said that much of the in- 
vestment covered in the study was 
for special dealership equipment re- 
quired by the manufacturers. 


As DEALER profits have 
dropped, the amount salvaged 
from _ repossession reserves re- 
ceived from finance companies has 
become an increasing important 
part of dealer earnings, NADA said. 
For the first time, the association 
asked its members to report on 
their finance reserves, 
were found to equal 1.1 percent of 
the dealers’ total sales. 

NADA said that without this out- 
side source of revenue, first-half 
operating profits actually amounted 
to only .£8 percent of sales. 

ressed in terms of new 
units sold, operatin; —— profits for 
the first six months averaged 
$90.69 per new unit retailed, with 
finance reserves included, and 
$49.37 without reserves. 

Losses on used cars taken in 
trade amounted to $64.91 per used 
unit, and the average loss per used 
truck sold was $69.97. 

Slight improvements were noted 


Dodge Promotes 
Letscher in Sales 


DETROIT.—Edward P. Letscher 
has been named by Dodge to the 
newly created post of assistant gen- 
eral sales man- 
ager, it was an- 
nounced last week 
by L. F. Desmond, 
general sales 
manager. 

Formerly sales 
supervisor in 


delphia_ regional 
Manager and as- 
sistant regional 
manager in Memphis and Pitts- 
burgh. 

He later served as conference 
leader on the Dodge retail sales 
management program, as regional 
manager in Greensboro, N.C., and 
until recently as. assistant sales 
manager for the western division. 


E. P. Letscher 


Chevrolet Dealer Planning Committee Meets in Detroit— 
At the second session of the National Dealer Planning Committee, the nation’s Chevrolet dealers were represented by these 


_ 


6 men, who were 
clockwise around the 


ton, Tex.; Del Loewen 
Palo Alto, Calif.; Darrell 
ee ae 
D. 


Pringle, Clarkston. Mich. 


and these| ,, 


in the second quarter in dealer in- 
ventories of new cars and trucks. 


ADA said that car stocks at the 

end of March averaged 141 
new units per dealer, a 47-day sup- 
ply at the rate of sales then pre- 
vailing. At the end of June, it was 
said, the average stock wag 12.4 
new cars per dealer, sufficient for 
37 days. 


the average number of oe 

dealer had dropped to 4.5, 
with truck sales also falling, this 
represented a 50-day cele. 

Used-car inventories were said to 
have averaged 23.5 units per dealer 
at the end of March and 22.8 per 
dealer on June 30, representing 39- 
day and 37.5-day supplies respec- 
tively. 

NADA said that 42.7 percent of 
the used cars and trucks in inven- 
tory at the end of June had been 
carried in stock for 30 days or 
longer. 

+ 7” + 

ADA’s study of profits and 
losses shows how necessary it 
is for the nation’s new-car and 
new-truck retailers to exercise the 
greatest care in the operation of 
their businesses,” said Frederick J. 
Bell, executive vice-president. 

“Very few, if any, other busi- 
nesses are operating at such 
dangerously low levels of profit. 
To strive for volume without 
profit is a serious mistake for 
any dealer to make. 

“Traditionally, American busi- 

(See PROFITS, Page 35, Col. 1) 


Failure to Repay $20,179 
Laid to Ex-Dealer in N. Y. 


WATERTOWN, N.Y. — Chester 
B. Godzisz, 39, former Adams (N. 
Y.) new-car dealer, has been arrest- 
ed on a grand-larceny charge in- 
volving alleged nonpayment to the 
Watertown National Bank of $20,- 
179. 

The information asserts that on 
nine occasions last year, the bank 
lent Godzisz money and took on 
security chattel mortgages on 14 
vehicles, 12 of them new Fords. 
The warrant charges Godzisz sold 
the mortgaged vehicles but failed 
to repay the bank. 


UsedCar Bulletin from Detroit... 





Latest Auction Prices 


(Copyright, 1954, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) - 


Aug. 18 
(Apteo Auto Auction. Sale 
Wednesday.) 
(Another fast sale this week. Sold 
105 cars out of 150 offerings.) 
BUICK—’53 RM Riviera coupe, $1,800° 


every 


pd eae $1,650° (ps); Special 
$1,650°, °52 RM 2-dr., 

$1,010. ‘St RM conv., ; Special 

4-dr., $800*; 2-dr., $655°. “$0 Super 


conv., $570*; 4-dr., $500*. °49 Super 
4-dr., $405*. '46 RM 4-dr., $100. 
CADILLAC — '50 (60) 4-dr., $1,550°, 
$1,300*. '48 (60) 4-dr., $510*; ~ 
sedan, $305°. "47 (62) coupe, $150 
LET—'54 Bel Air 4-dr., 
300, $1,200; (210) 2-dr., 
$1,125; %-ton pickup, 


$1,- 


635, $610°*; club coupe, 
$625; 2-dr., $595. "50 SL. Deluxe club 
coupe, $565; 4-dr., $475*; SL. Special 
2-dr., $450. °49 %-ton Delivery se- 
dan, $220. '46 FM club coupe, $130. 

CHRYSLER—’51 NY 4-dr., $865*. 

DeSOTO — '52 Fire Dome (%) 4-dr., 
$1,010*. ‘51 Custom 4-dr., $705*. "50 
Deluxe 4-dr., $490. °49 Deluxe club 
coupe, $400. °48 Custom Limousine, 
$195*. 

DODGE—’52 Wayfarer 2-dr., 
Coronet club coupe, §$710*; 
$625. ’50 Coronet club coupe, $680*; 
Wayfarer 4-dr., $310; 2-dr., $300. 
"49 Coronet 4-dr., $425. '46 Deluxe 
4-dr., $105. 

FORD—’53 Custom (6) 2-dr., $1,240, 
$1,150, $1,100; 4-dr., $1, 205; Main 
(6) 2-dr., $925. "52 Main (8) Ranch 

$1, 190. °51 Custom (8) 4- 

; Deluxe (6) 2-dr., $505, 

, $485. "50 Custom (8) 

conv., $495; Deluxe (6) 2-dr., $445, 
$400, $360, $350; 4-dr., 45. 

HUDSON—’51 Pacemaker 4-dr., $425. 
’50 Pacemaker 2-dr., $100. "49 Super 
(6) 4-dr., $165. 


MERCURY—’54 Monterey club coupe, 
$2,285* (ps). '50 club coupe, $425. 


NASH—’51 Rambler 4-dr., $440; 2-dr., 
$400*. °49 Rambler 4-dr., $180. 


OLDSMOBILE—'54 (88) 2-dr., $2,200*. 


$650. "51 
4-dr., 


"53 (98) 4-dr., $1,970° (ps). "51 (98) 
4-dr., $835* 25°; (88) 2-dr., 

"50 (88) 4-dr., $625°; (98) 4-dr., 
$525*; (76) 4-dr., $450°. °48 (68 
conv., $165*. '46 (98) 2-dr., $130° 
4-dr., $115*. 


PLYMOUTH—’54 Plaza 4-dr., $1,800*. 
*53 Cambridge 4-dr., $985. °52 Cam- 
bridge Suburban, $945; Cranbrook 2- 
dr., $755. ’49 Deluxe Suburban, $535. 

PONTIAC—’54 Star Chief (8) 4-dr., 
$2,015* (ps); Chieftain (8) 4-dr., $1,- 
980* (ps). ’52 Chieftain (8) Catalina, 

$990°*. "51 Silver 

"49 


$840* ; 
4-dr., $750; 2-dr., $550*, $428. 
Silver Streak (8) 2-dr., $460; 4-dr., 
$390*, $380*. 
STUDEBAKER — 
$705 


"52 Champion 4-dr., 


WILLYs—'s3 (6) 2-dr., $725, $675. 


Aug. 11 
(Aptco Auto Auction. Sale every 
ednesday. 


y. 

(Very fast sale today. Sold 104 
cars out of 146 offerings.) 
BUICK—'53 Super 4-dr., $1,625° (ps); 

Riviera coupe, $1, 605°. "51 Super 

Riviera coupe, $1,005*, $820*; 

4-dr., 8 2-ar., $750. °50 
RM | Riviera coupe, $645°; conv., 

$590°; Super Riviera coupe, $645*; 
4-dr., $580°. '49 Super 4-dr., $420*; 
2-dr., $380; RM 4-dr., $405°; club 
coupe, $400°. "48 RM 4-dr., $205; 

Super 2-dr. » $185. 
CADILLAC—’51 (62) conv., 

"50 (62) coupe, $1,575*; 
500°, $1,350*. 


wi 


TRE AOS ORR 


$1,800°. 


4-dr., $1,- 
» $595*. 


"51 SL Deluxe 4-dr., 

%-ton pickup, $460. ‘50 SL 

2-dr., $520; 4-dr., $500; SL 
50. 


-, $1,050°. 

. '48 Windsor 
club coupe, $285. 

DeSOTO — '53 Fire Dome (8) 4-dr., 
$1,240*. ’51 Custom 4-dr., "50 
Custom conv., $535*; 4-dr., "jaso. 
‘48 Custom 4- ‘ar., $275. 

DODGE — '53 Coronet (8) 4-dr., “ 
185*. °51 Coronet 4-dr., $730*; 
tion wagon, $330. ’50 Coronet = ° 


FORD—'54 Crest (6) Victoria, $1,730. 
"53 Crest (8) conv., $1,450°, $1,410*; 
Victoria, $1,310. ‘52 Crest (8) Vic- 
toria, $1,205*; Custom (8) club 
coupe, $1,085; 2-dr., $925, $880*. ’51 
Custom (8) 4-dr., $760*; Country 
Squire, $725, $600; Deluxe (6) 2-dr., 
$510. '50 Custom (8) 2-dr., $625; 
Deluxe (6) 2-dr., $400, $325, $275; 
%-ton panel, $255. "49 Custom (8) 

club coupe, $370. °46 Custom (8) 2- 


dr., $130. 

HUDSON—’51 Hornet 4-dr., $590. '50 
Hornet 2-dr., $450. 

KAISER—’53 Deluxe 4- dr., $990°. °51 
Deluxe 2-dr., $510*; 4-dr., $350°. 
*50 Deluxe 4-dr., $115. 

LINCOLN—’50 club coupe, $390*. 

MERCURY—’52 club coupe, $1,250*, 
$1,110. °51 club coupe, $755, $670, 
$600. '48 conv., $180; station wagon, 


$180. 
NASH—’51 Statesman 4-dr., $455*; 
2-dr., $400. °50 Statesman 4-dr., 


00. 
OLDSMOBILE—’54 (98) eee: $3,- 


300° (ps); (88) 4-dr., $2,500° (ps). 
"53 (98) 4-dr., $1,965°. 52 (88) 
Holiday, $1, 425°, $1,395°. "51 (98) 
Holiday, $1,010*; 4-dr., $700*; (88) 
4-dr., $1,000. 50 (98) 4-dr., Y, 
$530* (98) conv., $290%. °46 


\—’ 53. Cambridge Suburban, 
; 4-dr., $975. °52 Cranbrook 
club coupe, $740. *51 Concord 2-dr., 
bong $490, $475. °50 Deluxe 4-dr., 


PONTIAC—’51 Silver Streak (8) 2-dr., 
$820*; 4-dr., $780, $725*. ’50 Silver 
Streak (8) conv ” $505; 2-dr., $460. 
49 Silver Streak (8) 2-dr., $425°. 

Us — '49 Frazer 4-dr., 
$175. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 28, 29, 36 





U.C. Dealers Hint Wave of Trust Suits 


aewrs implications were 

taken on last week by the 
Wichita antitrust suits, in which 
two used-car dealers are seeking a 
$6,150,000 judgment against 12 new- 
car dealers. 


Joseph B. Danzansky, counsel 
for the National Used Car Deal- 


elected from within their groups. They discussed with company officials retail methods and problems. Seated 
fable are George C. Jorgensen, Red Wing, Minn; J. K. Swisher, Fredericktown, Mo.; J. R. Holloman, Grove- 
pon ee Calif.; Earl Johnson, Peoria, lll.; A. V. Tyrrell, Cheyenne, Wyo.; D. L. Johnson, Dallas; A. L. Atwater, 
M. Johnson, Thomson, Ga.; C. T. Moses, Appomattox, Va.; G. W. Hunt, Schenectady, N. Y.; Charles 
O.; H. V. Griffin jr., MacClenny, Fia., W. F. Schneider, DuBois, Pa.; James E. 


lee, Wellesley, Mass., and 


ers Assn., and head of a Wash- 
ington law firm which filed the 
suits, charged in Washington 
that franchised dealers ac 
the nation were engaged in “con- 

aimed at squeezing 
used-car dealers out of the new- 
car business. 

Referring to the Kansas legal 
actions, Danzansky said “there are 
indications that these suits may be 
the forerunner of a number of sim- 
ilar proceedings throughout the 


Dealers Waging 
New-Used Fight 
On Wide Front 


DETROIT.—Although it has re-| 


ceived the widest notoriety of all, 
the $6,150,000 suit filed against 
Wichita new-car dealers by a pair 
of used-car dealers is only one of 
several pending test cases. 


In Denver, two out-of-state new- 
car dealers are seeking in Federal 
Court to upset recently enacted 
Colorado laws that regulate the 
auto trade. Used-car dealers who 
sell new or “nearly new” cars have 
a big stake in the outcome. 

Minnesota officials are looking 
into complaints of Twin Cities boot- 
legging. The case is an outgrowth 
of the purchase of new cars by 
the Minnesota Automobile Dealers 
Assn. from four used-car dealers. 

Idaho new-car dealers are asking 
that licensing laws be tightened, 
while used-car dealers in Connecti- 
cut have protested what they des- 
cribe as unfair enforcement pro- 
cedures. 








country, 
tinue.” 


if such practices con- 


+ .Z * 
HE statement was viewed as a 
warning that used-car dealers 
were taking the initiative in the 
burning controversy over sale of 
new cars by nonfranchised outlets. 
The Wichita suits alleged that 
(Continued on Page 31, Col. 1) 





Miss Wisconsin— 


Dixie Sarchet, Miss Wisconsin of 1954, 
accepts the keys to a Nash Metropolitan 
from Frank Mandry, of Mandry Nash, Inc., 
Stevens Point, Wis. Miss Sarchet will com- 
pete in September in the Miss America 
Pageant, of which Nash is a scholarship 
fund sponsor. 
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PACKARD PROGRAM KEEPS MOVING AHEAD 


From Conference Room to Showroom— 
Packard Progress Continues in Production, 
Engineering and Sales! 


= KEY WORD at Packard is “progress” .. . and 
the Packard Program proves it! 


Packard is forging ahead in the industry with vast 
new production facilities, advanced engineering 
research, major defense contracts and an imagina- 
tive sales program. And there’s more to come! 
Great strides are being made in every phase of 
Packard operations . . . all part of the dynamic 
Packard Program of modernization and improve- 
ment. It’s this increasing progress which so con- 
vincingly proves that... 


THE PACKARD PROGRAM 
KEEPS MOVING AHEAD! 


AT LEFT: Charles D. Scribner (right), Vice President of Industrial 
Relations, makes staff assignments in preparation for moving com- 
plete manufacturing departments into new modern engine plant 
and new body building facility this fall. Mr. Scribner, 37, is typical 
of the young, aggressive management at Packard. 


EVERY POSSIBLE CONDITION IS TESTED and re-tested in Packard’s complete laboratories. FOLLOWING INSPECTION of Packard’s newest Navy diesel engines, built under recent 
Technicians are shown, above, charting defrosting patterns of advanced Packard windshield defense contract, the company announced a long-term engineering project to develop light- 
design. True Packard quality is insured by these strict control methods. weight V-type diesel engines for the railroad, trucking and public transportation industries. 


A Good Franchise 


Dealer's 25th anal Year! for Today. 8 
and Tomorrow 


Packard dealer is Gordon Shepherd (center) of Hill Packard’s Western Sales Manager (right). At the left PACKARD MOTOR CAR ce., DETROIT, MICH. 
Motor Sales, Oak Park, Illinois. He is being awarded is Mil Berner, Chicago Zone Manager. 


CELEBRATING HIS SILVER ANNIVERSARY as a a 25-year dealer plaque by Chester F. Sylvester, 
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TURNINGS 


John T. Benedict 


peer the great size and 
scope of automotive industry 
operations, it is interesting to see 
the human element still at work 
at top levels. Where boundaries 
must be pushed back by pioneering 
into uncharted areas, strong per- 
sonalities continue to be an all- 
important factor in the corporate 
decision-making process. 

This was reemphasized re- 
cently when I was discussing the 
centralized power source with 
several friends. I asked how soon 
automobiles would have such a 
feature. 

“We'll have it when a big man 
wants it,” was the reply from an 





engineer who himself holds a re- 
sponsible position in the operations 
of a large industry supplier. He 
went on to say that an idea of 
such magnitude could not be “sold” 
to anyone in a position to get 
action. 

The necessary engineering de- 
velopment program could swing 
into gear only when one highly 
placed man wanted such a system 
for his line of cars—and wanted 
it badly enough to risk his repu- 
tation on his opinion. 

It’s said that power steering fi- 
nally appeared on cars because one 
big man decided it was needed. 





DAILY 


Average circulation of the Chicago 
Daily News for July, 1954, was 
562,472, 19,200 higher than for July, 
1953, and the highest July daily 
average in this newspaper’s history. 


SATURDAY 


Average circulation of the Chicago 
Daily News for July, 1954, was 
560,670, 42,049 higher than for July, 
1953, and the highest July Saturday 
average in this newspaper’s history. 


Who will be the individual to go 
to bat first for centralized power? 
* * + 


Hazard or Safety? 

oS governors for 
autos are either a hazard or a 

safety device — depending on the 

viewpoint. 

An individual, who obviously 
classes governors as a safety fea- 
ture, recently visited my office to 
supply information on a new de- 
vice that limits speed by means of 
a fiyball-operated ignition inter- 
rupter. 

An unusual feature is the con- 
venient adjustment provided by 
a dial on the face of the housing. 
The control knob may be set for 
any desired maximum speed. 

Inclusion of a key-operated lock- 
ing mechanism on this dash- 
mounted unit is another novel idea. 
Governed speed setting may be 
changed only when the lock is re- 
leased. 

Since the unit does not interfere 
with normal performance until the 
predetermined maximum speed is 
reached, it does appear worthy of 
consideration by those who want a 
speed-control device. 

However, it must be pointed 
out that the majority of engi- 
neers and executives in the auto- 

















...and still growing! 
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motive industry are opposed to | they do not have a so-called “slov- 

such devices. The common belief | deflation” characteristic. 

is that governors are dangerous The ability to retain ee 

in passing situations and in im- | Pressure for several hundred! 
. | miles, after a puncture by a fair- 

pairing the performance fiexibil nail, 


sized enables such tires to 
= _* to cope with emer- | Gefer the time when they must 


be repaired. But owners should 
Ignition-interrupter governors 


be cautioned to inspect tires 
also come in for some criticism} regularly. 
from engineers who question the/ Tire engineers say that pressure 
long-term effect on engine cleanli-| eventually will be lost if puncturing 
ness and operating efficiency. An-| objects are allowed to remain in 
other point said to be worthy of|a “slow-deflation” tubeless tire. 
study is a possible tendency for| However, I’ve found some mis- 
“loading” the exhaust system/ understanding (disagreement) 
caused by over-rich mixtures and|among automotive engineers on 
unburned fuel when the accelerator | this point. 
is depressed be yond the amount 


It seems to me that both tire 
sak for operation at governed companies and automobile manu- 
+ ++ 


e facturers should do their best to 
Tubeless Tires Not 


clarify the meanings of such terms 
Necessarily Self-Sealing 


as puncture - proof, blowout - proof, 

self-sealing, etc. The owner will 

PURE engineers recently straight- be more likely to gain maximum 
ened me out on a point where 

I shared a popular misconception. 


benefit from his car—and have 
fewer complaints—if he understands 
It seems that all tubeless tires are 
not “self-sealing.” 


the advantages and limitations of 
A self-sealing tire is one de- 


the major items of equipment. 
oz * * 
signed to close a puncture when Engineer Studies 
the nail or sharp object is with- 
drawn. No pressure is lost. Many 


Radioactivity 
types of tubeless tires now in use ROWING interest in industrial 
do not provide this feature. But 

















applications of radioactive ma- 
terials was impressed upon me by 
Ford research 
engineer, John 
Jenks, who re- 
cently completed 
a special one- 
week course at 
Oak Ridge. 

Jenks says that 
his group of 
about 75 men 
was one of a 
regular series of 
classes taking 
advantage of 
the program con- 
ducted by the Institute of Nuclear 
Studies. The schedule consisted of 
lectures on instrumentation prob- 
lems and techniques, plus extensive 
exhibits, and talks by manufactur- 
ers supplying the latest instru- 
ments and test equipment compo- 
nents. 

An X-ray spectrographic scintil- 
lation counter was one of the 
newest devices whose industrial ap- 
plications were demonstrated to 





member. This machine is used to 
determine radiation energies, and 
thereby identify the various ele- 
ments in a material. 

os * * 


Changes in Specs 
For Vehicle Brakes 


NEw brake requirements for all 
types of vehicles were adopted 
recently by the Committee on Uni- 
form Traffic Laws and Ordinances, 
to replace previous brake require- 
ments in the “Uniform Code.” 

= A minimum set of recommenda- 

ions was specified for stopp 

distance, deceleration rate a 
equivalent braking force. The 
rules are to the four 
categories of motor vehicles, 
ranging from passenger cars to 
trucks with gross weight exceed- 
ing 10,000 pounds. 

From an initial speed of 20 mph, 
@ passenger car should be capable 
of stopping within a distance of 
25 feet, after the pedal is de- 
pressed. Required deceleration rate 
is 17 feet per second per second. 
And minimum equivalent braking 
force is 53 percent of vehicle 
weight. 

The American Trucking Assn. 
made an effort to have the stop- 
ping distance requirements the 
same for all types of vehicles. This 
proposal was rejected, because it 
was generally believed that any 
stopping distance requirement, 
which could be met by the heavier 
trucks, would be far too lax for 
light trucks and passenger cars. 

The committee expects 
some states may 


revis- 

ing their regulations to include a 

distance requirement in 

conformance with that set up in 
the new Uniform Code. 

For vehicles with gross weight 
over five tons, the recommended 
stopping distance is 50 feet from 
20 mph. Personally, I consider this 
a fair goal for truck designers. 
But, in my opinion, it should not 
be thought of as the ultimate. 

Truck designers will have no 
cause for complacency on this score 

ice oer' tat bonita sonnel 
era’ rs say capacity 
sometimes limits their allowable 
gross weights. 


the class, of which Jenks was a~™ 
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Sales Conditions in 
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Studebaker, 2; Kaiser, 1; Willys, |a slight lead over, Chevrolet for 


Various Areas... 





- Auto Market Reports 


Cleveland 


New-car sales in the Cleveland | 
area in the first week of August 
totaled 1,163, compared with 1,667 
for the final week of July. 

Used-car turnover was 1,713, 
compared with sales just short 
of 1,900 in the previous week. 

Commenting on the market, the 
Federal Reserve Bank said: “So 
far in the third quarter new-auto- 
mobile sales indicate some slack- 
ening of activity in relation both 
to May and June of this year, and 
to July of last year . . . percent- 
agewise, 1954 shows a 4 percent 
decline from last year on aggre- 
gate sales for the year to date.” 
—(Sanford Markey.) 


5 Oe | 


Delaware 


New-vehicle sales in Delaware 
totaled 1,678 in July, a decrease of 
4 percent from the 1,749 new cars| 
and trucks sold in June. 

» a * | 


Miami 

A sharp upturn in the used-car | 
market during August has been re- | 
ported by dealers, who had been | 
somewhat disappointed by the July 
showing. 

In new cars, the battle between | 
Ford and Chevrolet. continues in 
full swing, with their advertising 
campaigns overshadowing the 
field. 

With the hurricane season com- 
ing up, dealers anticipate slow 
business. These potential tropical 
disturbances invariably put the lid | 
on car sales for days at time dur-| 
ing September and October, even | 
when they don’t strike the area.— 
(G. S. Connell.) 

. 


* + 
Eugene, Ore. 
Dealers in Eugene have been 


hard hit in both new and used-car 
divisions by the seven-week logging 





and lumber strike. 

Sales are running about 50 per- 
cent below year-ago levels. Repos- 
sessions, however, have been slight 
and service and parts business is 
fair. 

Similar conditions exist in ad-| 
joining towns.—(F. K. Haskell.) | 

° . 7 * 


Manhattan, Kans. 

A decided slump in new-car sales 
was noted in July in Riley County 
(Manhattan), Kans., according to) 
registrations at the county treas- | 
urer’s office. From a peak of 149 
units sold in June, new-car sales 
dropped to 104 in July. 

Sales by makes: Ford, 25; | 
Chevrolet, 24; Pontiac, 12; Stude- 
baker, 10; Buick, 7; Plymouth, 7; 
Mercury, 6; Dodge, 3; Chrysler, 
2; DeSoto, 2; Nash, 2; Oldsmo- 
bile, 2; Hudson, 1, and Lincoln, 1. | 

Used-car sales also dropped be- 
low June. There were 336 sold in 
July, compared to 414 the previous 
month. | 

Sales in the new-truck division | 
held about steady. Thirteen units | 
were sold in July; 12 in June. Used- 
truck sales jumped from 21 in 
June to 41 in July—(George M. 
Hunholz.) 


* * * 


Toledo 

New-car sales in Lucas County 
(Toledo) for July totaled 1,917, a 7 

percent decline from the June total 
of 2,068. 

Truck sales showed a 27 percent 
increase, mounting to 153 from 120 | 
in June. 

New-car sales by make were: 
Chevrolet, 742; Ford, 396; Buick, 
169; Oldsmobile, 114; Mercury, 
109; Plymouth, 84; Pontiac, 70; 
Nash, 82; ; Willys, 
28; Cadillac, 26; Dodge, 26; Kaiser, 

Hudson, 19; Stu- 
debaker, 12; Lincoln, 9, and 
‘Packard, 6. : 

Truck sales were: Chevrolet, 68; 
Ford, 37; International, 11; Dodge, 
10; Willys, 8; GMC, 7; White, 3; 
Reo, 2, and miscellaneous, 7.—(Paul 
Hayes.) 





San Antonio 
New-car sales for July in Bexar 
County (San Antonio) showed a 
drop of 10 percent from June, total- 
ing 1,061, compared with 1,176. 


Truck sales were down 30 percent, 
totaling 128, compared with 182. 
Car sales by make were: Ford, 
236; Chevrolet, 197; Buick, 121; 
Mercury, 90; Oldsmobile, 85; 
Plymouth, 75; Pontiac, 54; Cadil- 
lac, 35; Dodge, 31; Nash, 18; De- 
Soto, 16; Hudson, 14; Studebaker, 
18; Chrysler, 12; Lincoln, 12; 
Packard, 7; Kaiser, 2; Willys, 2; 


Jaguar, 1; Mercedes, 1; MG, 1, | 


and miscellaneous, 8. 

Truck sales were: Chevrolet, 39; 
Ford, 34; International, 20; White, 
13; GMC, 8; Dodge, 7; Studebaker, 


| wagen, 1, and Willys, 1. — (J. H. 
| Reed.) 


* * * 


Sioux City, Ia. 
New-car sales in Sioux City dur- 
| ing July totaled 273, compared with 

367 in June. 

| New-truck sales were 38 in July, 
| compared with 61 in June. 

Car sales by make were: Chev- 
| rolet, 67; Ford, 64; Mercury, 25; 
| Buick, 24; Plymouth, 24; Pontiac, 
18; Oldsmobile, 17; Nash, 6; Cad- 
illac, 5; Chrysler, 5; Hudson, 4; 





1, and Jaguar, 1. 

Truck sales were: Chevrolet, 17; 
Ford, 9; International, 5; Dodge, 3; 
White, 3, and Diamond ‘ay 

* * 


Akron 

New-car sales in Summit County 
(Akron), for the first half of 1954 
were only 7.5 percent below record- 
breaking 1953. Registrations in the 
opening six months of last year 
soared to 10,635. Despite a late 
start this year, the first-half total 
reached 9,844, the fourth highest 
on record. 

Sales of new trucks amounted 
to 861 for the half year, well be- 
low 1958’s first-half total of 
1,194, The record in truck sales 
was set in 1950, when 1,375 were 
registered. 

June car sales reached 1,945 and 
were only 24 below the same month 
in 1953. 


3; Diamond T, 1; Mack, 1; Volks-| DeSoto, 3; Dodge, 3; Packard, 3; At the half-year mark, Ford had 





. 


yet off Ceadledbleyp 


071, 


individual honors. Ford sales were 

2,518, to 2,879 for Chevrolet. Buick 

was comfortably situated in third 

with 1,162, to 707 for Plymouth and 

617 for Pontiac.—(Joe E. Kuebler.) 
* * * 


Buffalo 

New-car registrations in the Buf- 
falo (N.Y.) area hit a new high 
for the year in June and topped 
those of the same 1953 month by 
5.7 percent, the Buffalo Automobile 
Dealers Assn. reported. Thee 

The 4,775 new-car registrations 
during June compared with 4,516 
in June, 1958, and boosted the 
total for the first half of the year 
to 20,287. That is 4.6 percent un- 
der the 21,258 registered in the 
first six months of 1953. 

The 1954 first-half total is well 


;}over the 16,157 registered in the 


first six months of 1952. June was 
the second month this year in 
(Continued on Page 32, Col. 1) 





Standard Equipment on Sweepstakes 
Winner—1954 Economy Run 


The spectacular record of .Stromberg* Carburetors in this year's 


Mobilgas Economy Run adds another brilliant chapter in the long 
history of Stromberg operating economy and performance. 

Of the four cars entered in the Economy Run using Stromberg Carbu- 
_ retors as standard equipment, three finished first in their respective 


price classes and one in second place—and in the feature event-the 
Sweepstakes—Stromberg-equipped cars won first and second place 


Convincing evidence that over the years or over the miles you can’t 
beat Stromberg Carburetors for dependable, economical operation. 


FREG., U.S. PAT. OFF. 


Sromberg® Carbustor GE tenant Bec Fs! om £4” bendint Flot Sater Drv 





ECLIPSE MACHINE 


DIVISION 
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ON 70 viCroRY IN THE... 


The All-American Soap Box Derby was a big 
success again this year. It proved once more to 
be one of America’s greatest sporting events. 


An excited capacity crowd of 60,000 people 
was on hand fo cheer the champions on August 
15, at Derby Downs, Akron, Ohio— and a nation- 
wide radio audience listened intently as the 
youthful competitors whizzed over the finish line 
in their homemade racers. Among the many local 
chanfpions who came to Akron for the Derby was 
the champion from West Germany, who gave 
the Derby a truly international flavor. 


60,000 people loudly cheered youthful drivers 
in race co-sponsored by Chevrolet dealers 


This year’s “Champion of Champions” in a 
field of 151 boys was Richard D. Kemp of 
Los Angeles, California. His grand prize was 
@ $5000 college scholarship awarded by 
Chevrolet. 


The co-operative spirit of all the sponsors— 
Chevrolet dealers, more than 150 newspapers, 
radio and television stations, civic organizations 
and community groups, and hundreds of ‘indi- 
vidvals—made possible the continuing success 
of the Derby. Their interest and efforts are 
gratefully acknowledged. 


Chevrolet Division of General Motors, Detroit 2, Michigan. 


A portion of the capacity crowd of 60,000 watching the 17th All-American Soap Box Derby at Derby Downs in Akron, Ohio 


The 17th All-American Soap Box Derby 
championship trophy is awarded to 
Richard D. Kemp of Los Angeles by 
T. H. Keating, general manager of 
Chevrolet Motor Division. 
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Jack Carson, movie, television and radio star, takes possession of 
the Oil Can Trophy after crossing the finish line ahead of Robert 


Cummings and Lou Costello in the featured preliminary of the 

Parade of 151 champions down the track in the pre-race parade. 17th All-American Soap Box Derby. Costello, a bit demure, is 
consoled at left by his partner, Bud Abbott. At right are W. G. 
Power, Chevrolet advertising manager, who made the trophy 
award, and Cummings. 


The Greatest 
Amateur Racing Event 
in the World 


Lined up for the public to view, as part of the great evening Topside 


151 champions assemble at “Camp-Y-Noah” 
Derby Show, are the racers of the champs. 


for three days of fun preceding race day. 


P éz 


1,800 people attended the “Banquet of Champions” in the Goodyear Auditorium where trophies and special prizes were presented. 
















The Bigger 


Fm 
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They Are, 


The Better You Like "Em 


By William Uliman 

Washington Correspondent 
AS THIS is written, the second session of the 83rd Con- 
yet adjourned. But by the time these 


woilin an Dein plat 
appear in print, the Capitol Hill tumult and shouting | 


will have been transferred to the far corners of the U. S. 
on 


readers of 


tion, 
essary from a Washington stand- 
point, will come to some extent in 
this column later. 
Meanwhile—this week—let’s talk 
about reporting the automotive 


campaigns will be beginning to gather the, came. 





aspects of the news during the 





Wittiam Ullman 


past 20 months. 

There have 
been many of 
such so-called 


“angl es.” 


istration opened 
with a great hul- 
labaloo about the 
appointment of a 
General Motors 
man—Charles E. 
Wilson — as sec- 
retary of defense, 


and another GM man—Roger Kyes 
—as one of his top assistants. 

To make it short dnd to the 
point, I believe that particular 
Eisenhower move has long since 
been definitely approved by the 
American public, The President 
certainly lost no great number of 
friends on that score, according to 
the record. 


as secretary of 
the interior, and Arthur Summer- 
as general. Both 


are 

to Mr. Eisenhower's as 
well as a credit to the great auto- 
e industry whence they 


Neither has made a single move 
that could be accounted an action 
of favoritism in behalf of motor-car 
manufacturing or. selling. They 
have gone straight down the line 
in attending strictly to the business 
confronting them in their Govern- 
ment appointments. Their records 
have been good, and the American 
public will bear me out in that 
statement, I am sure. 


Easy to Approach 


N ADDITION to those in Cabinet 
positions, other auto-industry 





x 

yon : 
: 5 . 
ae 


a new 
Detroit Representative 
for 


NEWSPAPERS 


@ For greater convenience and service to our 


advertisers, we are pleased to announce the 


appointment of a new Detroit Representative: 


WM. SHURTLIFF 


340 E. Huron Street 
Ann Arbor, Michigan 
Normandy 3-4265 
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men—such as Harold Vance, K. T. 
Keller, Paul and Charles 
Kettering — have filled in special 
assignments of highest importance 
efficiently, faithfully and unosten- 
tatiously. 


All of those men have made news, 
and, being big men, they have been 
easy to approach. Washington re- 
porters have their greatest trouble 
with “little” men in big jobs. The 
“big” men the automotive industry 
sent here have been big in every 
way, and when they leave, they will 
remain enshrined in the hearts of 
the Washington newsmen. 


Reporting automotive news in 
Washington is, in the main, an easy 
job—if you know where to look 
for it. 

Much of it comes from the Fed- 
eral Trade Commission, the De- 

partment of Commerce, certain 
members of Congress who intro- 
duce automotive bills, NADA, thé 
Washington offices of the Auto- 
mobile Manufacturers Assn., the 


ty Committee, 
of Motor Vehicle Administrators, 


Assn. of Independent Tire Dealers 
and so on. 

The Department of Justice, the 
Federal Reserve Board, FTC and 
many members of Congress, includ- 
ing Senator Everett Dirksen, Rep. 
Wright Patman, Rep. Shepard 
Crumpacker and most others who 
have sponsored automotive legisla- 
tion, are free, easy and pleasant 
sources to contact even when they 
are busy as hell. 

The Department of Commerce 
and all its divisions—like the Na- 
tional Bureau of Standards, Census, 
Patents, Bureau of Public Roads, 
Business and Defense Services Ad- 
ministration, etc.—always cooperate 
beautifully with reporters. 

* 


* ~ 


Shopworn Alibis 


| 
Ts same goes for the Interstate 
Commerce Commission, the De- 
partment of Labor, the Internal 
Revenue Service and the General 
Services Administration, all, at one 
time or another, on the beat for 
automotive news. 

The greatest pain the average 
reporter occasionally feels some- 
where between his neck and his 
knees comes when he gets the old 
“in-conference” oil. Or maybe his 
prime man is on an “important” 
long-distance hookup. 

Personally, my heart goes out to 
the poor secretary who is obliged 


to give me that line just as much} 


as her sympathy extends to me 
| when she has to tell me that thread- 


| bare untruth. 
| One gets a great deal of that 


here in Washington, as elsewhere 
no doubt, but reporters are seldom 
fooled by that very lame excuse for 
not getting their man. 

Among our own organizations 
we have little of it. Never yet at 


Sendoff for Hudson Contest Winners— 
John S. Beach (left), Hudson Detroit zone manager, congratulates the Detroit zone 





Of course, many of the news 
sources named are not everyday 
contacts. Some don’t have the auto- 
motive “angle” every day, but now 


and then they become the hot cen- 
ter of a live story, and when that 
is over they go back on the routine 
checklist. 

NADA, as readers of this column 
will understand, heads up our daily 
call list—either by phone or in per- 
son. Most of the time there are 
many calls a day, and often we 
spend a lot of time there. 

That is where most of the top 
car-dealer stories break, and often 
the lines opened there must be fol- 
lowed closely, as in recent months, 
to Capitol Hill, the Department of 
Justice, the Federal Trade Commis- 
sion and other Government agen- 
cies. r 

* * 


Bell Rates a Salute . 
was when NADA was hard 
to cover, but the association has 
grown tremendously and become so 
important in recent years that it 
has been necessary to set up many 
departments with capable special- 
ists at the head of each one. That 
has made it easier for newsmen. 

Executive chief at NADA head- 
quarters, as most of our readers 
know, is retired Rear-Adm. Fred- 
erick J. Bell, whose advent in that 
post has been marked by a series 
of new and stirring endeavors. He 
certainly has been a man of action. 

Reporters have found Bell a 

delightful man to interview. He 
is easy to reach, an excellent con- 
versationalist, straightforward in 
his statements and quick men- 
tally. 

Polished businessman that Bell is 
today, however, he reverts to Navy 
form on occasion. Discussing the 
other day some of the recent hap- 
penings in connection with NADA’s 
anti-bootlegging efforts, he deliv- 
ered his description of them in 
some of the saltiest seafaring lan- 
guage you ever heard. 

And, immediately, he went up 
several notches in my estimation. 
It was a treat for these old ears. 
Many of my early days were spent 
on the San Francisco waterfront, so 
you'll know the admiral made me 
feel at home. I got quite a kick out 
of that visit. 

And so, things being what they 
are in Washington this week, I 
have attempted to mark time with 
this sort of a column. I hope you 
have enjoyed it. 


Wash. Fuel Revenue Up 


OLYMPIA, Wash. — The State 
collected $4,355,185 in motor fuel 
taxes during July, slightly less than 
in the same month of 1953. A total 
of $26,502,715 has been taken in, al- 
most the same as for the first seven 
months of 1953. 








winners in the firm's national sales contest. From left, in front row, are Mr. and Mrs. 


Norman Karn, Royal Oak; Mr. and Mrs. 


Frank Guns, Detroit; Mr. and Mrs. Jesse 


Huggins, Hartford City, Ind.; Walter Ernst, Hudson north central divisional sales 
manager. Top row: Mr. and Mrs. Harold Lamberjack, Fostoria, O.; Mrs. and Mr. Elben 
Kalmbach, Toledo, and Gerald Morgan, Brighton, Mich. They will join a party of 100 
Hudson dealers who will leave on a week expense-paid vacation in Mexico City 


Sept. 18. 
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HE’S A REAL PROSPECT 
... Can you close him? 


The customer likes the car, likes it fine. But he’s wondering . . . can he carry the payments? 
If he should get sick, his bank account just hasn’t got that much stretch. Right here, your 
salesman can really sell. If he’s backed by Associates Insured Payment Plan, he’ll foresee this objection 
and turn it into the plus factor that can clinch the deal. How? By simply explaining Associates Insured 
Payment Plan, showing how it takes care of payments when the customer is sick or injured, 
how all payments are made in case of death. These days, your salesmen can really use the 
advantages of Associates Insured Payment Plan. It gets customers off the fence in a hurry, 


helps close the deal. Why not give us a call right now and get the full story? 


Tht Ud Stage Myf... 
“Close is for horseshoes, it’s 


the close that counts.” 


Selah eos 





Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana = 
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Or Bust 


Pikes Peak Hill Climb 
Slated Sept. 6 

COLORADO SPRINGS, Colo. — 
The world-famous Pikes Peak Hill 
Climb has again been scheduled for 
Labor Day, Sept. 6. 

More than 20 cars are expected 
to start the race and battle for a 
purse topping $17,000. The 12%-mile 
course climbs more than 5,000 feet 
to the 14,110-foot summit, twisting 
around 165 hairpin curves on the 


A grade of the course is 7 
percent, and the maximum igs 10. 
percent. 
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By Leo T. Parker 
Attorney at Law 

A HIGHER court recently held 

that a car was a “total wreck” 
after it caught fire and ultimately 
was sold to a company which sal- 
vaged parts. The court ruled that 
the insurance company must pay 
full value of the car. Also, the in- 
surance company could sue and re- 
cover this full value from one 


Lawsuits Affecting Dealers .. . 
Court Decisions 






whose negligence caused the fire. 

For illustration, in Motors In- 
| surance Corp. v. Caldwell, 266 8S. 
W. (2d) 321, it was shown that 
an insured car was destroyed by 
fire. The insurance company paid 
the loss to the owner and then 
sued one Caldwell for $780, the 
full value. 


The higher court held in favor 


_ Here's just what Dr. Freddy Fidelity ordered... 


Sound titles at Fidelity-Insured Auctions!! 


Ever had a contaminated title spread woe throughout your ledger, 
Mr. Dealer? If you have you know how serious it can be. You’ve 


even heard of cases that were fatal. 


happen to you! 


And you know it could 


Here’s the one foolproof way to keep it from happening: buy all 
of your stock through auctions with FIDELITY TITLE INSUR- 
ANCE. It’s just what Dr. Freddy Fidelity ordered to keep your 
books in good shape . . . for every title to every car sold through 
a FIDELITY-INSURED auction carries a clean bill of health, 
guaranteed by FIDELITY. 


So buy carefully . . . the next neck Freddy saves may be yours! 
BUY ONLY THROUGH THESE 100% SAFE FIDELITY TITLE-INSURED AUCTIONS: 


BAKER AUTO AUCTION 
Pass Rd., Biloxi, Miss. 





CAPITOL AUTO AUCTION 
4365 Florida Ave., Baton Rouge, La. 


A CINCINNAT! AUTO AUCTION, INC. Thursday 
Springdale & Colerain Rds., Cincinnati, Ohio 


Thursday 


HESTER & COLEMAN AUTO AUCTION Tuesday 


800 Louisville Ave., Monroe, Louisiana 


Friday 


MAULDIN AUTO AUCTION SALES, INC. Tuesday 
1227 New Buncombe, Greenville, S. C. 


MIDDLE GEORGIA AUTO AUCTION Wednesday 
Eastside Highway, Macon, Ga. 


COFIELD AUTO AUCTION Monday MONTGOMERY AUTO AUCTION Wednesday 
Boaz, Ala. 927 No. Court St., Montgomery, Ala. 
COLUMBUS AUTO AUCTION Thursday _'t11 ST. AUCTION Thursday 
2603 Cusseta Rd. Columbus, Ga. 5430 West 111 St., Oak Lawn, lil. 

CONCORD AUTO AUCTION, INC. Mon. & Fri. PAGE BROS. AUTO AUCTION Wednesday 
29 Sudbury Rd., Concord, Mass. 35th at Divine St., Chattanooga, Tenn. 

DIXIE AUTO AUCTION SALES Mon. SOUTHERN AUTO SALES Wednesday 
217 Gadsden Rd., Birmingham, Ala. Route 5, Warehouse Point, Conn. 

DIXIE MOTORS AUTO AUCTION Tues. & Fri. SYRACUSE AUTO Thursday 
718 Angier Ave., Atlanta, Ga. R. D. #1, LaFayette, New York 

RED FARMER'S AUTO AUCTION, INC. Wednesday TINNIN AUTO AUCTION Tuesday 
1010 So. State St., Jackson, Miss. Buckwaiter Stadium, Meridian, Miss. 


FIDELITY INSURANCE COMPANY 


204 Stahiman Bidg. 


OF TENNESSEE 


Nashville, Tennessee 





of the insurance company, saying: 

“The evidence supported an 
award of damages for destruction 
of an automobile by fire on the 
theory that it was so badly dam- 
aged that it could not be repaired 
and hence was a total loss where 
the automobile was sold to a sal- 
vage company for use in repairing 
other damaged vehicles.” 

* * * 


Collision Liability 


ACCORDING to a late higher- 
court decision, a person in pos- 
session of an encumbered car may 
settle.a suit involving damage to 
his car, although the auto dealer 
or seller holds a mortgage or con- 
ditional contract on the vehicle. 
For illustration, in Gateway 
Discount Corp. v. Reed, 266 S. W. 
(2d) 320, it was shown that a 
person named Ellis purchased a 
car from a dealer who financed 
it through Gateway. 

One day Ellis had a collision 
with a car negligently operated by 
one Reed. Without consulting Gate- 
way, Ellis accepted money from 


Reed and gave him a full release 


of liability. 


* * * 


Court’s Opinion 


3 SUBSEQUENT litigation, the 
higher court held that Gateway 
had no recourse against Reed and 
that the settlement and release 
made by Ellis was valid. 

The court said: 

“In view that conditional sales 
contracts are essentially security 
transactions, a tort-feasor (Reed) 
in automobile accident was entitled 
to settle with the conditional ven- 
dee (Ellis) of the automobile and 
was protected by release in full 
from the conditional vendee as 
against claims of the conditional 
vendor (Gateway Discount Corp.) 
unless there was bad faith.” 


Ford Houston Depot 


To Be Expanded 70% 


HOUSTON —Ford Motor Co. 
plans a 70 percent increase of its 
parts department in Houston. 

The department provides parts 
for 155 dealers. The addition will 
enable it to increase its stocks to 
13,000 items. 


the field of state income taxes 
have been reported from several 
| state capitals. 


A tax credit act in Virginia has 
attracted attention in a number 
of other states. Under the Vir- 
| ginia law, corporate and individ- 
ual taxpayers automatically will 
| receive a 6 percent credit on their 
| bills this fall because the general 
fund has exceeded the budget 
estimate. 


Other developments include: 
ARKANSAS: Possibility of abolish- 
ing the 25 percent depletion allow- 
ance to oil and gas producers in 
computing their state income tax 
is being studied. 
= * 





NDIANA: Revision of the state 
income tax law will be recom- 


Evans Gets Charter 


Incorporation papers have been 
issued to Earl Evans Chevrolet, 
Painesville, O. 





L-M Saleswoman— 


One of two new saleswomen hired by 
Paul H. Pusey (Lincoln-Mercury), Richmond, 
Va., Mrs. Eleanor S. Ashby is shown here 
with a prospective buyer. Mrs. Ashby is 
the mother of three children. Pusey added 
her and Mrs. Helen S. Saverwald to his 
staff of 14 men because, he says, it's be- 
coming difficult to find trained salesmen. 
The experiment has turned out so well, 
Pusey says, that he plans to hire a third 
saleswoman. 


IH of Britain 
Buys Jowett 
Auto Factory 


LONDON. — International Har- 
vester Co. of Great Britain, Ltd., 
will acquire possession of the fac- 
tory and equipment of Jowett Cars, 
Ltd., on Oct. 25, 1954. 


O. G. Voss, managing director of 
Harvester, said arrangements have 
been made to ensure continuity of 
Jowett’s own production. He said 
that part of Jowett’s manufactur- 
ing facilities would be used to aug- 
ment Harvester production of farm 
and industrial equipment. 


One of the main considerations 
in deciding on the purchase of the 
Jowett factory was its location, 
Voss said. The plant, at Bradford, 
is conveniently located in respect 
to Harvester works at Doncaster 
and Liverpool and also is near 
sources of materials supply, he 
said. 


Va. Tax Credit Act Rouses 
Interest in Other States 


pPereamerere developments in; mended to the 1955 Legislature. 


Kansas: A proposal for an op- 
tional short form for simplified 
state income-tax payments is under 
consideration. 


Massachusetts: Several loop- 
holes in the old law and other 
tightening-up provisions were 
enacted by the 1954 Legislature. 

New York: The State Tax Com- 
mission is studying the state in- 
come tax law with a view toward 
relief for working mothers and the 
aged, sick or infirm. 

c 2 x = 
ERMONT: Efforts to eliminate 
the filing of returns by individ- 
uals whose entire salary is subject 
to withholding, have been aban- 
doned for the present. 

Wisconsin: Simplification of 
corporation tax forms and pro- 
cedures is being studied. 

The possibility of a withholding 
system for individuals also has been 
discussed by the State Legislative 
Council’s taxation committee. 





Abel Motors Helps Train Drivers— 


Three dval-control cars were delivered by Paul Abel Motors, Inc. (Buick), Muncie, 
Ind., to Delaware County for driver instruction. At left is Paul Abel, owner of the firm. 
At right is Herschel Gwaltney, manager of the Indiana Driver Training School. 
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Letter to Salesmen 


By John O. Munn 


Dear Son: 


MEN WHO spend their 
lives in selling and training 
men to sell, know that the 
first qualification 


- of a salesman is 
SERIES to be able to with- 


stand resistance. 
Schools give courses in sci- 
entific selling. They award 
diplomas to those who have 
completed the course. 


But they cannot say that 
the salesman is a success- 
ful salesman. Men can be 
trained in any profession 
but, after the knowledge is 
obtained, the individual is 
strictly on his own. Success 


comes only from putting |¢ 


the knowledge we gain into 
use, rather than continual- 
ly looking for greener pas- 
tures or for the “breaks.” 


I believe the business of sell- 
ing is the most important oc- 
cupation in the world today. 

is measured by the 
turning of the wheels of in- 
dustry. Production facilities 
can only be utilized when sales- 
men work and produce. It is 
no business for a timid soul 
to enter. A real salesman 
must be able to counter- 
attack sales resistance and 
overcome it. His only weapons 
to combat his adversary are 
his knowledge, his confidence 
and his enthusiasm, 


In my o pinion, son, it 
isn’t the things that a 
salesman does not know 
that causes him trouble. It 
is the things he does know 
but doesn’t put into prac- 
tice that causes the diffi- 
culty. Failure to use your 
equipment would be just 
like a soldier trying to 
overcome an enemy with- 
out using the tools with 
which he is provided. 


“IF THE PUBLIC only 
knows what a good car we 
have, only knows the pol- 
icies and the ideals of a 
dealership and*what won- 
derful values they could 
get from their used cars,” 
then, it is so often stated, 
life would be easy for the 
automobile salesman. But 
the public never will know 
unless you bear down at 
least on a portion of the 
public that are trying to 
sell a car, and tell them the 
things that you know about 
it in a manner that leaves 
no room for doubt. 


Many of us stumble on sell- 
ing the used-car allowance. 
But why a salesman should 
fear this portion of the sales 
canvas I do not know, because 
a used car brings more money 
to its owner proportionately 


Ford to Enlarge 
- Des Moines Depot 


DES MOINES.—Ford Motor Co. 
has let a contract for a $700,000 
addition to its parts depot here. 

J. B. Mitchell, depot manager, 
said the addition to the $800,000 
building, opened in 1948, will en- 
large the warehouse space without 
expanding the offices. 

The depot distributes parts to 221 
dealers in Iowa, 275 in Minnesota 
and 65 in Missouri. 





than any other piece of user 
merchandise. 

There is no record of a 
prospect thinking less of a 
salesman for telling him 
the truth about used-car 
values. But it is still a fact 
that more deals are lost be- 
cause of a timid or “will- 
you-take” approach, than 
by handling it in a positive, 
truthful manner. Again, 
son, resistance is the rea- 
son for a salesman. You 
have the ability to over- 
come it. 


Cordially yours, 


Dad 





Sports Glitter 
5 Nations to Show 100 Cars 


At Oakland, Calif. 

OAKLAND, Calif—Five nations 
will display more than 100 of their 
best sports cars in the Pacific In- 
ternational Motor Sports Show, 
Oct. 9-17 in the Oakland Exposi- 
tion Building. 

Each nation— America, France, 
Britain, Germany and Italy — will 
have its special area to display a 
glittering array of glamor cars 
that have achieved international 
fame for design and performance. 

Grand prix cars will highlight 
the exposition. American roadsters, 
however, are expected to rival the 
finest European cars, for this re- 
portedly will be the first major 
show of its kind to display the best 
American and European equip- 
ment under one roof. 





Champions of Bonneville, cars| 2 French Youths Peek Into Dearborn— 


that have set speed records on the 


Following in the footsteps of Phineas Fogg, hero of Jules Vernes’ novel, ‘Around 


Utah salt flats also will be on eX~| the World in 80 Days,"’ two French youngsters passed through Detroit last week and 


hibit. 

The 1953 show, presented in San 
Francisco, drew 85,000 visitors. The 
show this year anticipates an even 
greater total. 


took a tour of Ford's Rouge plant. J. C. Doyle (right), Ford Motor Co. sales and 
advertising manager, presented them with a map. Jean-Francois Bernede (left), Paris, 
and Francoise Haurie, Versailles, won the trip in a contest on geography. Second from 
right is C. B. Delano, personnel director of Lipton Tea Co., which sponsored the 
U. S. portion of the tour. 


More MICKERS Pumps 


than all other makes combined are used for 


HYDRAULIC POWER STEERING 


People who look for 
quality look for 


MiIcKERS, 


As the sleek modern automobiles roll over the highway, more 
and more of them have hydraulic power steering. Power 
Steering has caught the interest of all motorists. Demand for it 


is rocketing. 


More Vickers Pumps are used for hydraulic power steering 
than all other makes combined because Vickers pumps have 





the quality and characteristics needed. 


‘ Vickers, with more than 25 years experience in building 
hydraulic pumps of all kinds (including those for power steering 
heavy vehicles) was ready with the right pump. Hydraulic 
balance eliminates pressure-induced bearing loads. Pressure 
compensation maintains optimum running clearances. The result 
is high operating efficiency, and exceptionally long life with a 
minimum of attention required. They deliver ample power 


over a very wide range of operating speeds. 


6415 


MiICKERS incorporated 


DIVISION OF THE SPERRY CORPORATION 


1532 OAKMAN 


BLVD. e 


DETROIT 32, 


For dependable 
hydraulic power 
make sure your 


have... 
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PONTIAC DEALER DOUBLES 


Alexandria agency discovers LIFE’ 


...On Tuesday, preceding a 2-day open house, Bendall 
Motor Sales gave a luncheon for 65 of its personnel to explain 
the coming weekend promotion. The slogan “ ‘Advertised-in- 
LIFE’ came to Alexandria and to Bendall Pontiac” was dram- 
atized in preparation for its more extensive use Friday and 
Saturday. 


Ds hat Oe daa ee 


cf new care we had previously walt @ any single meakneed 


The Pontiac Dealer in Alexandria, Virginia, 
Harry W. Bendall, staged a 2-day “Advertised-in- 
LIFE” promotion and—in spite of rainy weather— 
sold twice as many new cars as on any other weekend. 


. » » LIFE displays covered the showroom, service garage, windows and demonstrators. 
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WEEKEND SALES! 


1 as ... Newspaper advertising of the “Ad- 
, mM pact at th e local level ees vertised-in-LIFE”’ promotion began on 
Wednesday and ran thru Friday in the Alex- 
andria and Washington papers. 
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SPECIAL event, BENDALL mm 
on o NEW LOOK ond 
ZING with 


7 
SALES! om 
Goes Up. 






... On Saturday morning fashion models drove through town 
in demonstrators, inviting people to luncheon at the agency. 
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LIFE can help you sell more new cars... 


N EVERY COMMUNITY in the U.S. A. LIFE is the automo- _ number, 20,500,000 live in households owning one or more 
i tive industry’s No. 1 salesman, reaching more customers _cars.* 


and more potential customers—with greater sales impact— That’s why automotive manufacturers invest more dollars 


of new-car advertising in LIFE than in any other magazine. 


PREG RNS 


than any other magazine. 
’ A single issue of LIFE reaches 26,450,000, and of this 


oe te ey el, 


An industry as big as yours 


az s big as... 
needs a magazine a s ae - First In magazine circulation 


First in magazine audience 


' 5 % Source: A Study of Four Media and Supplementary 


Tabulations (1953), by Alfred Politz Research, Inc. First with new-car advertisers 





By 
: 9 Rockefeller Plaza, New York 20, N. Y. 
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HYDRAULIC JACK—The $J-25 Service 
Chief is a 1'%-ton jack for lifting cars 
and light trucks. It has steel channel side 
frames to prevent bending, binding or 
distortion. The lifting arms have a 42 
inch span. Blackhawk Mfg. Co., 5325 W. 
Rogers St., Milwaukee 1, Wis. 

ae 


ELECTRIC SHAVER—The ATR Shav-Pak 
is designed for use in autos, buses and 
trucks where it can be plugged into the 
cigaret lighter. American Television & 
Radio Co., 300 £E. Fourth St., St. Paul 
1, Mina. 


VALVE-LIFTER TOOLS—Available are a 
valve-lifter remover, extractor, plunger re- 
mover, plunger unloader, plunger retainer 
remover, lifter-body cleaning brush and 
assembly tool. Kent-Moore Organization, 
Inc., 5-105 General Motors Bidg., Detroit 
2, Mich, 


TORQUE WRENCHES—This new line of 
Torque Measurrenches, for measuring right 
and left-hand torque, employs the con- 
verging scale method of torque reading. 
Calibrations are machine cut to assure 
accuracy and easy reading. They are avail- 
able in four capacity ranges in two drive 
sizes. J. H. Williams & Co., 400 Vulcan 
St., Buffalo 7, N. ¥. j 


Planet Metal Introduces 


Hood Release Wire Stop 
Planet Metal Products Corp., 964 

Dean 8t., Brooklyn 38, N. Y., has 

introduced a hood release wire stop 
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NEW PRODUCTS 


and throttle rod stop, designed for 
all cars with one universal number. 

The stops are made of brass with 
a cadmium-plated steel screw, De- 
scriptive catalog and price sheet 
may be secured by writing the 


manufacturer. 
* * o 


VACUUM CLEANER—Mode! QD-5 is 22 
inches high ond 14 inches in overall 
width, with a capacity of 2% gallons. The 


| i 


BALANCING WEIGHT—Model C-9 is a 
truck-type balancing weight designed es- 
pecially to fit rolled-flange rims. It is 
available in four, six, eight and 12-ounce 
sizes. Turner Mfg. Co., 404 W. Superior, 
Kokomo, Ind. 


five-eighths horsepower motor delivers a aes 


minimum water lift of 67 inches. The 
wet or dry pick-up model quickly con- 
verts into a blower. Clarke Sanding Ma- 
chine Co., 30 E. Clay Ave., Muskegon, 
Mich. 


CUSHION COVER—Designed to protect 
upholstery without hiding its features, 
Kushion-Kovers are said to give an easier 
tide because of their lining with foam 
rubber. They are easily cleaned, accord- 
ing to Farber Bros., Inc., 821 Lindon, 
Memphis, Tenn. 

i. 


CHROME-PROTECTOR DISPLAY — Clear- 
Sele, a colorless chrome protector, is 
being offered in a new three-color counter 
display which includes 24 quarter pints of 
the liquid. Rust-Oleum Corp., 2799 Oakton 


St., Evanston, II. 
x cs 


TACK RAG—This 18-by-36-inch product, 
DX 50, is said to retain its adhesive 
qualities almost indefinitely. It is im- 
pregnated with a special tack varnish. 
Ditzler Color .division of Pittsburgh Plate 
Glass Co., 8000 W. Chicago Bivd., Detroit 
4, Mich. 


SELF-CONTAINED CARTRIDGE — The 
Power Brake Action Hydrav-lyner con- 
sists of a 4'4-inch-long cartridge made 
from high carbon cold drawn hydraulic 
steel tubing, with piston, 
check valve spring and cups built in. It 
can be used on most General Motors 
and Chrysler Corp. cars. Hydrau-Lyner Co., 
1029 Madison t., Ook Park, i. 


BRAKE CHART — This 12-by-18-inch 
folder gives specifications on brake lin- 
ings and lined brake shoes for all popu- 
lar cars and light trucks, including 1954 
models. Raybestos division of Raybestos- 
Manhattan, Inc., Bridgeport, Conn. 

®. €. © 


TRUCK MIRROR—King-Size mirror has a 
6 x 16%-inch head. It is adjustable and 
can be folded back. Model 171 is de- 
signed for all conventional cabs, except 
GMC and Chevrolet; Model 172 for all 
GMC and Chevrolet trucks, and Model 179 
for all sleeper cabs. Bolser Corp., Cedar 
Falls, ta. 


* + +” 
Decarbonizing Solvents 
Developed by Curran 

Curran Ordnance Chemical Lab- 
oratory, Lawrence, Mass., has an- 
nounced the development of self- 
emulsifying disphase solvents for 


decarbonizing and paint stripping 
at engine teardown and overhaul. 


Formulated for diesel as well as | 


aero internal combustion-engine 
use, the new solvent is described 
as virtually a new “liquid tool” and 
promises tangible and substantial 
savings in labor. 


VALVE SPRING COMPRESSOR — Model 
127 features an adjustable ram, 10%- 
inch opening and 10%4-inch throat depth. 
Standard equipment consists of one set 
of straight jaws and one set of curved 
jaws. Zim Mfg. Co., 3047 W. Carroll Ave., 
Chicago 12, Ill. 


check valve, “e 


LUBE CATALOG—The Graco Catalog No. 
101 describes hundreds of pieces of lubri- 
cating equipment and also illustrates a 
modern lube room with all types of equip- 
ment on display. It is available from Gray 
Co., Inc., 1021 Sibley St., Minneapolis 
13, Minn. 


BATTERY MESSAGE — These direct-mail 
pieces are being sent to battery dealers. 
At the left is a folding yardstick suggest- 
ing the dealer measure his profits with 
the Auto-Lite Sta-Fulf line; a 22-by-34- 
inch “bedsheet" with a sales message; at 
right is a card holding a candy sucker 
and warning the dealer not to be a sucker 
when it comes to battery sales. Electric 
Auto- Lite Co., Champlain & Chestnut 
Streets, Toledo 1, O. 


IDLER ARM KiT—The SP-4 kit is for 
installation on most popular makes. It 
provides “ball-bearing” steering as well 
as greatly reduced road shock in the 


steering wheel, according to Lempco Auto-| land Polish Co., 
motive, inc., Cleveland 27, O. j 


VAPOR SPRAY DEGREASER—Super Bar- 
rel features a motor-driven pump and 
spray lance which is supplied for flushing 
parts with solvent. Rapid parts cleaning is 
accomplished with noninflammable tri- 
chlorethylene vapors, according to Baron 
Industries, 241 W. Ave. 26, Los Angeles 
31, Calif. 


CIGARET LIGHTER—This unit with a 
“ceramic furnace” is said to retain ‘heat 
twice as long as other makes. It uses only 
10-12 amperes, and its elements is said 
to need no replacement for the life of 
the car, according to the manufacturer. 
Both the double coil and built-in ‘‘chim- 
ney” help to prevent burn-out. Rochester 
Products, Rochester 3, N. Y. 


* * * 


TAIL LIGHT—This heavy-duty stop and 
tail lamp is said to be vapor—and ex- 
plosion proof. Named the Warren Snap 
Seal B-70A, it features a shatter-resistant 
plastic lens, and one-piece reflector body. 
Betts Machine Co., 330 Betts St., Warren, 
Pa. 

ee 


CLEANERS, POLISHES — Products now 
being stepped up to national distribution 
include Special Polish, which is said to 
clean and wax in one operation; Clean 
Seal, which removes road haze and dirt; 
Super Wax, a silicone-base product, and 
treated dusting and polishing cloths. Hol- 
3755 Kinnear Ave., 
Indianapolis, ind, 
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Controlled Speed Hel 
Way to Sane Driving 


By Gerhardt Neumann 
Staff Writer 


has been in the news again in 
cent weeks fol- 


suspended, his attitude prompts 
him to try for a “fix” for its return, 


(us role of speed in traffic ac-|or he continues to drive without 
cidents, a long debated — a license. 


* * * 


lowing a rift be-| Woman’s Viewpoint 


tween Robert 
Moses, park com- 


T 


HE only girl to make the finals 
of the roadeo, sponsored by the 


lieves it is unfair to poke fun at 
women drivers. 

Mary Lou Crum, 17-year-old 
ame from East Palestine, O., 
said last week in Washington 
that physical differences between 
men and women may have some- 
thing to do with their varying 
driving practices. 

“Girl’s aren’t as strong as boys,” 
she said. “It takes more effort for 
them to turn the wheel. They are 
not tall enough, either. They can’t 
see out of the window as well. And 
they don’t let you use pillows in 
the roadeo.” 

Mary Lou does not need a pillow 
to see through the window. She is 





missioner of New| Junior Chamber of Commerce, be-| five feet five tall and looks perfectly 


York, and the 
National Safety 
Council. 


Moses had de- 
nounced speed as the main cause 
of fatal accidents, while David 
Baldwin, of the Council, argued 
there were not sufficient data avail- 
able to prove the statement. 

In a letter to the New York 
Times, Walter A. Cutter, assistant 
director of the Center for Safety 
Education at New York University, 
asserts that the discussion is large- 
ly “a quibble over words.” 

Cutter reduces the problem to 
the question: “Which factor in 
the motor vehicle accident se- 
quence, if removed, would reduce 
simultaneously the number of 
accidents and the severity of the 
effects of accidents?” 

“Common sense,” he continues, 
“should tell us that the major 
offending factor is speed. It is 
speed that smashes and speed that 
kills and maims.” 

But how would the reduction of 
speed reduce the number of acci- 
dents? Cutter believes this condi- 
tion will be reached when motor- 
ists, “having their cars under as 
full control as possible, will not be 
so drastically penalized for their 
driving errors, because they will 
be able to stay clear of dangerous 
situations.” 

In other words, only controlled 
speeds permit a driver to keep out 

of trouble, he believes. 
* + * 
Picture of Bad Driver | 
AT does the typical bad driver | 
look like? 

After eight years of Miservetices | 
in its driver clinic, the Connecticut | 
Department of Motor Vehicles has | 
drawn this composite picture: 

The bad driver is between 24 and 
28 years of age, has a “me-first” 
mental attitude in traffic and is a 
leader among the estimated 20 per- | 
cent of the drivers who repeatedly | 
get involved in about 80 percent of 
all traffic accidents. 

He bullies his way through | 
traffic, has his mind on anything 
but his driving and, when get- 
ting inte an accident, blames the 
other fellow. 

He is convinced that he can drive | 
better after drinking, and much | 
better after much drinking. | 

When his license eventually is 


Mother's Fight 


Licenses for 15-Year-Olds 


Illegal in Colorado 


Mrs. Elinor B. Henry, wife of a 
Denver attorney, was successful | 
in District Court in preventing per- 
sons under 16 years of age from 
driving automobiles. 

A mother of three, Mrs. Henry | 
obtained an order from Judge W. 
Steele restraining Clyde P. Fugate, | 
state director of revenue, from is- | 
suing an operator’s license to any-| 
one under 16 and directing him to | 
cancel those already issued. 

She won her suit when she con- 
vinced the court that the last Colo- 
rado Legislature passed illegally 
the measure permitting 15-year- 
olds to drive. She charged the Leg- 
islature passed an amendment to 
the measure on final reading be- 
fore it was printed, contrary to 
. provisions of the constitution. 

+ + * 


Boston Parkway Chiefs 


Set 50-Mile Speed Limit 


A top speed of 50 miles per hour | 
has been set on Metropolitan | 
District Commission parkways in 
Boston. 

The 30-mile speed limit will be 


increased to 50, but in some cases 
it will be reduced, Chairman 
Charles W. Greenough said. The 
new rule becomes effective Sept. 1. 


RESISTS BURNS 
No fear of charring from 
glowing cigarette ashes 


= a 
STOPS SHOCK 


Static electricity’s never 
stored up by amazing Nycar 


Shoot your seat cover sales sky high 
by tying in now with NYCAR’s jet pro- 


LOREM RL Mea T EST ALG 


REPELS STAINS 
A flick of a damp cloth— 
and stains simply vanish 


WON'T FADE 
The colors are locked in, 
will not fade, crock, run 


pelled sales-making advertising and 
promotion program. NYCAR’s got every- 
thing! It sells on sight. Just show your 
customers the beautiful high fashion 


patterns and weaves, demonstrate its 





dramatic service features, and watch 


your seat cover sales zoom! Write, wire 





3 


today for complete details. 


Insist on genuine NYCAR, made only 


by Ellenboro Mills, Inc. 


Look for the 


identification on the back, 





AIR-CONDITIONED 


Never too hot or too cold, 
the porous fabric breathes 


ELLENBORO MILLS, 





capable of taking care of herself. 
P.S.: Mary Lou finished in 17th 
place. RAE 


H & S Shorts... 


H. Earl Pitzer, president of the 
Adams County Chapter of the 
Pennsylvania Motor Truck Assn., 
has been named director of the 
state bureau of highway safety. 

An organization called Kentucky 
Lifesavers has been set up by State 
Police Commissioner Charles C. 
Oldham. It secures pledges from 
motorists to obey traffic rules. 

The American Road Builders 
Assn. will hold a highway materials 
exhibit in connection with its an- 
nual meeting in New Orleans Jan. 
10-13. 

The U. S. Chamber of Commerce 








SS 
PREVENTS SCUFFS 


Tough to scuff or tear, 
Gives amazing long wear 


COMFORT 


19 


has appointed a 16-member sub- 
committee on highway development 
under the chairman ship of Pyke 
Johnson, president of the Au- 
tomotive ety Foundation. 


* * * 


Traffic Accidents in Canada 


Total 241,102 Last Year 


A total of 241,102 motor vehicle 
accidents occurred in Canada dur- 
ing 1958, according to Government 
statistics, including 2,597 resulting 
in the death of one or more per- 
sons. 

This compares with 227,970 acci- 
dents in 1952, of which 2,400 re- 
sulted in one or more fatalities. 

Altogether, 2,906 persons were 
killed in traffic accidents last year 
against 2,701 in 1952. 
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$6 TRINITY PLACE 


America’s Investment oad 
NEW YORK 6, N. Y. 
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Mr. John K. Herbert, Executive Publisher 
New York Journal-American 
220 South Street, New York 15 


. Dear Mr. Herbert: 
financial leaders in Manhattan, 


York metropolitan newspapers. 


A questionnaire listed the names of nineteen colum 


fied as to newspaper. 
New York newspapers with the highest percentage of total readership, while Leslie Gould, 


for the third consecutive survey, led all other columnists with the largest single regular 


readership. 
Columnist: Total Readership - % Read Regularly Read Occasionally 
JOURNAL-AMERICAN 
FLOSS GOUlA...cccserevsreeerereserers 273 168 - 51% 105 - 32% 
Lewis H.Haney......-sccccccserererece 227 84 143 
Merryle S. RukeySer....++-.s-+-eres 170 36 134 
B10 - 30% 288 382 
WORLD-TELEGRAM 
Ph HENGeTSNOL.....sececeverereers 282 164- 50% 118 - 36% 
William Bloethi........ haeasatsuecaees 163 107 56 
Harold Bunce,......-scercceccseveceese 128 46 82 
J.B. Wallach......csccssecceerereeeres 70 17 53 
643 - 28% 334 
NEW YORK TIMES 
° PPOLTCOSt. sc cvcccecces csccecece 142 712 - 22% 710 - 21% 
Edward H. Collins........ccccesecees 149 74 75 
Burton Crane... ccccscersceccecvers 83 22 61 
Robert. E. Bedingfield...........+0+. 27 5 22 
Herbert KoshetZ......cccersrerereeers 19 1 18 
“A20 - 19% I74 246 
HERALD-TRIBUNE 
on » FROPETS. ccccescccccccccseces 80 40 40 
C. Norman Stabler........cscceceres 258 166 - 50% 92 - 28% 
Harvey E. RUmner.....ssssecceereeees 58 11 , 47 
396 - 18% 217 T79 
NEW YORK POST 
FSylVia Fr. POLLET....esccsseerreeecees: 89- 4% 10 79 
DAILY NEWS 
° LOTS. .cccccvecccccecccesereveces 17 2 15 
Gertrude M.McCarthy.....-s-eseeeee 19 4 15 
“BB - 2% 
NEW YORK MIRROR 
ATETICS HEDD...cccsesesoverecereeees 9- 0% 0) 9 


*Denotes the financial editor of the newspaper 
Cordially yours, 


thlestr. Sa 


FINANCIAL WORLD SURVEY DIRECTOR 





May 3rd, 1954 
Our 52nd Year 


In April, 1954, FINANCIAL WORLD completed an independent survey among 2,000 top ranking 
including the officers and partners of investment banking firms 


and member firms of both the New York and American Stock Exchanges. The purpose: to as- 
certain the relative readership of columnists writing regularly in the financial pages of New 


nists in alphabetical order and not identi 
329 questionnaires were returned. The Journal-American topped al 













Here’s why Leslie 
regular readers 


Gould is first with the fac 
Months before the recen 
versy was settled, for exa 
Robert R. Young. Weekspere 
holders’ meeting, he deg 
proxies in brokers’ hands. 
announcement, he reveal 
of victory. Another impe¢ 
exposure of nepotism in 
Society, which recently 
Thomas |. Parkinson as 
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X-¥afo (=) cM aM As) MSDE Reted | 
en any Financial Writer 
New York Newspaper 


Leslie Gould, N. Y. Journal - American 
Financial Editor, Leads All Financial 
Columnists in Regular Daily Readership, 
According to “Financial World” Survey 


OR the third consecutive time, Leslie Gould of the Journal- 
American leads all financial writers on New York metropolitan 
newspapers ... in regular daily readership among top-level 
Wall Street executives ... according to facts revealed in a recent 
survey by “Financial World.” More than that... of the nineteen 
columnists listed in the survey, the Journal-American placed 
three among the first five! 


Today, more than ever before, the combination of highest reader- 

ship in Wall Street and overwhelming circulation leadership in the 

| New York evening field makes the Journal-American an advertis- 

Tae ing must. You reach and influence two important New York 

Id has more {| | 
DU an ; markets ... the man on the street and the man in Wall Street... 
n Wall Stre when you advertise in the New York Journal-American. 
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F ANY of those boys and _girls 
who write me of their interest 
in my occasional dips into scientific 
lore will give me a couple of min- 
utes, I can tell ‘em what I’ve been 
reading this week which they won’t 
find competing with “Howdy 
Doody” on television. (Yuh see, I’m 
an incipient scientist, too.) 

Rear Adm, Lewis L. Strauss, 
chairman of the Atomic Energy 
Commission, tells us that a land- 
based prototype of the first atomic 
submarine has made “the equiv- 
alent of a voyage across the At- 
lantic Ocean ., . submerged all 
the way and at full power.” 

This event, starting a revolution 
in naval history, took place last 
June in a simulated “ocean,” locat- 
ed, of all places, in Idaho. The pro- 
totype of the atomic pigboat was a 
full-sized submarine hull section of 
the Nautilus, the actual submarine, 
launched at Groton, Conn., Jan, 21. 
Submerged in a tank about 50 
feet in diameter and 40 feet high, 
the Mark I engine was brought to 
full power for a sustained opera- 
tion. 


* Million-dollar stock of nationally adver- 
tised prizes and premiums 


* Ready-to-use catalogs and broadsides 


* Streamlined, trouble-free premium plan 
administration facilities 


%* Seasoned incentive counselors 
Write for new sample premium catalog 
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* . 
New Land Speed Mark 
OWN at Holloman Air Force 
Base, Alamagordo, N. M., where 
they are studying the unusual 
forces to which pilots are subjected 
| when they bail out of planes flying 
at altitudes of 40,000 feet and more 
and at supersonic speed, Lieut. Col. 
John P. Stapp, flight surgeon at the 
base, subjected himself to a test in 
which he had to stand a force 22 
times his own weight. 

The colonel seated himself in a 
rocket-propelled sled which tra- 
veled over 3,500 foot rail track at 
a speed of 421 miles an hour... 


PREMIUM DIVISION 


104 So. Wabash Ave Chicago 5, Ill WAbash 22-9465 
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a a %, 
= fe 


- @ new land record... and 
= 4 'e brought the sled to a stop in two 
= seconds. 
: INOIS In that moment, his body 
INCE NTER « ALME! HOU s e t : 
, pee , oo 2-61 — CUCASO 3. AE “weighed” 3,960 pounds... his head 
was thrown forward... his cheeks 


bulged and his hair was tossed for- 
ward and down. Fortunately for 
the colonel, physiologically and psy- 
chologically, he had been subjecting 
himself to “decelerating tests” for 
years. 

But, don’t try that speed of move- 
ment and the two-second stopping 
in your Dad’s new automobile. Re- 
member, the colonel was strapped 
in, 
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Sun Battery Developed 
Dioom: at the Wright Air Devel- 
opment Center, near Dayton, O., 
new sun-powered battery has 
oem developed. Early this year the 
Bell Telephone laboratories demon- 
strated a solar battery’ which de- 
pended upon silicon transistors. 

The new battery uses a crystal 

of cadmium sulfide about the size 
of a sugar cube. A thin slab, 4 by. 

15 feet, will supply enough cur- 
rent to operate lights and all 
other electric appliances for an 
average house 24 hours a day. 

This crystal could be built into 
the roof of a house. Attached to 
opposite sides of the crystal are 
electrodes or terminals, one of sil- 
ver, the other of indium. A wire 

from the positive electrode 
to the battery and back to the neg- 
ative electrode completes the cir- 
cuit. 

In the first model, a contact area 
of one-eighth-inch square produced 
one third of a volt. 

The cost of the cadmium sulfide is 
not too high for the conversion of 
solar energy into electric energy on 
a large scale, but, since all solar 
power plants must cover a large 
area and real estate is expensive in 
industrial areas, there is no imme- 
diate prospect of supplanting big 
central stations with solar power 
plants. 
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FAST ACTION! QUICK RESPONSE! 
: Will Get You Satisfaction from 
Your Investment in a 


CLASSIFIED AD 
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Home Owners Are CAR Owners! 
IN PORTLAND... 

67.2% OF ALL FAMILIES OWN THEIR HOMES 

HERE IS YOUR The Oregonian reaches 60.7% 

DAILY SALES {| of Portland homes... 

COVERAGE 5% bah aay ee Giegnatan 

OF THE HOME | 15.5% take beth papers 

MARKET IN 32.8% read only the 2nd paper 

PORTLAND, 6.5% take neither paper 

OREGON : Asc ‘ity San Bowe dates te be Cenk 

the Oregonian 2:22, 
Represented Nationally by Moloney, Regan & Schmitt, Inc. 
& a 







Automation 


To Gear Inspection 


to Extend 


® ae will play an increasingly important part 

. in the production plans on 1955 models. 

_ Up to now, automatic machining of large gray iron cast- 

ings, automatic processing on screw machines, automatic 

' forging equipment, automatic handling and automatic as- 
ence 


sembly have played the 
major roles. 
ere are, of course, many 
other functions that are performed 
automatically in a modern auto 
factory. However, these are the 
functions where automation has 
taken the strongest hold. 


the gears onto a con- 
veyor line. 

This type of equipment also will 
be employed, it is indicated, in the 
machining of gears. Machining and 
testing of gears will soon become 
practically an automatic function, 
many processing engineers believe. 

* a of 


Manual Loading Unnecessary 
HE new machines eliminate all 
manual loading, unloading and 


Canadian Output 
Of Hudson Taken 
Over by Nash 


MONTREAL. — The merger of 
Nash and Hudson has resulted in 
the transfer of Hudson manufac- 
turing and offices to Toronto from 
Tilbury, Ont. 

Hudson cars will be built in 
Canada by Nash Motors of Canada, 
Ltd., in its plant in Toronto. This 
will also be the location of the 
parts depot, while the executive 
and sales offices are to be located 
at 1470 The Queensway. 

Tilbury operations of Hudson 
will be closed. This will not mean 
a mass layeff of workers, company 
officials say, as Hudson cars were 
built in that town by Chatco Steel 
Products. Chatco employes work- 
ing on Hudson assembly will be 
absorbed in other jobs. 

Main effect of the move will be 
to round out productions schedules 
and balance employment, accord- 
ing to T. S. Adams, general man- 
ager of Nash Motors of Canada. 
Nash Motors has some 350 produc- 
tion workers. 

“The move to Toronto was one 
of the factors that will help great- 
ly to improve our competitive po- 
sition,” said George W. Mason, 
president of American Motors. “It 
places us right in the heart of Can- 
ada’s largest auto market and will 
enable us to provide better service 
and maintain closer contact with 
our expanding dealer organization.” 

Mason also announced appoint- 
ment of C. R. Gall as general man- 
ager of Hudson Motors of Canada. 

At a directors meeting, Mason 
was elected president of Hudson 
Motors of Canada and Gall was 
named vice-president, general man- 
ager and director. 

S. G. Baits and Howard A. Lewis 
were named vice-presidents, with 
A. Hood and G. Strelinger being 
appointed secretary and treasurer, 
respectively. 

Directors elected were S. G. 
Baits, C. R. Gall, A. Hood, Howard 
A. Lewis, George W. Mason, R. T. 
Purdy, George W. Romney, G. 
Strelinger and N. K. VanDerzee. 


Car-Care Meetings 


* Scheduled for Fall 

NEW CASTLE, Ind.—Plans are 
under way for a series of “Care 
Will Save Your Car” trade meet- 
ings this fall in Philadelphia and 
nearby cities, according to Mike 
Shapiro, president of the Middle 
Atlantic Regional Automotive 
Show, Inc. 

Two meetings to implement plans | 
have been held, with more than 100 | 
jobbers, Booster Club members and 
others in attendance. 


control functions. The operator 
listens to the sound of the produc- 
tion gears as they are rotated in 
contact with a master gear. The 
operator has only to divert any 
gears from the unloading chute 








which do not meet inspection 
standards for sound. 


AUTOMOTIVE NEWS, AUGUST 23, 1954 





Truck Drivers 


The loading device employed | To Test Skill Oct. 2-3 


The storage chamber is located 
just ahead of the automatic load- 
ing device on the speeder. The hop- 
per feed operates intermittently 
and is controlled by the loading 
condition of the input chute. 

Gears are fed automatically, one 
at a time, from the storage cham- 
ber into mesh with the master 
gear. At the same time the gear 
is loaded into speeding position, 
and a finish-tested gear is dropped 
into the unloading chute, which 





directs it back to the gear con- 


veyor line. 
* + 


oo 
Gears in Test Cycle 
pea the test, the gear is 
supported by an expanding 
arbor. The arbor enters the gear 
automatically during loading. 
As the test cycle starts, the 


Old Style "2D" Storefronts with Shallow Display Windows, 
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is stopped. The loader then cycles 


automatically through its load and 
unload functions. 


As arse engineers see it, 


and finished automatically. There 
will be no manual handling, only 
pauses between operations while 
building up reserve parts in stor- 
age areas. The auto industry hasn’t 
reached this stage yet, but it’s 
getting mighty close to such a 
setup. 





Look at the old store now! 






What a difference! That L-O-F Visual Front makes the 


old store new and modern .. . 


makes it stand out like a 


beacon to shoppers. It puts the whole inside of the store 
on display instead of just a few items in a window. It 
sets you apart from your competition. It sells for you, as 


a store front should. 


And a Visual Front costs remarkably Jitéle. 

Ask your local Libbey-Owens:Ford Glass Distributor 
for an estimate. He has a lot of experience with storefront 
work. He knows local codes and conditions. He can even 


FLEX DOORS 
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put you in touch with local architects and contractors 
who specialize in storefront work. 


And he has this complete line of storefront materials: 


1. L-O-F Polished Plate Glass. 


2. Thermopane* insulating glass to reduce steam and frost on 


windows in winter. 


ae AY 


brighten your store. 


7. Storefront metals of all kinds. 


Tuf-flex* Doors for unobstructed visibility. 

Golden Plate to reduce fading of displayed merchandise. 
Vitrolite* glass paneling for exterior beauty. 

Mirrors of L‘O-F Polished Plate Glass to enlarge and 


Mail the coupon for your free copy of our booklet on 
Visual Fronts, and for the name of your nearest L‘O-F 


supplier. 


For a modern VISUA we 
pegRONT see your nearest 


LIBBEY‘OWENS-:FORD 
GLASS DISTRIBUTOR 


608 Madison Ave. 
Toledo 3, Ohio 


Name 


Libbey-Owens-Ford Giass Co., Dept. 7684. 


Send me your booklet on Visua Fronts and the name of the nearest t-O-F Distributor 


(Please Print Plainly) 
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Metropolitan Convertible 





2. Rambler Cross Country 





3. Statesman 4-Door Sedan 






5. Nash-Healey Hardtop 





4. Ambassador Country 


—The “Fair Play’ ' 


Great Selling 





Opportunities 
Under One Roof! 


ITH 5 great series of cars—19 different models—and prices starting at the very lowest, 
Nash dealers cover the entire passenger car market. Each series is designed to meet 
the needs of a specific segment of that market. 


1. Newest of the new, the exciting Metropolitan gives the Nash dealer a fresh solution to 
today’s driving needs—opens up a brand new market of ‘‘plus”’ sales. 


2. With the smart Rambler, the Nash dealer has the answer to the needs 
. and desires of the fast-growing two-car family market and the urban 
and suburban driver. 





3. For the big family market, where economy is the keynote and roominess a 
‘must’, it’s the Nash Statesman . . . long recognized as the largest and most 
economical car in its field. 


4. For those who want the finest of the fine, the Nash dealer presents the luxurious 
Ambassador. Here is one of America’s truly distinguished motor cars. : 


5. For the sports car enthusiast, there’s the fabulous Nash-Healey, with a inal 
4-year record of performance in the famous LeMans Grand Prix d’Endurance, the 
world’s most gruelling road race. 





Yes, no other franchise in the industry offers so many exclusive sales-clinching features in 
combination with the widest range of sizes and body styles. 


Little wonder that more and more progressive businessmen are joining up with Nash. They 
know that only Nash presents so many great selling opportunities under one roof! 


Today, the Nash Motors Division of American Motors Corporation has franchises available 
in some select markets with attractive profit potentials. This franchise is based upon a “Fair 
Play” policy which recognizes that Nash progress and dealer progress must go hand-in-hand. 


‘Tf you would like to sell the broadest line of cars in the industry and enjoy a pleasant, 
“Fair Play” business relationship with unlimited opportunity for growth, we invite you to get 
in touch with us. 


Sp byt §v YarrIa. 


AMBASSADOR «+ STATESMAN «+ RAMBLER «+ METROPOLITAN «+ NASH-HEALEY 


NASH MOTORS, DIVISION OF AMERICAN MOTORS CORPORATION 
14250 PLYMOUTH ROAD, DETROIT 32, MICHIGAN 





-ranchise of the Industry! 
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deceptive, fraudulent advertis- 
which appears to warrant _in- 
vestigation.” 

The lawyers assigned to the probe, 
the official said, have the power to 
initiate action against advertisers— 
something their predecessors 
couldn’t do. 


The FTC, which examines adver- 


Affecting Factories and Dealers . . . 
Auto Advertising 
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tising in every media, seeks to pre- 
vent deceptive advertising rather 
than to punish for it, he said. How- 
ever, it may turn over a case to the 
Justice Department for prosecution 
in event an advertiser persists in 
unethical practices. 


New Marketing Brochure 


Hosting a group of industrial 
executives, ad agency personnel 
and trade paper representatives at 
the Sheraton-Cadillac Hotel in De- 
troit, The Greensboro (N.C.) News 
é& Record last week introduced its 
latest marketing brochure. 


The brochure, the second annual 
reprint of the Metropolitan County 
Area data from Sales Management’s 
Survey of Buying Power, contains 
the ranking of the 223 Metropolitan 
Country Markets in 13 sales classi- 
fication by dollar volume. A new 
section of the top 20 markets in 
the south also is included in the 
88-page brochure. 


Copies of the brochure may be 





obtained by writing on your com-| the ono gg market and Eastern 7 ouacaa will be used, Seem 


pany letterhead to Jann & Kelley, 


Inc., 926 Buhl Building, Detroit 26,| McDevitt’s offices are at 919 N. 


Mich. 


* * 
Delaware Valley 

Seventy sales and advertising 
executives of the automobile in- 
dustry, including top advertising 
agency personnel, were briefed 
on expansion in “Delaware Val- 
ley, U.S.A.” during a luncheon 
last week at the Detroit Athletic 
Club. , 

George 8. Dix, Detroit manager 
of the Philadelphia Inquirer, 
sponsor of the luncheon, present- 
ed a report on the industrial ex- 
pansion in the area. The report 
pointed out that 87 percent of all 
industrial classifications are rep- 
resented in the Delaware Valley. 


N. Y. Post Names McDevitt 


George A. McDevitt Co. Inc., 
has been appointed national ad 
representative in the Midwest and 
West for the New York Post, with 
full responsibility for automotive 


Michigan Ave., Chicago; 425 New 
Center Bidg., Detroit, and Grant 
Blidg., Pittsburgh. 


Liberace Gets Sponsor 


The Oldsmobile dealers of 
Greater Washington have signed 
to sponsor the Liberace radio 
program in the nation’s capital. 

The program, which will be 

each Sunday over 
Radio Station WTOP, will follow 
in some respects the pattern of 
the pianist’s television show, of- 
ficials said. 
* * 


New Auto-Lite Campaign 


Electric Auto-Lite Co. will switch 
from its institutional-type adver- 
tising in 1953 to a more competitive 
type in its fall magazine campaign, 
according to D. B. Seem, director 
of advertising. 

“Our new series will deal with 
specifics,” he said. “It will show 
the consumer, jobber and dealer 
why Auto-Lite is tops in its field.” 

Considerable attention will be de- 


advertising, according to Harry | voted tothe engineering and crafts- 


Rosen, ad director. The Post’s na- 
tional staff will,continue to handle 


manship behind Auto-Lite products, 
and numerous factual charts and 



















SPARK PLUG 
DIVISION 


HYDRAULIC 


VALVE LIFTERS 















Your regular source for AC Quality Products can now supply 
your needs for GM factory-equipment Hydraulic Valve Lifters. 


These lifters insure satisfaction because they’re engineered as 
original factory equipment. Their super finish is protected from 
rust and damage by a tough, peelable plastic coating. They’re 
packed in cartons identical to those used by GM car divisions. 


Go after this profitable business. See your AC wholesaler. 


AC SPARK PLUG DIVISION * GENERAL MOTORS CORPORATION ¢ FLINT, MICHIGAN 








New A. O. Smith Agencies 


A. O. Smith Corp., Milwaukee, 
has announced the appointment of 
Cramer-Krasselt Co. and Klau-Van 
Pietersom-Dunlap, Inc. both of 
Milwaukee, as its new ad represen- 
tatives. 

Cramer-Krasselt will handle the 
consumer and trade programs of 
the corporation’s Permaglas divi- 
sion, while Klau-Van Pietersom- 
Dunlap will handle farm, indus- 
trial, export and corporate pro- 
grams. O. K. Fagan Co., Los An- 
geles, will continue to represent 
the company on products made at 
its Pacific Coast works. 

The corporation’s account for- 
merly was served by Henri, Hurst 
& McDonald, Chicago. 


* + * 


Metro Appoints Gunn 


Chuck Kline, president of Metro- 
politan Sunday Newspapers, Inc., 
has announced the appointment of 
James W. Gunn 
as Detroit man- 
ager. He succeeds 
W. H. Larkin, who 
retires Oct. 1. 

An employe of 
Dodge since 1945, 
Gunn is presently 

regional 


manager of the 
division. Previ- 
ously he had held 
the same position 
in Pittsburgh. 

Metropolitan Sunday Newspapers, 
Inec., is the sales organization for 
Metro Sunday Comics Group and 
Metro Sunday Magazine Group. 

* + * 


ANA Rate Cards Available 


Nearly 900 U. S. newspapers have 
now supplied the Assn. of National 
Advertisers with their local rate 
cards which ANA offers as a serv- 
ice.to assist advertisers in checking 
invoices for cooperative advertising 
charges. 

The cards are reproduced on 
looseleaf binders and offered ANA 
member companies at $15 for each 
set on a calendar year basis and 
are kept up to date annually. 

The Set of cards is available to 
cooperating newspapers for $25 and 
to all other companies for $50. 

* * * 


Ad Council Adds 2 Firms 


According to C. H. LeFevre, 
advertising manager of Sealed 
Power Corp., Muskegon, Mich., 
and president of the Automotive 
Advertisers Council, two new 
firms have been elected to mem- 
bership in the council. 

They are Mathieson Chemical 
Corp., Baltimore, whose represent- 
ative will be Richard C. Carr, a 
former council member, and the 
Exide automotive division of 
Electric Storage Battery Co., 
Philadelphia. George W. Linn, ad- 
vertising and promotion manager, 
will represent Exide. 


* * * 





James W. Gunn 


Names 


Ivan T. Galanoy, former editor of 
Road ¢& Track, has been named to 
head the revised editorial depart- 
ment of Motor Life magazine, both 
—- by Quinn Publications, 

c. 


Robert Lee Behme was named 
managing editor of Motor Life. 





Sparky Bows In— 


AC Spark Pivg's newest mascot, Sparky, 
winks at two of his admirers. The firm's 
coming advertising campaign will feature 
the galloping white horse in all of its 
ads. Sales promotions also will feature 
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Boiling your gas, Mac? 


Run your motor hot and you’ll be penal- 
ized with low gas mileage. How come? 
When you switch off a hot engine, gaso- 
line in the carburetor starts to boil. When 
it boils, it escapes into the intake, out 
around the bowl cover gasket, or through 
an anti-percolation valve. Anyway, pre- 
vious fuel is wasted. So try to run your 


car just as cool as you possibly can. 


Now for some helpful hints on selling 


gasoline. And oil. 


Men are the primary force in all automo- 
tive transactions. Why not? They’re me- 
chanically minded. They’re also the guys 


who shell out the money. 


Ergo! Advertise to men. Advertise in 
TRUE, America’s Largest Selling Man’s 
Magazine, bought by 2,000,000 men. 
TRUE car owners drive more than 26,- 
785,500,000 miles a year — 58% more 


miles annually than the national average! 


They’ve got to buy gas and oil wherever 


they go. Might just as well be yours. 


Remember-—it’s the man who buys cars, 
parts, gas and oil. 2,000,000 of them 
buy... 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MANS MAGAZINE 


One of the Fawcett family ... serving millions 
of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 





lO ee eee oe ee ae a S| 


yw. i 


42.4aka 


<i Sy. 


(Tri-State Auto Auction Co, Sale every 
‘Thursday. Prices are for sale of Aug. 12.) (210) 2-dr., $1,550. 


' BUICK — '54 





Market Trend 


wholesale used-car market had its strongest week of the year club coupe, $945. '52 Cranbrook 4-dr. 
the auction level last week, according to the Automotive News | pduriac te sar Chie! te) fae $2- 


Silver Streak (8) coupe, $515*; 4-dr., 
average price increased $14, the greatest advance (ex- . 7 oar. ° 
when new models were introduced into the index) STUDEBAKER og BR es aw i 


the index increased in price. It was the first week 
June 9, 1952, that price gains were general throughout the index. OAKLAND, CALIF. 
= oY, oe te a = Sk un Oh aad te ma $10; ’488, | (oakiand Auto Auction. Sale every Wed- 
: up 94; : , 
the sixth week in a row, the sales ratio hovered above 70 per- | Market sirone om good, cian re 
e at oot, a eee cole as ae Sees Os Comet at Ge ae 
7 were sold at a ra 73 percen week earlier, a offered.) a 
74 percent when 1,098 cars were sold out | Yio. °61 "aheer ‘Riciera, $1066" $1..| at., $575, °49 SL Deluxe station wagon. 
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Used-Car Auction Prices 


$2,350*, $2,185*; 4-dr., $1,860; Crest (8) 
Country Squire, $2,335*; conv., $2,300; 
4-dr., $1,900, $1,815. °53 Custom (8) 
sedan, $1,675*. ‘52 Main (6) 
2-dr., $000. "51 Deluxe (6) 2-dr., $575. 
"50 Deluxe (6) 2-dr., $615; 4-dr., $575. 
"49 Custom (8) 4-dr., $445. 
HUDSON—'49 Super (6) 4-dr., $185. 
MERCURY—'49 4-dr., $245. 
OLDSMOBILE — '54 (88) 4-dr., $2,750*. 
’50 (88) 4-dr., $520. 
PLYMOUTH—'53 Cambridge 4-dr., $975; 


100. '53 Chieftain (6) 4-dr., $1,130. '50 


$760. ‘51 Commander Land Cruiser, 
$540*. °50 Champion 2-dr., $375*. 


nesday. Prices are for sale of Aug. 11.) 


coupe, $705; 4-dr., $680; FL Deluxe 4- 


010°; 4-dr., $1,020*. '50 Super Riviera, $575. °47 FM 2-dr., $250. 


*; 2-dr., 25. "46 8 4- | CHRYSLER—’46 Saratoga 4-dr., $220. 
ked with an * indicate a unit equipped with an automatic | $90°';, Special 2-dr., $7 per t | eOTO 54 Powermamer 3-40. §2,206° 
transmission or overdrive, and (ps) indicates power steering. CADILLAC—'53 (60) 4-dr., $3,445* (ps);| _ (ps). "48 Deluxe (6) 4-dr., $225. 


(62) coupe, $3,375*. °52 (62) 4-dr., $2,-| DODGE—'49 Coronet 4-dr., $575, $535. 


Special 2-dr., $835. '50 Super 4-dr., $476. 225*. °51 (62) coupe de Ville, $2,095*; | FORD—’53 Custom (8) 4-dr., $1,495*, $1,- 


: FARGO, N. D. CADILLAC—’'54 (62) coupe, $4,550* (ps). (61) club coupe, $1,850*. "49 (62) conv., 340, $1,255. 52 Crest (8) Victoria, $1,- 
OCHEVROLET—’54 Bel Air 4-dr., $1,860*; $1,115°. 410*. ’51 Custom (8) 2-dr., $905*, $800°*; 
(150) station | CHEVROLET—’54 Corvette conv., $2,945*. %-ton panel, $530. "50 Custom (8) club 


new autos, with a wagon, $1,425. ‘'52 SL Deluxe 4-dr., $2,915*; Bel Air Sport coupe, $2,125*. coupe, $690; 2-dr., $560; 4-dr., $540*; 


good on 
of '50, ’61 and ’52 models, Sold $890; 2-dr., $830. 51 SL Deluxe Busi- °53 Bel Air 4-dr., $1,635, $1,500°; club Deluxe (6) 2-dr., $425. '49 Custom (8) 


47 cars out of 74 offerings.) ness coupe, $520. coupe, $1,120. '52 SL Deluxe 2-dr., $971; club coupe, $500; 4-dr., $425*, $385*. °47 
RM Riviera coupe, $2,800* | CHRYSLER—’51 Windsor 4-dr., $715*. club coupe, $855. '51 SL Deluxe 4-dr., Custom (8) club coupe, $180. '46 %-ton 
775* (ps); Century 4-dr., $2,-| DODGE—’50 Coronet coupe, $410*. $945*; conv., $965; coupe, $560; FL De- pickup, $200. '40 1%-ton flatbed, $175. 


Special Riviera, $1,390. '51| FORD — ‘54 Custom (8) Country sedan, luxe 2-dr., $745. °50 SL Deluxe club! HUDSON — '53 Super Wasp club coupe, 


BUILD A PROFITABLE VOLUME BUSINESS! 


‘Install Rebuilt Engines 


AND HANDLE 3 TIMES AS MANY JOBS AS BEFORE! 


Patent No. 
2,140,71 
eee and 7 e 


MUSKEGON PISTON RINGS 


are first choice of 
leading rebuilders everywhere! 


Engine Rebuilders, Inc., like many other 
production-line engine rebuilders, uses the 
finest piston rings made . . . Muskegon! Now 
Muskegon offers a new and exclusive “Uni- 

_ tized” chrome-plated oil control ring to the 
industry. “Unitized” is a process where the 
ring segments are bonded together to handle 
like a one-piece ring, later separating in 
service. It results in a much easier, faster 
and always correct installation. Chrome 
plating means longer life, no scuffing, better 
oil control. 


Ask your distributor about his rebuilt engine 
exchange proposition—or write Muskegon 
Piston Ring Co., for the names of leading 
engine rebuilders serving your territory. 








Today’s rebuilders give you fast delivery! 


See how ENGINE REBUILDERS, INC., TACOMA, WASH., 
offers a complete selection of popular engines 
for immediate shipment from stock. 


Remember the times ’ve asked yourself, “What can I do 
to build a more profitable business?” We believe that the 
answer lies in handling exchange rebuilt engines. And here’s 
why. You can actually handle three times more engine busi- 
ness than before... rebuilt engine installations are usually 


’ one day jobs, compared with three-day overhauls. This results 


in valuable savings in labor, time and shop space. Your cus- 
tomers get better, faster service . . . complete satisfaction. And 
you profit more, too... hour for hour, mach more than on 
any overhaul job. Your local rebuilder probably can offer 
you a complete selection of popular engines ready for deliv- 
ery at a moment’s notice. 


The rebuilt engines. you install today are better than ever, 
too. Engines remanufactured by Engine Rebuilders, Inc., 
Tacoma, Wash., for example, are outstanding for their 

cision ty . . . the result of specialized production machin- 


ery, technicians and perfect-fitting parts. Each engine 
carries a new engine guarantee... 90 or 4,000 miles. 


The completeness of their finished engine stock allows Engine 
Rebuilders to make immediate delivery on almost any desired 
model to their customers. 


Qimce 1921... The engine builders’ source ! 


DETROIT OFFICE: 521 New Center Bidg. 
Telephone: Trinity 2-2113 


Average Used-Car Prices 


(Compiled by Automotive News) 


(The above figures are averages of 
and models, carried regularly in Automotive News.) 









June 
1954 


$2,047 
1,401 
1,002 
737 


used-car auction prices, all makes 


$1,035*. °50 Pacemaker 4-dr., $340. 

KAISER—’51 Deluxe 4-dr., $650*, '49 4- 
dr., $155. 

LINCOLN—’53 Capri coupe, $2,440*. 

MERCURY—’53 station wagon, $1,905*: 
2-dr., $1,675*. ’52 4-dr., $1,320*. °49 club 
coupe, $565; station wagon, $495; 4-dr., 
$395; Sport coupe, $530. 

NASH—’49 Super (600) 4-dr., $225*. 

OLDSMOBILE—’53 (98) Holiday, $2,110*. 
*51 (88) Holiday, $1,120*; Super 4-dr., 
$855. °49 (88) 4-dr., $625%; (98) 2-dr., 
$460*, $450°. °46 (66) 2-dr., $180*. 

PACKARD—'53 4-dr., $1,365*. °52 2-dr., 
$1,040*. '48 conv., $250*. 46 4-dr., $125. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,080. 
"47 Deluxe 4-dr., $245; 2-dr., $205. 

PONTIAC — ’54 Chieftain (8) Catalina, 
$2,635* (ps); Sport coupe, $1,750. ‘53 
Chieftain (8) Catalina, $1,755*, $1,685*; 
conv., $1,735*; 4-dr., $1,545*; station 
wagon, $1,710. ‘52 Silver Streak (8) 
conv., $1,150*, °47 Torpedo (8) 4-dr., 
$185. 

STUDEBAKER — ‘51 Champion 2-dr., 
$555*. ‘50 Champion club coupe, $445*. 
*49 Champion 4-dr., $310*. °47 Com- 
mander 4-dr., $210*. 

MISCELLANEOUS — '54 Nash - Healey 
conv., $2,525*. '49 International %-ton 
pickup, $325. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Aug. 6.) 
(Sold 209 cars out of 283 offerings.) 
BUICK—’54 RM 4-dr., $2,970* (ps), $2,- 
750* (ps); Super Riviera, $2,790*; Cen- 
tury 4-dr., $2,405*, $2,375*. °53 RM 
Riviera, $1,905* (ps); Super Riviera, 
$1,800*, $1,605; Special 2-dr., $1,465*. 
"52 RM 4-dr., $1,260* (ps); Special 4- 
dr., $1,185*, $935. °51 RM conv., $975*. 
CADILLAC—’54 (62) coupe, $4,600* (ps). 
"53 (62) 4-dr., $3,500* (ps). "52 (62) 
coupe, $2,420* (ps); (60) Special 4-dr., 
$2,205* (ps). °51 (62) conv., §$2,210* 
(ps); coupe, $1,965*. © 
CEEVRO —'54 Bel Air 2-dr., $1,700*, 
$1,660; 4-dr., $1,685; (210) 4-dr., §$1,- 
520*, $1,465; (150) 4-dr., $1,445; %-ton 
pickup, $1,100. '53 Bel Air coupe, $1,- 
520°, $1,365, $1,300*, $1,215; (210) 4- 
dr., $1,250, $1,225*, $1,175, $1,160, $1- 
035. 52 SL Deluxe Bel Air, $1,130*; FL 
a 2-dr., $865*; SL Special 2-dr., 
CHRYSLER—'51 Windsor Newport, $965*. 
— 4-dr., $500. '47 Royal coupe, 
DeSOTO—'52 Fire Dome (8) 4-dr., $1,- 
105*. '48 Deluxe club coupe, $195. 
DODGE—’52 Coronet Diplomat, $785. °51 
Meadowbrook 4-dr., $495. °50 Wayfarer 
2-dr., $370. °49 Wayfarer coupe, $265; 
— panel, $115. °47 Coronet 4-dr., 


FORD —'53 Crest (8) Victoria, $1,555*, 
$1,520; Main (8) Ranch Wagon, $1,475; 
Custom (8) 4-dr., $1,180, $1,130, $1,050. 
*52 Crest (8) Country Squire, $1,322; 
Victoria, $1,305, $1,050; Main (8) Ranch 
Wagon, $1,025; Custom (8) club coupe, 
$945; 4-dr., $910; %-ton pickup, $770; 
2-dr., $1,010, $925. 

HUDSON—’51 Super (6) 4-dr., $455; Com- 
modore (6) club coupe, $455; Pacemaker 
2-dr., $395. °50 Commodore (6) 4-dr., 
$275. 

LINCOLN—’52 Capri 4-dr., $1,520*. 

MERCURY—’53 Monterey 4-dr., $1,615*. 
*52 Custom Sport coupe, $1,395*. ‘51 
club coupe, $765, $575. '50 4-dr., $500. 
°49 club coupe, $315. °47 club coupe, 
$130. 

NASH — ’53 Statesman 4-dr., $815. ’51 
Rambler station wagon, $640, $530; 
Statesman 4-dr., $445. 

OLDSMOBILE—’54 (98) Holiday, $3,300*; 
4-dr., $2,900*, $2,685*; (88) 2-dr., $2,- 
350°. '53 (98) 4-dr., $2,000*. '52 (98) 
Holiday, $1,735*. °51 (98) 4-dr., $980*, 
$950*; (88) 4-dr., $755*. "50 (88) 4-dr., 
$705*, $700*, $685*, $580*, $490*. 

PLYMOUTH — '53 Cambridge Suburban, 
$1,290; Cranbrook 4-dr., $1,130*, $1,100, 
$800; club coupe, $1,095, $1,025. ‘52 
Cranbrook 4-dr., $650. ‘51 Cranbrook 
Belvedere, $855, $700, $555. °50 Deluxe 
Suburban, $470. °47 Deluxe 2-dr., $105. 

PONTIAC—'52 Chieftain (8) conv., $1,- 
290°; Catalina, $1,275*; 2-dr., $1,120*. 
*51 Silver Streak (6) 2-dr., $725, $630*. 
*49 Silver Streak (8) 4-dr., $330. °48 
Torpedo (8) 4-dr., $130*. 

STUDEBAKER — °53 Commander 4-dr., 
$1,150. 52 Commander 4-dr., $765*. ’51 
Champion 4-dr., 2 at $500. °50 Cham- 
pion 2-dr., $345; 4-dr., $300. °49 %-ton 
pickup, $100. 

WILLYS—’51 (4) station wagon, $240. 

MISCELLANEOUS — ’'51 Austin sedan, 
$275; Henry J (4) sedan, $220, $205. 
’50 International %-ton pickup, $395. 


NO. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every 
Wednesday. Prices are for sale of Aug. 
11.) 

(Prices good and buying brisk in all 
model groups. Sold 81 cars out of 104 
offerings.) 

BUICK—'51 RM conv., $850; sedan, $840, 
$825; Super Riviera, $950; Special se- 
dan, $835, $800. °49 Super sedan, $480; 
RM sedan, $455, $360. °48 RM sedan, 
$200. °46 Super sedan, $130. 

CADILLAC—'53 (62) conv., $3,150* (ps). 
"52 (62) sedan, $2,450*° (ps). ‘50 (62) 
cony., $1,765*; sedan, $1,520*, $1,475*. 
"49 (62) sedan, $905*; (61) sedan, 


CHEVROLET — '53 (150) sedan, $1,085, 
$990. °52 SL Deluxe Bel Air, $1,200°, 
(Continued on Page 29, Col. 1) 
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Statesman 4-dr., $275°*. 
OLDSMOBILE — ‘54 (98) 4-dr., $2,860* 


Used-Car Auction Prices _ || ii)". #6 ss: 










































PLYMOUTH—’53 Cambridge 4-<dr., f. 015; 

2-dr., $990. '52 Concord 4-dr., $745 'S1 
Concord 2-dr., $660. 

PONTIAO—’52 ‘Chieftain (8) station wag- 


(Continued from Page 28) =. #. 390°. °50 Chieftain (8) 4-dr., 








































$1,110*; sedan, $865, $300, $770. '51 SL $620°; FL Deluxe 4-dr., $650*. '50 SL elonabanen ham: 
Deluxe ‘ sedan,’ $780*, $730; SL Special} Deluxe conv., $650°, $410; FL Deluxe | $1,206 $1200 Oa comme! gor 
sedan, $690. "50 SL Deluxe conv., $725; 4-dr., $650°; SL Special 4-dr., $600. ’49 $545*; Champion conv., $580*, 7. 
sedan, $610*, $565°; SL Special, $610. %-ton pickup, $260; SL Deluxe 2-dr., | WELLYS—’53 2-dr., $550*, 
is sL Deluxe sedan, $540, $420. '48 SM a rye $465, $385; FL Deluxe 4- 
sedan, ’ sedan, $260. dr., $440; club coupe, $430; FL Special 
CHRYSLER — °51 Windsor sedan, $970*.| Club coupe, $450; 2-dr., $420. '48 FL VALDOSTA, GA. 
49 NY sedan, $480. Aerosedan, $320; 2-dr., $310; FM 4-dr., (Tom Hewitt Auto Auction. Sale every 
$210. °47 FM club coupe, $260; FL 4-/| Friday, Prices are for sale of Aug. 6.) 


DeSOTO—'50 Custom sedan, 
Custom conv., $275. 


15°. 47 
- dr., $250; SM 2-dr., $100. (Sold 192 cars out of 299 offerings.) 


DODGE—’52 Coronet Diplomat, $1,000°; | CHRYSLER—'47 NY 4-dr., $110. BUICK—’54 Special 4-dr., $2,100. '53 Spe- 
Wayfarer sedan, $440. DODGE—’'53. Coronet Diplomat, $1,480°.| cial 2-dr., $1,400. ‘52 Super Riviera 

FORD — '53 Crest (8) Victoria, $1,640;| ‘52 Coronet 4-dr., $1,000. '50 Coronet] COUP, $1,250°. ‘51 RM 4-dr., $815*; 
Custom on sedan, $1,320; Main (8)/| 4-dr., $730*. '47 Deluxe Business coupe, 4-dr., $710. '50 Super Riviera 
sedan, $925, $870. '52 Main (8) sedan,| $170. 4-dr., $650. 
$830, $750. "51 Custom (8) sedan, $785. | FORD—'54 Custom (8) 2-dr., $1,795. ’53 | CADILLAC—'54 (62) coupe de Ville, $5,- 
$710, $690. '50 Custom (8) conv., $600;/ Custom (8) 4-dr., $1,185; 2-dr., $1,050.| 100° (ps); 4-dr., $4,650° (ps). '53 (62) 
sedan, $590, $555, $490. "49 Custom (8) ’52 Main (8) 2-dr., $810. '51 Custom 4-dr., $2,950°. 52 (62) 4-dr., $2,400*. 
conv., $480, $435. "48 Custom (8) sedan,| (8) 2-dr., $700*; 4-dr., $660, $470; sta- — 4-dr., $2,025*; club coupe, $2,- 
$275. tion wagon, $530; Deluxe (8) 4-dr., : 

KAISER—’52 Special sedan, $600. $660; Deluxe (6) 2-dr., $500. '50 Cus- CHEVROLET—’54 Bel Air 4-dr., a 

MERCURY—’51 sedan, $790*, $770*. '50| tom (8) 4-dr., $600*, $550; club coupe,| $1,625*; (210) Delray coupe, $1,600 
sedan, $575*, $490. '49 sedan, $465. $490°; Custom (6) 2-dr., $420; Deluxe| f-, $1,570; (150) 4-dr., $1,400; % -ton 

OLDSMOBILE — '53 (98) conv., $2,100*| (8) 2-dr., $520, $460, °49 Custom (8)| Pickup, $1,050. ’53 (210) station wagon, 
(ps). ’50 (88) sedan, $765*. club coupe, $300, $280. $1,475* (ps); 4-dr., $1,200; Bel Air 4- 

PLYMOUTH—’52 Cranbrook sedan, $890.| HUDSON -— °51 Commodore 4-dr., $610, dr., $1,325; (150) 2-dr., $1,000. 52 SL 
‘51 Cranbrook Belvedere, $710. '50 Spe- $550*; Pacemaker 2-dr., $415. ’50 Com- Deluxe 4-dr., $985; conv., $900*. '51 SL 
cial Deluxe sedan, $540, $495. '47 De- modore 4-dr., $490; Super 4-dr., $360. Deluxe 2-dr., $700*; coupe, $700. °50 
luxe sedan, $195. KAISER—’51 Special 4-dr., $430. SL Deluxe 2-dr., $675. 

PONTIAC—’54 Chieftain (8) sedan, $2,-| MERCURY — '50 4-dr., $500. ‘49 4-dr,, | DeSOTO—'51 Custom 4-dr., $710. ‘50 Cus- 


120°. °52 Chieftain (8) sedan, $910. °49 $390; club coupe, $370°. tom 4-dr., $540. 


Silver Streak (8) sedan, $425, $395. '46 | NASH—’51 Rambler Country club, $560*, | DODGE — '54 Coronet (6) 4-dr., $1,550*. 

Torpedo (6) sedan, $240, $200. "50 (600) 2-dr., $260. "53 Coronet 2-dr., $1,015*. "52 %-ton 

STUDEBAKER — ‘48 Champion sedan, | OLDSMOBILE —’52 (88) 2-dr., $1,240*. pickup, $575. ’51 Coronet conv., $575*; 

$285. "51 (98) 4-dr., $900*; (88) 4-dr., $840°. on pickup, $310. °50 Coronet 4-dr., 
50 (88) 4-dr., $760*, $620*; (98) 4-dr., vi 

MANHEIM PA $470*. '49 (88) 2-dr., $425*; (98) 4-dr., | FORD—'54 Crest (8) Country Squire, $2,- 

? ie $260*. °47 (68) club coupe, $130*. 175; conv., $2,035; Custom (8) 2-dr., 

(Manheim Auto Sales & Auction. Inc.| PACKARD — -’49 4-dr., $335. '48 4-dr., $1,625. °53 Crest (8) conv., $1,290; Vic- 

Sale every Friday. Prices are for sale of $170. toria, $1,585; Custom (8) 2-dr., $1,275; 

Aug. 13.) PLYMOUTH—’54 Savoy 2-dr., $1,540. ’52| Main (8) 2-dr., $1,060. °52 Crest (8) 

(Market good. Sold 208 cars out of Cranbrook Belvedere, $1,000; Cambridge Victoria, $1,135; conv., $800; Main (6) 

345 offerings. ) club coupe, $720. '48 Special Deluxe 4-| 2-dr., $750. '51 Custom (8) 2-dr., $750*; 

BUICK—’54 Century conv., $2,825*, $2,- dr., $360. 4-dr., $710. 

575; Super Riviera 2-dr., $2,675*, $2.-| PONTIAC — ’54 Chieftain (8) Catalina, | MEROCURY—'54 Monterey conv., $2,420°. 
615*. ’°53 Super 2-dr., $1,950*. °52 Spe- $2,150*; 2-dr., $2,040*. °52 Chieftain ’53 Monterey coupe, $1,640*; Custom 
cial 4-dr., $1,200; RM 4-dr., $1,160*. '51 (8) 4-dr., $1,290*, $1,260*, $1,215*, $1,- coupe, $1,525*; Sport coupe, $1, 450. ’51 
Super Riviera 4- dr., $1,040*. '50 Special 170*; 2-dr., $1,130*. ’51 Silver Streak 4-dr., $795. "50 4-dr., $450. °49 2-dr.. 
4-dr., $560*. (8) cony., $1,000*, $925*; 4-dr., $990*; $410. '48 4-dr., $250. : 

CADILLAC—'54 (62) coupe, $4,400* (ps). 2-dr., $810; Silver Streak (6) 2-dr.,| NASH — ’'54 Rambler 2-dr., $1,850. °52 
"53 be coupe de b a vo =: $760. °50 Silver Streak (6) 2-dr., $430; aon eo. wagon, $825. 50 Ram- 
4-dr., $2,890° (ps). ’52 ( -dr., = Silver Streak (8) 2-dr., $500. '49 Silver r 2-dr. 
830°. ‘49 (62) conv., $950*, °47 (62) Streak (8) conv., $545*. ’47 Torpedo (8) | OLDSMOBILE—’54 (98) Holiday, $3,159* 
conv., $750°. 2-dr., $210. '46 Torpedo (6) 2-dr., $130.} (ps). "53 (88) 4-dr., $1,835*; conv., $1,- 

CHEVROLET—’54 Corvette conv., $2,200*; | STUDEBAKER — °51 Commander Land 775*; Super 4-dr., $1,765*. '51 (88) 2- 

Bel Air 4-dr., $1,725*; (210) coupe, $1,- Cruiser, $600*. dr., $655. '50 (88) 2-dr., $540. 
590*. '53 Bel Air 4-dr., $1,240*; station| WELLYS — ’53 station wagon, $810. ’50| PLYMOUTH—’54 Belvedere Sport coupe, 
wagon, $1,165; (150) 4-dr., $980. '52 SL station wagon, $525*, $500. °47 %-ton $1,800; Plaza Suburban, $1,710. ‘53 
Deluxe 4-dr., $930*; 2-dr., $765. '51 SL pickup, $280. Cranbrook 4-dr., $1,150, $930; 2- 
Deluxe 4-dr., $760, i tee, coupe, e ie ay ee $725. *51 yd 
$710. ’50 SL Deluxe 4-dr., $710*. '49 SL -dr., 4 m e r., 
Deluxe station wagon, $500. GRAND RAPIDS, MICH. £650. 

CHRYSLER—’54 Windsor 4-dr., $2,250*; (Grand Rapids Auction, Inc. Sale every | PONTIAC — ’54 Chieftain (8) Catalina. 
2-dr., $1,940°. °53 NY conv., $1,825*; | Tuesday. Prices are for sale of Aug. 10.) $2,260*. °53 Chieftain (8) station wagon, 
Windsor 4-dr., $1,630*. "52 NY Newport, (Market very strong on sharp autos, $1,475. ‘52 Chieftain (8) Catalina, $1,- 
$1,225°. °51 Windsor 4-dr., $890*; Sara-| and good even on fair and mediocre 245°. '49 Silver Streak (8) 2-dr., $400. 
toga 4-dr., $850*. ‘47 Saratoga 4-dr.,| units. Sold 69 cars out of 99 offerings.) | STUDEBAKER—’53 Commander Starliner, 
$230. BUICK—'54 Century 4-dr., $2,400* (ps).| _ $1,175*. '51 Champion coupe, $490. 

DeSOTO—’53 Powermaster 4-dr., $1,325*. °53 Special 4-dr., $1,505*. "52 Special 4- | WELLYS—'47 station wagon, $325. 

‘52 Fire Dome (8) 4-dr., $1,175*; Sport dr., $1,240*; Super 4-dr., $1,235*, $855*. 
coupe, $1,050*. °51 Custom 4-dr., $720*. 51 RM 4-dr., $990*; Special 4-dr., $700*. CHICAGO 
*50 Custom conv., $660*. ’50 Super 4-dr., $825°, $660*; conv., 

DODGE —- ’54 Coronet 4-dr., $1,735*. ‘53 $695*. °49 Super 4-dr., $320*. (Arena Auto Auction. Sale every Tues- 
Coronet Diplomat, $1,325*; 4-dr., $1,280. | CHEVROLET — ’54 Bel Air Sport coupe, | day. Prices are for sale of Aug. 10.) 

"52 Meadowbrook 4-dr., $690. "51 Cor- $1,805*. °53 Bel Air club coupe, $1,555*: (Another great sale here this week. 
onet 4-dr., $840. °49 Wayfarer roadster, 4-dr., $1,305*, $1,300; (210) 2-dr., $1,-| Sold 238 cars out of 366 offerings.) 
$310. 200; club coupe, $1,135. "52 SL Deluxe | BUICK—’54 Super Riviera 2-dr., $2,740*, 

FORD — ‘54 Crest (8) Skyliner, $2,060; Bel Air, $1,125*; 2-dr., $850*. ’51 SL $2,700*, $2,630*, $2,550*; Special Riviera 
Victoria, $1,930; 4-dr., $1,680; Custom Deluxe 4-dr., $700*, $685*. "50 FL De- 2-dr., $2,500*; Century 4-dr., $2,430*. 
(6) 2-dr., $1,790, $1,635. '53 Crest (8)| juxe 2-dr., $570, $500, $410. ‘48 FM| ‘53 RM Riviera 2-dr., $2,060* (ps); Su- 
Sunliner conv., $1,385*; Custom (8) 2- conv., $125. °47 FM 2-dr., $165. per Riviera 2-dr., $2,000*, $1,910* (ps), 
dr., $1,330; Main (8) Ranch Wagon, $1,- "51 Custom (6) 4-dr., $705*. $1,890°, $1,850*, $1,845°, $1,750*%, $1,- 
580°; 4-dr., $1,050. °52 Crest (8) Vie- | poDGE—’51 Coronet 4-dr., $585. '50 Way-| 665°; 4-dr., $1,575*; Special 4-dr., $1,- 
toria, $1,180*; Custom (6) 2-dr., $690. farer 2-dr., $405. 420°. '52 Super Riviera 2-dr., $1,405*, 

HUDSON —- 54 Hornet 4-dr., $1,780*. ’53| FORD—’54 Crest (8) 2-dr., $1,550, $1,500.| $1,260* (ps); Special Riviera 2-dr., $1,- 
Jet 4-dr., $1,110, $1,000. "46 (6) 4-dr., ’53 Crest (8) Victoria, $1,495; Crest 235. 
$330. (6) 2-dr., $1,075. °52 Crest (8) 2-dr., | CADILLAC—’54 (62) coupe, $4,410* (ps). 

KAISER—'51 4-dr., $620. ‘50 4-dr., $270.] $985. °51 Custom (8) 2-dr., $650. °50| °53 (60) Special 4-dr., $3,585* (ps); 
*49 4-dr., $305. Custom (8) 4-dr., $460. ’49 Custom (8) (62) coupe, $3,180* (ps), $2,945* (ps): 

LINCOLN—'52 Cosmopolitan Sport coupe,| 2-dr., $355, $295. "48 Deluxe (8) 2-dr.,| 4-dr., $3,165". '52 (60) Special 4-dr., 
$1,830*. °51 Cosmopolitan coupe, $900*; $130. $2,385* (ps), $2,235* (ps). °51 (62) 
4-dr., $810*. ‘48 Continental coupe, $1,-| mERCURY—’53 2-dr., $1,345*. °52 4-dr..| conv., $1,995*. 
100°. $1,150, $1,050*; 2-dr., $1,030. 51 4-dr..| CHEVROLET—'54 Bel Air 4-dr., $1,685; 

MERCURY—’54 2-dr., $1,980*. ‘53 4-dr., $515. (210) 2-dr., $1,615*. ’53 Bel Air Sport 
$1,420*. ‘52 Monterey 4-dr., $1,280": | on DSMOBILE—’53 (88) Super 2-dr., $1,- coupe, $1,560, $1,505; 2-dr., $1,400*, $1,- 
Sport coupe, $1,235*. '51 2-dr., $800. '50| 940%, ‘52 (88) Super Holiday, $1,435*; 300; 4-dr., $1,280; (210) Sport coupe, $1, 
2-dr., $635; 4-dr., $600. 4-dr., $1,260*. °51 (88) 4-dr., $985*,| 385; 2-dr., $1,245%, $1,235%, $1,225; 4- 

NASH—’52 Rambler station wagon, $810. $805*. '50 (88) 4-dr., $475°. dr., $1,230%, $1,225*, $1,200*, $1,075; 
"51 (600) 4-dr., $550. ’50. Statesman 4-| pr yMOUTH—'54 Savoy 2-dr., $1,575*. '53| (150) 2-dr., $930. '52 SL Special 2-dr., 
dr., $465. "49 Ambassador 2-dr., $270. Cranbrook 4-dr., $940. ’52 Cranbrook 4-| $790; SL Deluxe 4-dr., $780. ’51 SL De- 

OLDSMOBILE—’'54 (88) Holiday, $2,680°. $765. '51 Cambridge 2-dr., $530. '49| luxe 2-dr., $700, $690%, $680*, $665°; 4- 
"53 (98) 4-dr., $1,800*, $1,770*. ’°52 (88) ae Deluxe 4-dr., $280. r., $670*, $625*, $575, $555*, $540. 
2-dr., $1,010*. "51 (98) 4-dr., $1,140;| poNTIAO — '53 Chieftain (8) 4-dr., $1,-| CHRYSLER — '54 Imperial Newport, $3,- 
(88) 2-dr., $1,010. '50 (98) 4-dr., $670;| 45° $1,390°. °52 Chieftain (8) 4-dr.,| 165° (ps). '53 NY 4-dr., $1,700° (ps). 
(88) “2-dr., $620. $1,135*. ’51 Silver Streak (8) 4-dr.; °52 Windsor 4-dr., $1,085"; club coupe. 

PACKARD — °51 (300) 4-dr., $780, $775,| $845*. '50 Silver Streak (8) 2-dr., $550*.| $1,075* (ps). °49 NY 4-dr., $395°. ‘48 
$770. 48 Torpedo (8) 4-dr., $260*. '46 Tor-| Windsor conv., $110°*. 

PLYMOUTH—'54 Belvedere 4-dr., $1,550./ pedo (6) 2-dr., $135. DeSOTO—’53 Powermaster 2-dr., $1,350°. 


‘53 Cranbrook 4-dr., $1,045; Cambridge | sro pEBAKER—’51 Champion 2-dr., $350.| ‘52 Fire Dome (8) 4-dr., $850*. 


4-dr., $1,025. °52 Cranbrook Belvedere, | wirnys—'48 (4 -ton panel, $165. DODGE — ’54 Coronet 4-dr., $1,440*. '53 
$950; oer 4-dr., eee. oo mes o* [ Coronet Desert, uate se ae 
brook conv., $ 4-dr., "50 Spe- Meadowbrook 4-dr., af © ayfarer 
cial Deluxe 4-dr., $685. MASON CITY, IA. 2-dr., $245*. °49 Coronet 4-dr., $295*. 
PONTIAC — '54 Chieftain (8) Catalina, (Lapiner Auction Co. Sale every Wed-| FORD — ‘53 Custom (8) conv., $1,800° 
$2,300°; 2-dr., $1,770*. "53 Chieftain (8) | nesday. Prices are for sale of Aug. 11.) (ps), $1,625* (ps); 4-dr., $1,255°, $1,- 
Catalina, $1,575*; conv., $1,225%. °52 (Retail excellent, although there is a 175; Main (8) Ranch Wagon, $1,535; 2- 
Silver Streak (8) 4-dr., $1,300*; 2-dr..| tack of clean cars in this area. Sold 89 | dr., $1,000, $940, $700. ’52 Custom (8) 
$1,030. "51 Silver Streak (8) 4-dr., $940. cars out of 112 offerings.) 2-dr., $700; Main (8) 2-dr., $700, 51 
STUDEBAKER 54 Champion station| gyICK — ‘53 Super Riviera, $1,665*. ’52| Custom (8) Victoria, $830*; conv., $780; 
wagon, $1,775*. ‘53 Commander club Super 4-dr., $1,170*, $1,165*, $1,120%.| club coupe, $700*; 2-dr., $650. '50 De- 
coupe, $1,300°; Champion 4-dr., $950.| °+51 Super Riviera, $985*; RM 4-dr.,| luxe (6) 2-dr., $465. 
'52 Commander Starliner coupe, $860*.| gog5*, $815, $895*. '49 Super 4-dr..| HUDSON—'54 Hornet 4-dr., $1,980* (ps): 
‘51 Commander 4-dr., $550; Champion $390*. °47 Super 4-dr., $200. Wasp 2-dr., $1,405*. ‘52 Hornet 4-dr., 
2-dr., $400. CADILLAC—’51 (62) 4-dr., $1,865*, $1,-| $710*. ‘51 Commodore (8) 4-dr., $460*. 
WILLYS — ‘52 (6) Jeepster, $630; Aero} 10%. '50 (62) 4-dr., $1,600*; coupe de| KAISER—’51 4-dr., $470°. '48 4-dr., $100. 
Wing 2-dr., $520. "50 (6) station wagon,| ‘vinie, $1,800* (ps). '47 (62) 4-dr., $390*. | LINCOLN—’53 Capri coupe, (32,208 (ps). 
$705. CHEVROLET — '54 (210) station wagon.| 52 Cosmopolitan coupe, $1,690*. ’49 Cos- 
$2,250* (ps); Bel Air 2-dr., $1,740. '53 mopolitan 4-dr., $195. 
ALBANY Bel Air 4-dr., $1,360*, $1,315*, $1,300. | MERCURY — ’53 Monterey coupe, $1,775, 
°52 SL Deluxe club coupe, $915*; 4-dr., $1,770*, $1,675*; Custom 4-dr., $1,525°, 
(Tim Anspach Auto Auction. Sale every $875. °51 SL Deluxe 4-dr., $745; 2-dr., $1,325*. ‘52 Monterey coupe, $1,330*; 
Monday. Prices are for sale of Aug. 9.) $695. "50 SL Deluxe 4-dr., $620; 2-dr., 4-dr., $1,300*; ; Custom Sport coupe, $1,- 
(The today showed as much $530. °49 SL Deluxe 2-dr., $515; 4-dr., 285°, $1,270. °51 4-dr., $935*, $755; 2- 
strength as at any time during the past $440. °48 FL Aerosedan, $310. ‘47 FM dr., $905, $755*. : 
month. It was the same old story: 4-dr., $140. NASH—’ 54 Statesman 4-dr., $1,635; Ram- 
Clean, sharp autos easy to sell and | CHRYSLER—’53 NY club coupe, $1,815* bler 4-dr., $1,590. ‘53 Statesman 4-dr., 
a units hard to sell at any price. (ps). "52 Windsor 4-dr., $1,140*. ‘51 $1,100*; Rambler conv., $995. °49 (600) 
Sold 126 cars out of 154 offerings.) Windsor 4-dr., $850*. °50 Windsor club -dr., $190. - 
BUICK—’53 Riviera 2-dr., $1,585*; coupe, $580°. OLDSMOBILE — '54 (88) Super Holiday, 
* 4-dr., $1,350. ‘52 Special 4-dr., $1,070. | DeSOTO—’51 Custom 4-dr., $730°. $2,855°; 4-dr., $2,610°. ‘53 (88) Holiday, 
"51 Special 4-dr., $600. '50 Super Riviera | DODGE—’54 Royal 4-dr., $1,780*. $2/225* (ps), $2,080* (ps), $1,985° (ps): 
2-dr., $820*; 4-dr., $720*; RM conv.,| FORD—'54 Main (8) Ranch Wagon, $1,- conv., $1,965*; 2-dr., $1,825*; (98)  4- 
$570°; Special 4dr. an" $420°. °49 880; Main (6) 2-dr., $1,470; Custom (8) dr., $2,060* (ps), $1,905° (ps): 52 (98) 
Super conv., $520°; ., $395. 48 Su-| 2-dr., $1,765*. °53 Custom (8) 4-dr.,| Holiday, $1,605*; (88) Super 2-dr., $1,- 
per 2-dr., $240. $1,355*. °51 Custom (8) 2-dr., $725. ’50| 300°. Ae 
CADILLAC—'51 (60) Special 4-dr., $1,-| Custom (8) 2-dr., $545*; Custom (6) 2-| PACKARD—'53 Clipper 2-dr., $1,250%, °49 
720°. °50 (62) 4-dr., $1,520°. °47 (60) dr., $220*. ’49 Custom (8) conv., $375*; Super (8) 4-dr., $285 
Special 4-dr., $245°. 2-dr., $320. '48 Custom (8) club coupe, | PLYMOUTH— 54 Belvedere 4-dr., $1,920. 
CHEVROLET—’54 Bel Air 4-dr., $1,850,| $290. °53 Cranbrook Belvedere, $1,295; 4-dr., 
$1,750, $1,650; 2-dr., $1,800, $1,630;| HUDSON—’53 Hornet 4-dr., $1,485*. °51] $1,020; Cambridge 4-dr., . 62 Cran- 
(210) 2-dr., $1,480; (150) 4-dr., 581,410: Hornet 4-dr., $725*. brook conv., $780°; 4-dr., $695; Cam- 
-ton pickup, $1,155*. °53 (210) 4-dr.,| KAISER—’49 4-dr., om, ga 2 ao bridge Ps $745. °51 Special Deluxe 
$1,095; (150) 4-dr., $1,010; 2-dr., 0, | MERCURY—'54 2-dr., $1, ee -dr.,| _conv., , 
ei igs BL. Deluxe Bel Atr, $1,638: 1 4-| $935*, $825. "50 4-dr., $515. '49 4-dr.,| PONTIAO — ‘54 Star Chief (8) Catalina, 
de.,' $900; FL Deluxe 2-dr., $770. °51| $440 $2,500* (ps). ’53 Chieftain (8) Catalina, 
SL Deluxe 4-dr., $680, *; 2-dr.,| NASH —’51 Statesman 4-dr., $505*, ’50 (Continued on Page 36, Col. 3) 





















































































ASale D Delayed may be a Sale LOST! 


That fraction of time in quoting a price may mean the differ- 
ence between closing a sale and losing a sale! At the low price 
of The RED BOOK service can you afford to lose the profit 
from even a single sale? Your salesmen can be “right on their 
toes” with a copy of The RED BOOK in their pocket— 
enabling them to quote a price immediately—and close the 
deal while the buyer’s mood is hot! 


The Last Word in Selling is “Geol ; 
The Last Word in Used Car Appraisals 


to get that Last Word is 
The RED BOOK 


The RED BOOK of Used Car Appraisals 
equips you and your salesmen for more 
sales by confirming your knowledge of used 
car values. It lets you provide “Service on 
the Spot—Service on the Dot” by keeping 
all this important information ever ready 
at your fingertips. And you are kept in- 
formed as to fluctuating values —a new 
guide is sent regularly. 
There’s an edition for your particular re- 
gion. Single yearly subscriptions (all edi- 
tions), $7.00; two to four subscriptions, 
each $6.50. Additional quantity prices on 
request. 
Also available is The BLUE BOOK (Execu- 
tives Desk Size Edition) for all regions. $15.00 
a year. 





Pocket 
Size 


A Nationally Recognized Service that Gives You: 


Cash value or finance figures; average base or wholesale figures; aver- 
age market values; factory prices on all cars; serial numbers; motor 
numbers; weights; detailed specification data, and insurance symbols. 


AVERAGE RETAIL VALUES listed in separate section. 
Also truck appraisals on vehicles up to 1% tons inclusive 


For 43 Years— 
The Nation’s Standard of 
Used Car Values maARKET_Y 


RANT ee o 


ates — INDEPENDENTLY. PREPARED 



















2 Weeks’ FREE TRIAL! 


You may receive the benefits of The RED BOOK for two 
weeks without cost! Merely subscribe by mailing the coupon 
today. If you don’t find The RED BOOK of value, merely re- 
turn the book with the bill marked “cancel.” Subscribe now 
and see for yourself. Just clip and fill out coupon below! 

- eS meee DE a me ae 

NATIONAL MARKET REPORTS, INC. 

900 $. Wabash Avenue, Chicago 5, Illinois 

Please send RED BOOK for one year: 

( Single Yearly Subscriptions _ $7.00 [] 2to4,each, ere 
() BLUE BOOK EXECUTIVES EDITION, Yearly, 

(] Check Enclosed for $ ............ 

































.. $6.50 
_. $15.00 


(0 Prefer to a tg Secemenii on » Delivery 
plus C.0.D. Charges. 
Please send information on: 


(0 Blue Book Truck Appraisal Guide ( National Ports & Labor Manual 
STREET ADDRESS ...... 
CITY, ZONE & STATE. 2 

Ordered by _. . Name of Car Handled . 


SATISFACTION GUARANTEED — Our Policy for eB Years 
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Saran Rainbow 
_ National Plastic Introduces 
Colorful Line 
ODENTON,. Md.—An_ exclusive 
line of colors in a saran monofila- (Continued from Page 2) 
ment fiber has been introduced by| ask its employes to take a pay cut 
National Plastic Products Co. similar to that accepted by work- 
The 20 colors are: Fern dew/ers in South Bend, because they 
white, peach beige, sun dust, mina- | are not on an incentive-wage setup, 
ret yellow, strawberry pink, nas-| President Dennis Gaskin said last 
turtium, San Moritz red, flirt red, | week. 
oasis green, chartreuse, billiard S. &. 2 
green, apple green, Yama green, THE smaller makers, only 
Como blue, Cleopatra blue, Cor- Packard has not come forth 
_gaire blue, pecan brown, teal grey, | thus far with a request for con- 


platinum grey and charcoal grey. |‘tact concessions from its em- 
ployes. 
Colors have been delivered to!" However, there have been re- 


nine weavers. 


Barton Licenses Ford 


On Specialty Items 
DETROIT. — Fred D. Barton, 


ports that Packard will soon pre- 
sent a list of demands to the union. 
Packard officials had no comment. 

A leader of the union, 
Local 190 of the UAW-CIO, said, 
“We have no incentive program 
to give up like the Studebaker 
workers did. And as for increas- 
ing productivity, this is closely 
watched by company and union 
time-study men who see that 
both sides get what they have 
coming and no more.” 

Reports were also circulating 
last week that Kaiser, if it is to 
stay in the car business, will again 
seek “the cooperation” of the 
UAW-CIO. 

+ + a” 


But this isn’t to say that the 
employes are going to part 
easily with the wage and working- 
condition improvements which 
they’ve won through hard fought 
battles. 

This was indicated by the Stude- 
baker unionists who accepted their 
pay cuts only after a second ballot, 
which was successful because the 
workers were opposed by their 
loeal officers, the International 
UAW, the company and by the 
general public. 

The 


- manufacturer of Bar’s Leaks, In- 
sealator and Gasketelper, has li- 
eensed Ford Motor Co. to use these 
products in production throughout 
the world. 


GS & RINGS 


1000. .... . $17.00 
8.75 
4.50 


over. the U.S. to Studebaker 

union officers is another indica- 

tion that there is tremendous 
union sentiment for “no wage 
cuts for any reason.” 

In reply to a question about 
these telegrams, Louis Horvath, 
Local 7 president, said, “When the 
rest of the automobile workers 
gain the pay levels we have reached, 
then let them talk.” 

* * + 


QPP WHILE, the labor sit- 
uation in the rubber industry 
took a serious turn when another 
member of rubber’s Big Four, Fire- 
stone Tire & Rubber Co. was 
struck by. its 22,000 workers. 

Some 23,000 workers at Goodyear 
Tire & Rubber Co. walked out 
seven weeks ago, over a wage in- 
crease. 

Besides a wage increase, the 
Firestone workers are seeking 


BARRY AUTOMOTIVE CO. 
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Ste, “A", Box 1037, Cleveland 2, Obie 
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Columbia Water Co, | rer ,ciames covering seniority, 
5 standby pay rates when ma- 
245 W. Séth %., New York 19, N. Y.| chines are disabled, grievance 


procedure and uniform rates. The 
company has offered a five-cent- 
an-hour hike. 

Union and management negoti- 
ators at B. F. Goodrich Co. and 
U.S. Rubber Co. are apparently 
awaiting the outcome of the 
strikes. 

There was still little concern last 
week that a tire shortage would 
develop in the near future. Tire 
company officials said that demand 
currently was at its lowest ebb. 
Furthermore, they added, tire 
stocks of dealers and customers 
were in relatively good shape be- 
fore thé strike began. 

* . > 


N NEW YORK CITY last week, 
the American Federation of La- 


AUTO 
TURNTABLES 


e 
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Goodyear Income 
Up in First Half, 
Sales Off 10 Pct. 


AKRON.—The Goodyear Tire & 
Rubber Co. in the first half had 
a met income of $24,622,670, while 
sales declined approximately 10 per- 
cent to $551,346,412, according to 
P. W. Litchfield, chairman. 

Goodyear’s net earnings compare 
with $22,997,684 for the first half 
of 1953. Net sales for the first six 
months last year were $616,315,503. 

The decline in sales was offset 

a reduction in the firm’s U.S. 


by 
er Mme Company and foreign income taxes to $2,884,- 
2168 w. 13, Obie, dept. N | 059 for the six months from $41,- 


BUILD SERVICE PROFITS 
with personalized 


STEMAC 


OSTAILS ON R8QUEST 
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bor lashed out at President EHisen- 
hower, blaming him for “the new 
antilabor policy” of the National 
Labor Relations Board. 

In a stinging statement, the AFL 
Executive Council charged that the 
President had gone back on his 
pledge to be fair to labor, and 
that: 

“Gradually but inexorably ter- 
rific pressure is being applied 
against labor through a process 
of tightening the restrictions 
contained in the Taft- Hartley 
Act. 

“Since his election, President 
Eisenhower has appointed three 
new members of the NLRB. They 
are Chairman Guy Farmer, P. R. 
Rodgers and Albert C. Beeson. 

“This group, which comprises a 
majority of the five-man board, 
has proceeded in recent months to 
reinterpret the basic concepts of 
the law governing labor-manage- 
ment relations,” the AFL said. 

In San Mateo County, Calif. 
there was no progress to report 





a } sae ao AUGUST 23, 1954 
AMC Asks Union Aid on Costs 


in the strike of salesmen, affiliated 
with Local 775 of the AFL Retail 
Clerks Union, against six members 
of the Peninsula Auto Dealers Assn. 
The strike entered its 103rd day 


last week. 
* * * 


Unionists V oting on Pact 


In K. C. Dealer Strike 


KANSAS CITY. — A tentative 
contract agreement, ratified by 
management, was presented to 
union members late last week in 
the month-old strike of 1,000 AFL 
Machinists and Teamsters against 
36 members of the Greater Kansas 
Motor Car Dealers. 

Terms of the pact, reached with 
the aid of Federal mediators, was 
withheld pending approval of the 
unionists. 

Because of friction between the 
dealers’ negotiating committee and 
the business agents of the two 
union locals, two international rep- 
resentatives reportedly were called 
to the bargaining table. They were 
Mel Horn, of the AFL Teamsters, 
and Cody Quinn, of the AFL Ma- 
chinists. 





Hudson's Italia in Limited Production— 


The Italia, Hudson's Italian-styled sports-type car, is now in limited production in 
Milan, Italy. Initial deliveries to dealers are scheduled for this month. Its doors are 
recessed 14 inches into the roof line, facilitating entry of the low-silhovette car which 
is nearly 10 inches lower than standard Hudson models. 





Parts Wholesaling Off 


Among Canada Dealers 
OTTAWA.—Dealers’ sales of 
auto parts and equipment at the 
wholesale level dropped 1.4 per- 
cent in dollar volume in June 
compared with the same month 
last year, according to Canadian 
Government statistics. 





Service Meetings 
For Jobbers Set 
In Three Areas 


NEW CASTLE, Ind. — Jobber 
meetings in three areas have been 
announced by the Automotive Ad- 
vertisers Council. 


On Sept. 1, the Baltimore Auto- 
motive Warehouse Assn. will spon- 
sor an automotive jamboree which 
will feature the “get it.from Your 
Jobber” and “Care Will Save Your 
Car” programs. Sol Glass is general 
chairman. 

A similar meeting has been 
scheduled by the Bridgeport 
(Conn.) Automotive Wholesalers 
Assn. for Oct. 6. 

A Philadelphia service parley will 
be held Oct. 18 at Convention Hall 
under the chairmanship of Mike 
Shapiro. Other committee members 
are Bob MacPherson, Eldon Smith 
jr. Frank Gaul, Perry Driscoll, 
Duff McCullough, Joe Gordon, Art 
Lazaroff, and John Jones. 


Keystone Parley 


Slated Oct. 8-9 


HARRISBURG, Pa.— (UTPS) — 
The annual convention of the 
Pennsylvania Automotive Assn. will 
be held Oct. 8-9 at the Chalfonte- 
Haddon Hall Hote! at Atlantic 
City, N. J. 


New Michigan Law 
Requires ‘Brand’ 
On Taxi Titles 


LANSING.—Several laws passed 
by the recent session of the Mich- 
igan Legislature affecting the auto- 
mobile and truck trade became 
effective Aug. 13. The new laws re- 
quire that: 


Auto titles indicate if a car has 
been previously used as a taxi or 
Government vehicle. 

All commercial! fleet vehicles 
be equipped with automatic wind- 
shield defrosters after Oct. 1. 

All commercial vehicles be 
equipped with mud guards after 
Jan. 1. 

Trucks of large dimensions have 
directional signals immediately and 
all new vehicles manufactured for 
sale in Michigan after Jan. 1 must 
have directional signals. 

Another law legalizes the use of 
new intensity-beam headlights for 
cars. 


Centenarian 
Curtis Mfg. Celebrating 


100th Birthday 


ST. LOUIS. — Curtis Mfg. Co., 
producer of pneumatic machinery, 
refrigeration units, saws and clutch 
discs, is celebrating its 100th an- 
niversary. 

Since its founding in 1854, Curtis 
has been an engineering and de- 
signing, as well as a manufactur- 
ing, institution. 

During World War I, the firm 
produced more than 2 million high- 
explosive shell forgings. Between 
1941 and 1945, Curtis built 30,000 
gasoline-driven air compressors for 
the U. S. Army, plus thousands of 
air and oxygen compressors for 
high-altitude flying. 























L-M for McDufie— 


E. S. McDuffie (seated), president of 
McDuffie Motor Co., Eureka, Calif., signs 
the contract with Lincoln-Mercury in the 
presence of Richard Dobbins, Oakland 
district manager. 


Chrysler Briefs 
Sales Force on 


1955 Program 


DETROIT.—Chrysler’s plans for 
1955 were revealed to the Chrysler 
division regional sales managers 
who met here last week. 

E, M. Braden, general sales man- 
ager, and E. C. Quinn, president 
briefed the sales team on sales, ad- 
vertising, merchandising and pub- 
lic relations plans for the coming 
year. 

Braden said that Chrysler’s field 
sales force, working with Chrysler’s 
3,300 dealers, sold 6 percent more 
cars in July than were sold in 
June. 

“The Chrysler dealer group, 
which today is the best in our 
history, has ordered every 1954 
model car remaining to be built 
by the factory,” Braden said. “In 
addition, our dealers are increasing 
their penetration of the -higher- 
price market, with Chrysler sales 
of V-8s now at the highest per- 
centage in our 30-year history.” 

Among executives who addressed 
the regional managers were R. H. 
Appleman, executive assistant to 
the president; Thomas Poirier, as- 
sistant to the president; C. R. 
Curtan, sales manager; W. E. 
Foraker, organization manager; C. 
B. Neely and M. J. Harris, assistant 
sales managers; J. W. Gleeson, di- 
rector of business management; J. 
H. Caron, advertising manager, and 
F. F. Ritter, used-car merchandis- 
ing manager. 


Double Trouble 


Iowan Loses Dealership, 
Wife in Divorce 
CHARLES CITY, Ia.—Wayne J. 
Wood went to court last week in 
a divorce case. When he left, he 
had lost both his wife and his 
business — Wood Motor Co. (De- 

Soto-Plymouth). 

The decree granted his wife, 
Evelyn M. Wood, 35, all his in- 
terest in the dealership, an annuity 
insurance policy, his interest in 
their home and its furnishings and 
all hig interest in their Govern- 
ment bonds. 

It also stipulated that Wood 
should surrender his dedler’s fran- 
chises and help his wife get them 
transferred to her name, and that 
he is not to work for any indivdual, 
firm or corporation in the country. 
for five years. 





Drivers Are Warned 


On Antihistamines 


BOSTON.—Persons taking an- 
tihistamine drugs as a treatment 
for hay fever should refrain from 
driving a car, according to Dr. 
Henry I. Shahon, head of the 
allergy department of the Boston 
Evening Clinic. 

Shahon warned that anti- 
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Wichita Case May Set Pattern... 





Used-Car Dealers Hint 
Wave of Trust Suits 


(Continued from Page 6) 


members of the Wichita Auto- 
mobile Dealers Assn. using 
“monopolistic tactics,” had 
punched a multimillion-dollar 
hole in the new-car business con- 
ducted from the used-car lots of 
Don Schmid and Johnnie Eagle. 

Schmid, who last year acquired 
a Packard dealership, operates as 
Don Schmid Packard, Inc. and 
Eagle does business as Eagle Mo- 
tor Co. 


* * * 

2 rn pair accused the new-car 

dealers of having conspired 
since October, 1952. The main com- 
plaint was that new-car dealers 
had, under threat of boycott, forced 
Wichita newspapers, radio stations 
and billboard firms to reject new- 
ear advertising from used-car 
dealers. 

Coincident with the filing of 
the suits, the Wichita Eagle 
eased its restrictions on current- 
model ads from independent 
used-car dealers. 

Officials of the newspaper denied 
that this move had anything to do 
with the suits. They said they had 
studied the situation and decided 


to do what they felt was best for]: - 


the public. . 


+ 

CTUALLY, they said, the Hagle 

was only extending used-car 
ad privileges to any new car that 
was described as having been pur- 
chased from a new-car dealer for 
resale, or one that had been driven 
1,000 miles or more. 

Previously, the Eagle had in- 
sisted that a current model be 
driven 90 days or 4,000 miles be- 
fore it could be considered as 
“used.” 

A typical Johnnie Eagle display 
ad in the classified section now is 
captioned: “We have purchased 
the following New 1954 Automo- 
biles from franchised dealers for 
resale by us at SAVINGS UP TO 
$800.” 


* * . 


ER the Sherman Antitrust 
Act, Johnnie Eagle and Schmid 
are asking Federal Court for triple 
damages. Eagle said that since 
1952 .~ trade name and profits 
had suffered to the extent of $900,- 
000, and Schmid alleged a loss of 
$1,150,000. 

Danzansky explained that “the 
used-car dealers have been able, 
because of the oversupply of new 
cars in other areas, to undersell 
the Wichita new-car dealers on 
new and current-model cars, but 
without newspaper and radio ad- 
vertising they have not been able 
to maintain their new-car busi- 
ness.” 

Besides the advertising accusa- 
tion, Eagle and Schmid said that 
the defendants had conspired to 
restrict the new-car trade and to 
fix and maintain prices. 

They requested temporary and 
permanent injunctions barring the 
alleged practices. 

a + * 


“neers were the following 
dealerships: 

Belford Motors, Inc.; Butts 
Buick, Inc.; Butts Cadillac-Olds, 
Inc.; Dick Price Motors, Inc.; 
Evans Motor Co.; Ferguson-Olan- 
der Co., Inc.; Hobbs Chevrolet Co., 
Inc.; R. D. McKay Motor Co., Inc.; 
Spencer Auto Service Co.; Price 
Auto Service Co.; Yingling Chevro- 
let Co., and Zoglmann Motor Co., 
Inc. 

Dealership executives named 
as defendants included R. D. Mc- 
Kay (Chrysler-Plymouth), a na- 
tional director and 1951 president 
of NADA. 

Among other individuals listed 
were Will Price jr., president of 
the Wichita association, and Byron 
Stout, president of the Kansas Mo- 
tor Car Dealers Assn. 

~ * . 
T= 12 dealerships handle Buick, 

Cadillac, Chevrolet, Chrysler, 

DeSoto, Dodge, Ford, Lincoln, Mer- 


cury, Oldsmobile, Plymouth and 
Studebaker. 

The Kaiser-Willys dealership was 
not named, nor were the new Nash 
and Pontiac firms. It was under- 
stood, however, that the Pontiac 
dealer was included among the in- 
dividual defendants. 

The defendants did not disclose 
how they intended to answer the 
suits. Although regarding the 
used-car dealers’ legal broadside 
as a grave challenge to the fran- 
chise system of car distribution, 
Wichita new-car dealers were 
openly scornful of the charges 
made. 

They said that the intensity of 
new-car sales competition belied 
the possibility of any “conspiracy.” 
It was this competition, coupled 
with inability to provide owners 
with satisfactory service, that 
really hurt unauthorized outlets, 
the franchise holders said. 

* + * 


AGLE and Schmid, on the other 

hand, declared that the free- 
dom from “restrictive agreements” 
between themselves and the auto 
factories helped them to buy up 
cars “throughout the country in 
numerous places where the supply 
. in the hands of so-called ‘fran- 
chise’ dealers exceeded the con- 
sumer demand.” 

The plaintiffs said that their 
merchandise consisted of “new 
and current-model automobiles 
which have not previously been 
operated or have been operated 
for a brief period or over short 
distances and are, in common 
parlance and in fact, ‘new’ auto- 
mobiles.” 

Eagle and Schmid contended 
that they obtained such cars from 
new-car dealers who “sought 
means of reducing their automobile 
inventory so as to maintain neces- 
sary working capital. 

“Being unable to return such 
automobiles to the manufacturers 
from whom they were purchased, 
the franchise dealers willingly sold 
them to dealers, such as the plain- 
tiffs, at prices substantially below 
consumer list and frequently below 
their own costs. 

* * * 
S As A result, the plaintiffs de- 
veloped a competitive position 
superior to that of the defendant 
automobile dealers in Wichita.” 

The suits were launched by 
NUCDA Counsel Danzansky, 
Bernard Gordon and S. Walter 
Shine, of the Washington legal 
firm of Danzansky & Dickey, 
and by John Madden and E. E. 
Sattgast, of the Wichita firm of 
Madden, Madden & Sattgast. 


Danzansky said information had 
been received in Washington that 
new-car dealers were trying to halt 
new-car sales from used-car out- 
lets “by cutting off their source of 
credit and sales financing, by pres- 
suring newspapers to adopt re- 
strictions on the use of terms 
which indicate that a car has not 
previously been used, and by per- 
suading local and state officials to 
give them information about new- 
car sales by nonfranchise dealers 
which would help in boycotting 
used-car dealers.” 











Ford Tank Plant Builds Transmission— 


Start of automatic-transmission production at Ford Motor Co.'s Livonia (Mich.) plant, 
which formerly produced tanks, is marked by the arrival of Merc-O-Matic units at 


the end of the assembly line. The plant uses 


“power and free" conveyors which 


enable assemblers to rotate the partly completed units to any position for easy 
placement of ports. 





DETROIT.—Despite an 18 per- 
cent decline in sales during July, 
Wayne County dealers are getting 
additional competition from a self- 
styled “automobile broker” whose 
handbills advertise Fords “for as 
low as $1,531” and Buick Specials 
“for as low as $2,148.” 

Paul Graves, executive vice- 
president of the Detroit Auto 
Dealers Assn., called attention to 
the broker, Harry A. Harwoods, 
in an association bulletin. Said 
Graves: 

“Some dealers of Detroit have 
brought this situation upon us. 
Several of them have entered into 
agreements with this broker to 
furnish him with cars at a fixed 
amount over their cost and now 
the chickens have come home to 
roost. 

“He is competing with dealers in 
their legitimate market, and he 
and other marginal operators will 
succeed in siphoning off part of 
this market just as long as the 
dealers agree to do business with 
these parasites.” 

Harwoods said that he has 
agreements with dealers in al- 
most every line and that his 
prices include all taxes, a factory 
warranty and most extras. 


He added that he’ can provide 


immediate delivery and that trades | | 


are accepted. 

“I’m just a middle man,” he ex- 
plained. “If you want a Buick, for 
instance, I'll send you to one of 
four Detroit Buick dealers with 
whom I have agreements. He'll sell 
you the car for the price I quote. 
But you can’t buy the car for this 
price unless you’re sent by me.” 


Harwoods, who operates from his 


2 Tags for Massachusetts 


BOSTON.—Massachusetts will go 
back to the two-plate registration 
system next year, according to Mo- 
tor Vehicle Registrar Rudolph F. 
King. The plates will have white 
numerals on a maroon background. 


‘Broker’ Stirs Rebuke 


Detroit’s New-Car Dealers Warned Not to Do 
Business with Price Cutter 








home on Detroit’s west side, said 
that he sells cars all over the coun- 
try and that he will provide “de- 
livery to any point in the U. S.” 
for out-of-town buyers. 

Other prices he quotes are Chev- 
rolet, $1,595; Plymouth, $1,651; 
Dodge, $1,878; Pontiac 8, $1,938; 
Mercury, $2,200, and Oldsmobile 88, 
$2,282 

These prices are for the price 
leader in each line and include 
Federal and Michigan taxes, li- 
cense plates, windshield washers, 
turn signals, backup lights, an 
emergency brake light and white 
wall tires, Harwoods said. 


Ky. Dealer Wins 
$40,164 Refund 


On Income Tax 


LOUISVILLE.—Brewer Chevrolet 
Co., Elizabethtown, Ky., has been 
awarded $40,164 in a tax-refund 
claim against the Government on 
overpaid taxes in 1947-48 but was 
denied its claim for yew ee 
senting taxes paid in 1949 

Federal Court ruled that a: 1947- 
48 income, which was reinvested, 
was not taxable, while the Govern- 
ment contended that the income 
was a surplus which should have 
been distributed to stockholders, 
rather than being invested. 

L. F. Brewer, president, said the 
= invested its income in farm 
and. 


Standard-Triumph 
Opens U.S. Office 


NEW YORK.—Standard-Triumph 
Motor Co., U. S. affiliate of the 
Standard Motor Co., Ltd., England, 
has opened permanent offices here 
at 99 Park Ave. The company im- 
ports the Triumph T. R. 2 and 
Doretti sports cars to the U. 8S. 

South Eastern Motors, distribu- 
tor for the two sports cars east of 
the Mississippi, has also opened 
offices at 7 Park Ave., according to 
Louis W.° Adams, president of the 
firm. The headquarters of South 
Eastern Motors is at Hollywood, 
Fla. 





Wescott Falls Victim 


Of Polio in Concord 


CONCORD, N. H.—(UTPS)—Al- 
bert G. Wescott, 34-year-old sales 
manager for a local auto dealer- 
ship, became Concord’s first infan- 
tile paralysis patient this year. 

Wescott was taken to Concord 
Hospital with what was described 
as “nonparalytic polio” and his con- 
dition was reported to be satisfac- 
tory. 


Sales Setup Is Reshuffled 
By United Motors Service 


DETROIT.—Appointment of three 
assistant general sales Managers 
for United Motors Service has been 
announced by W. 
N. Potter, general 
manager. 

Named were E. 
L. Lape, formerly 
director of distri- 
bution research; 
H. P. Schaller, 
formerly eastern 
regional manager, 
and Thomas F. 
Plant, formerly 

‘ southern regional 
T. F. Plant manager. 

Lape will combine his new duties 
with those of general merchandis- 
ing manager. Schaller will super- 
vise the Atlantic, eastern and cen- 
tral sales regions, while Plant will 
be in charge of the Pacific, western 
and southern regions. 

Also appointed were the follow- 
ing regional managers: A. E. 
Schwerzel, Atlantic; R. W. Lund- 
berg, eastern; H. B. Smith, central; 
R. H. Rutherford, western; Cleve 
Webb, Pacific, and G. C. Faller, 
southern. 


Following the creation of two 


-|new sales zones in Cincinnati and 


Metropolitan Wins Canadian Race— 
Jim Ferguson, owner of Scarboro Beach Garage (Nash), Toronto, comes in first 


ahead of six Volkswagens and two Austins at the Edendale Airport race track in a 


stock Nash Metropolitan. His top speed was 75 miles per hour on the 10-mile course. 


Charlotte, N.C., a number of staff 


x reassignments were made. W. I. 


Fish, formerly New Orleans zone 
manager, becomes Atlanta zone 
manager, and C. E. Coker moves 
from Omaha to Chicago as man- 
ager. 

G. L. Dean, assistant zone man- 
ager, has been promoted to zone 
manager in New York. W. A. Price, 
New Orleans assistant zone man- 
ager, will now head the zone. S. E. 
Thomas, former Minneapolis assist- 
ant zone manager, has been named 
Pittsburgh zone manager. 

Heading the new Omaha Zone is 
P. T. Cody, former assistant Omaha 
manager. The new Charlotte zone 
will be headed by J. A. Swayze, 
former assistant zone manager in 
Boston. 

R. V. Daly, assistant zone man- 
ager in St. Louis, has been -pro- 
moted to Memphis zone manager, 


and H. W. Dunton, assistant 
manager in Buffalo, now heads 
the Cincinnati zone. 

At the same time, United Motors 
has regrouped its merchandising 
activities to include three new 
classifications. The groups will be 
headed by James G. McLean, Sam- 
uel A. Orr and John S. Burrows. 

McLean will supervise Buick, 
Cadillac, Chevrolet, Oldsmobile, 
Pontiac and GMC service parts, the 
Hydra-Matic transmission and Sag- 
inaw parts lines. 

Orr will be in charge of AC serv- 
ice parts, Delco products, Packard 
cable and the Rochester carburetor 
lines. 

Burrows will supervise Delco 
shock absorber, clock, brake and 





E. L. Lape 


automotive motors, Guide Lamp, 
Inlite brake lining, Moraine bear- 
ings and filters, B-L-C hub caps, 
and the Saginaw power steering 
units and Saginaw jack lines. 

It also was announced that E. L. 
Anderson has been appointed to 
the newly created post of sales pro- 
motion manager. For the last three 
years, Anderson was midwest divi- 
sion manager for Willys Motors. 


Aid to Automation 


DETROIT.—Colonial Broach Co. 
has developed an automated three- 
station machine to include a drill 
unit, a broaching machine and a 
stamping unit. Individual opera- 
tions are performed in a continu- 
ous cycle on a single, common base. 
Machining operations are grouped 
around the loading and indexing 
mechanisms. 


H. P. Schaller 
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Chevrolet, 14; Ford, 11; 
Pontiac, 5; 
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"Thirty-four Fords have been removed from June year-to-date figures for New Jersey. This is a complete deletion. 
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| In the Letterbox | 


(Continued from Page 4). 


you get some reaction nationally 
from the small dealer on this con- 
troversial bill—WinuuMm J. O’Bren, 
Bill’s Auto Service (Chevrolet), 
Taftville, Conn. 

Following is the text of Dealer 
O’Brien’s letter to Senator 
Purtell: 

I have just received the enclosed 
flash from our state association, 
which prompts me to write you 
this letter. This is an example of 
what is being done by NADA and 
- the new-car dealer associations to 
high pressure this very discrimina- 
tory and controversial bill through 
Congress. 

I am a small Chevrolet dealer 
and know that most new-car. deal- 
ers throughout the country are 
small dealers like myself, selling 
150 new cars or less per year. I feel 
as many other small dealers do 
that Senate Bill S-3596 should be 
defeated. Unfortunately a few large 
dealers in most states control the 
associations’ activities where the 
rank and file members have no 
voice, as for instance the decision 
in the enclosed flash. 


I was pleased to read in this 
flash, and I’m positive most small 
dealers were, and admire you for 
it, that up until now as quoted 
in the flash you have refused to 
act. You certainly should be 
complimented for this stand, un- 
til such time as the facts are 
weighed, which require consider- 
able time and thought. You are 
at least evaluating the facts in 
order to render a fair verdict. 
In the past, I’ve spoken to a 
large number of small dealers who 
handle all makes of new cars and 
most of them feel as I do regard- 
ing the activities of these big 
dealers. 

Senate Bill S-3596 is definitely 
drawn up to protect the incom- 
petent big dealer who has failed 
to recognize today’s changed 
market conditions. We are in an 
entirely different market; an ex- 
tensively expanded one. 

As an example, one of the old- 
line dealers I know, sat around his 
place of business through January, 
February, and March moaning the 
blues, waiting for customers to 
come in. The customers didn’t ap- 
pear to listen to him cry how 
terrible business was and how the 
factory was pushing cars down his 
throat, etc. He did nothing about 
it for four months. 

However, in April he realized 
conditions had changed, so he 
activated his crew to the times 
and in June and July he says 
business was very good. He re- 
cently told me he has to sell 
more cars to make a comparable 
profit to his past operation but 
the sales are out in the field, 
and it’s just a matter of his sales 
force working harder and longer 
in going out after them. So given 
@ little time this business of ours 
will level itself out, providing 
some of these big-time cry babies 
stop crying for legislation to cor- 
rect nothing but the fact that 
“The Gravy Train Stopped Run- 
ning in 1953.” 

It isn’t the used-car dealer who | 
is the bootlegger, but the new-car 
dealer has won that title. He has 
been the bootlegger of new cars 


Calendar 


(Continued from Page 4) , 


Sept. 15-17 — National Petroleum Assn. 
(52nd Annual Meeting), Traymore Hotel, 
Atlantic City, New Jersey. 
pt. 20-22 — Truck Body and Equipment 
Association, Inc., Hotel Statler, Buffalo. 

Sept. 23-25—Automotive Parts Rebuilders 
Assn. Convention and Parts Show, Mor- 
rison Hotel, Chicago. 
oT. utomotive Advertisers Coun- 
cil, Fall Meeting, Moraine Hotel, High- 
land Park, Iinois. 





Oct. 7—Automobile Old Timers Fifteenth 
Annual Meeting and Dinner, Hotel 
Astor, New York Ci 


Oct. 18-22—National Satety Council, Chi- 
cago, Iilinois. 

Oct. (—National Association of Inde- 
pendent Tire Dealers, Sherman Hotel, 
Chicago. 

Oct. 25-29 — American ures Associa- 
tions, Inc., Waldorf-Astoria Hotel, New 
York City. 

Oct. — Western Parts and Service 
Managers Association Convention, New 
Washington Hotel, Seattle. 

Nov. 15-17— American Finance Confer- 
ence, Commodore Hotel, New York City. 

Dec, 6-7—National Standard Parts Associ- 
ation, Hotel Sherman, Chicago. 

Dec. 8-10 — Automotive Service Industries 


Show, N Pier, Chicago. 

dan, “iG:13 American Hood Builders’ Ae 
soc ® 
Hotel, New Orleans, 





for the past nine years but he 
made a nice fat profit during that 
time, selling hig new cars to the 
used-car dealers. Now the used-car 
dealer doesn’t have to pay him this 
profit, so some of these big new-car 
operators are crying wolf, and 
have suddenly become lily white 
and want legislation to correct a 
condition which exists within their 
own home, created and promoted 
by themselves. 

How can they expect the govern- 
ment or the manufacturer to cor- 
rect a condition they themselves 
can’t control? I say let them put 
their own house in order and then 
no legislation will be required. 

This bill is bad for all parties 
interested in the automobile busi- 
ness, right from the manufacturer 
down to the sweeper in the dealers 
place of business. It’s bad for the 
country and the workers in gen- 
eral. The general public will suffer 
again from the methods of some of 
these unscrupulous big-time new- 
car operators. I say some because 


there was a percentage that op- 













erated on .the public without any 
pain. The specialist so to 6 

So let’s defeat this Bill S-3596, as 
it’s nothing but another attempt 
to set up the mechanics to control 
by law, the free and voluntary 
acts of sound American business 


: 


He can take care of his old 
customers and deliver them what 
they want, something he has been 
unable to do for the past eight 
years. The small dealer can now 
deliver the old customer he de- 
veloped, a car at the right price 
allowing the customer the fair 
market value for his used car, 
instead of seeing his old customers 
have to accept a ridiculously low 
figure for their good used car, in 
order to buy a new car from a 
big dealer who could deliver. 
What a pleasure it is today for 


myself and other small dealers to 


be able to go out and canvass our | and 


old customers and be in a position 
to sell and deliver a new car to 
them, allowing them to also buy 
from a dealer of their choice. The 
customer therefore is more satis- 
fied; certainly the small dealer is 
happy because he has made a prof- 
it. What could be better for the 
majority? 

I am very well pleased with con- 
ditions as they have existed this 
year in our business and hope you 
and your committee will leave 
things as they are and do nothing 
to upset them. 

discrimi- 


legislation 
nating against the inactive ma- 
jority in favor of the very active 
minority will eventually create 

@ monopoly in our business by 
tying the wrong peoples’ hands. 
Eventually this group will be tell- 
ing the manufacturer how many 
ears to produce, how to distrib- 
ute them, etc. 

A monopoly will then be created 
in favor of the big dealer, and the 
majority of dealers, who are the 
small ones, will suffer along with 
the general public. So please re- 
member there are a lot of small 
dealers who sell a lot of new cars. 

In the words of my state associ- 


against 
the small dealer, the public safety 
and the general public welfare. 
+ 


Those Police Drivers .. . 

With regard to your article in 
the Aug. 9 issue of Automotive News 
on “Highways and Safety,” I wish 
to take issue with you regarding 
your statement that “policemen as 
a@ group are the safest drivers in 
the world.” 

If you will check with a few in- 
surance companies, you will find 
that policemen as a whole are the 
least safe of all drivers and are 
considered a very poor insurance. 
risk. 

The reasoning behind the above 
is this—a policeman when driving 
a patrol car has a siren to clear 
his way. But when he goes off duty 
and gets into his own car, he for- 
gets about the fact that he does 
not have a siren and drives like 
he does have one. 

—New York Dsaer. 





Monthly advertisements in the Saturday 
Evening Post are telling millions of car 
drivers what U. S. Peerless® Rubber 
Separators do for a battery. These ads 
will increase your volume of better bat- 
tery sales ...increase your profit per unit. 
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Merger Creates ‘Little Three’ . . . 


Studebaker-Packard 
Boosts Sales Goals 


(Continued from Page 1) 


to the planning of merchandising, 
fone gi ser ce 
programs, 
steps toward gaining a larger 
share of the automobile market.” 
The competition squeeze, which 
resulted in the merger, caused 
Studebaker to slip to 1.7 percent 
6f industry sales so far this year, 
compared with 2.9 percent in the 
corresponding 1953 period. Packard 
dipped to 0.8 percent, against 1.6 
, percent. 
* ” ~ 
As A result, Studebaker’s workers 
last week agreed to a 10 to 15 
percent pay cut, which will allow 
the firm to reduce dealer prices of 
its 1955 models by about $100, 
according to Hoffman. 


At separate shareholder meet- 
Packard 


Of the 12,016,402 Packard shares 
89.9 oT favored the 
action. Almost 99 percent of the 
1,955,320 Studebaker shares voted 
were in favor. 
* . * 
PPACKARD, with 14,491,340 out- 
standing shares, needed 9,660,- 
954 favorable votes for the two- 
thirds (66.66 percent) majority 
needed for the merger. It received 
10,802,712, or 74.54 percent of the 
outstanding shares. 
Studebaker, with 2,361,458 
shares, needed 1,574,306 favorable 
votes. It received 1,926,846, or 
81.59 percent. 
The votes combine the two firms 
with total assets of $251,400,000, 


S-P Merger Ends Era 
_ Of ‘Independents’ 

DETROIT. — The Studebaker- 
Packard merger closes the cur- 
tain on the era of “independent” 
car makers. 

Since the birth. of the U. S. 
automobile industry, 1,689 cars 
have been introduced, or were 
Pa least in the blueprint ~—_ 

before they were dropped, ac- 
ae to the 1954 Automotive 
Only 18 of the 
Eeircauee taser and they are 
produced by six companies. 


working capital of approximately 
$85,700,000, and a net worth of 
approximately $178,736,000. 


| iy! THE first half of this year 
acne ee lost $8,925,800 and 

Packard lost $2,794,400, a total of 
$11,720,200. 

Losses of both firms would have 
been more except for tax credits, 
which in the first half amounted 
to $10,290,000 for Studebaker and 
$3,031,000 for Packard. 

Under the merger, separate dealer 
and sales staffs are to be retained, 
but some dualing of dealers and 
expansion of dealer networks is 
planned. In fact, a few dual set- 
ups already have been established. 
At last count, Studebaker had 2,500 


missiles. 

Other benefits under the merger 
will be: 

1. A line of cars from the Stude- 
baker Champion in the low-price 
field to Packards in the high-price 

as well as a line of trucks 
covering about 85 percent of the 
market. 


2. “A strengthened organization 
«.. With a broadened line of prod- 
ucts, lower units costs and a com- 
~ bination of successful managerial 
talent.” és 

* 


3. “Substantial direct cost savings 
+ . through integration of 


its automatics from Borg-Warner. 


Studebaker’s Los Angeles as- 
sembly plant could be expanded 
to accommodate assembly of 
Packards and Clippers. It was 
said that combined volumes of 
Studebaker and Packard also 
might justify the installation of 
assembly facilities in the Stude- 
baker facility at New Brunswick, 
N. J., which has been used for 
defense work since its completion 
in 1961. 


Other Studebaker plants are at 
South Bend, Hamilton, Ont., and 
Mexico City. Packard’s plants are 
at Detroit and Utica, Mich. 

* * oa 


Lower costs in research, en- 

* gineering and design and in 
tooling costs on new designs 
through the use of interchangeable 
parts. 

5. Some economies in distribution 
could be made, “but the more im- 
portant advantage would lie on 
the ability to increase representa- 
tion for both lines by offering a 
dual franchise to dealers in the 
smaller markets.” 

Dualing of dealers also might 


dual basis, involving the financial 
ability and the potential of 

individual dealer. The goal is 

have dealers in each of the 
marketing points, but it was 
added that this is not always 
practical. 

Both Nance and Hoffman have 
emphasized the importance of their 
dealers. 

“The dealer,” Hoffman said re- 
cently, “ought to have an oppor- 
tunity to make money; he ought 
to have an opportunity to become 
a good, solid citizen, and what we 
hope to be able to do is to offer 


to some 4,000 merchants, most of 


whom are now in the ranks of one 

company or the other, opportuni- 

ties to build good, solid businesses.” 
* on * 


TUDEBAKER and Packard 

come together without an actual 
purchase of one by the other, al- 
though Packard purchased Stude- 
baker assets. 

Packard officials said this is a 
legal technicality; that all such 
consolidations must include such a 
purchase, but that it does not rep- 
resent one company buying out 
the other. 

Packard will reclassify its 
stock so that each outstanding 
five shares will become one share 
of S-P common stock with a par 
value of $10 a share. 

Each Studebaker stockholder will 
receive 1% shares of the new S-P 
stock for each one Studebaker 
share. 

The actions authorized by the 
shareholders of the two firms will 
not be effective until September, 
when the properties of Studebaker 
are transferred to Packard, and 
Packard files the amendments to 
its charter changing the firm’s 
name to Studebaker-Packard Corp. 
and reclassifying the company’s 
shares. . 

- * * 


ye= only vocal opposition to the 

merger was expressed at the 
Packard meeting. Several of the 
approximately 80 shareholders in 
attendance said the stock exchange 
should be worked out to five shares 
of Packard to one share of Stude- 
baker. 

But most of the opposing 
stockholders said the merger 
idea was fine in view of the in- 
dustry’s competition. The meet- 
ing lasted 1% hours. 

In contrast was the Studebaker 
session. Only six shareholders at- 
tended and the meeting was over 
in 23 minutes. 

x ” * 

Tus S-P move drops the number 

of US. car companies to six. 
Early in 1953 there were nine. In 
March of last year, Kaiser-Frazer 
purchased Willys Motors, and in 
April, 1954, Nash and Hudson 
moved together to form American 
Motors Co. 

The consolidations took no one 


With the return to 


higher produc- 
tion costs and the need for 
longer-range styling and engi- 
neering, it was ~~. for the 

“independents” to join forces to 
keep their heads above water. 

The S-P merger unites two of the 
oldest car makers. 

Packard was started in 1899 in 
Warren, O., and was moved to 
Detroit in 1903. The Studebaker 
name has been associated with 
transportation since 1835 when 
John Studebaker, a blacksmith, 
built a wagon in his South Bend 
shop. Studebaker began building 
electric runabouts in 1899 and in 
1904 switched to gasoline buggies. 
The first car to bear the Stude- 
baker nameplate was produced in 
1912. 

> + * 
TUDEBAKER has been under 
present management for many 
years, while Packard’s Nance is a 
new-comer to the auto industry. 

Hoffman, who started as a porter 

in a Chicago dealership, became a 


successful Studebaker distributor 
on the West Coast. In 1925 he was 
named sales vice-president of 
Studebaker. Vance rose from a 


mechanic’s helper te vice-president 
of ere and production in 


Nance left the presidency of 
General Electric’s Hotpoint division 
in 1952 to become Packard’s presi- 
dent. The 1955 models will be the 
first to be conceived by the Nance 
team 

Bight Studebaker directors and 
seven Packard directors form the 
new ‘board. They include, from 
Packard: Nance; Hugh J. Ferry, 
Packard chairman; Earle C. An- 
thony, Packard distributor; Edwin 
Foster Blair, of Hughes, Hubbard, 
Blair & Reed; James McMillan, 
Boyer-Campbell Co.; W. Tom Zur- 
Schmiede, Federal Screw Works, 
and Homer A. Vilas, of Cyrus J. 
Lawrence & Sons. 

From Studebaker: Hoffman, 
Vance; James G. Blaine, Marine 
Midland Trust Co.; J. Russell For- 
gan, of Glore, Forgan & Co.; John 
Hertz, Lehman Bros.; Maurice T. 
Moore, of Cravath, Swaine & 
Moore; L. Z. Morris Strauss, finan- 
cial adviser, and John H. Watson 
jr.. of M. B. & H. H. Johnson. 





Sioux City Dealers Score in Parade— 

The float of the Sioux City (la.) Automobile Dealers Assn. in the city's centennial 
parade took first prize in the commercial division. Almost 200 floats and units, such 
as bands, antique cars and trucks, threshing machines and marching bodies, were 


in the parade. 


Canada Sales Dip Again 


Month’s Car and Truck Volume Put at 38,644; 
Total for First Half Is 227,660 


By M. L. Schwartz 
Staff Correspondent 


OTTAWA.—New-vehicle sales by 
Canadian dealers dropped to 38,644 
in June for the second consecutive 
monthly decline, according to a 
Government report. Sales totaled 
44,007 in May and 47,204 in April. 

On the other hand, there were 
three consecutive monthly 
during the first part of the year. 
The figures were 23,133 for Jan- 
uary, 30,024 for February and 44,- 
887 for March. 

Although the month - to- month 
trend of sales this year is similar 
to last year, new-vehicle sales have 
been lower in each comparable 
month. This year’s June sales was 
17.2 percent below last year’s figure 
of 46,691. 

Total sales for the first six months 
dipped to 227,660 units, a decrease 
of 46,769 units, or 17 percent from 
last year’s first half and retail 
value declined to $587,782,000 from 
$688,342,000. 

New-car sales dropped to 31,808 
in June, in contrast to 35,996 in 
May for the second straight de- 
cline, and then fell 14.6 percent 
when compared with the 37,227 
sold in June last year. 

Such sales had increased steadily 
in the first four months of this year 
so that cars sold in the first-half 
of 1954 totaled 185,603 against 214,- 
560 in 1953, or down 13.5 percent. 
Half-year car sales brought dealers 
$477,535,000, which igs $62,255,000 or 
11.5 percent below 1953. 

Commercial - vehicle sales de- 
creased for the third straight 
month. They dropped to 6,836 in 
June, compared to 8,011 in May and 
9,464 in June last year. 

Only 42,296 commercial vehicles 





were sold in first half of this year, 
in contrast to 60,100 a year ago, or 
30 percent fewer. Sales grossed 
$110,247,000, or $38,305,000 and 26 
percent less than the comparable 
1953 period. 

New-vehicle sales financed 
were off 17 percent in the first 
half at 84,954 against 102,278 last 
year. The amount of financing 
was 13 percent less at $159,305,000 
against $183,153,000. Used-vehicle 
sales financed in this period were 
down 17 percent to 198,489 from 
240,375. The amount of financing 
was 19 percent lower at $167,636,- 
000 against $20,061,000. 

Financing of new cars dropped to 
13,800 in June, compared with 14,- 
920 a year ago, down 7.5 percent. 
The amount declined to $25,499,000 
against $26,180,000, down 2.6 per- 
cent. Financing of used cars fell to 
36,752 units this year against 42,033 
@ year ago, down 12.6 percent. The 
amount of such financing fell to 
$30,372,000 against $35,310,000, down 
14 percent. 

On the other hand, financing of 
commercial-vehicle sales fell to 2,- 
759 in June against 4,318 a year 
ago, down 36.1 percent. The amount 
of such financing reached $6,096,000 
against $9,252,000, down 34.1 per- 
cent. Financing of used commercial 
vehicles dropped to 6,083 against 
6,911, down 12 percent. The amount 
decreased to $5,489,000 against $6,- 
426,000. 

A preliminary Government re- 
port discloses that 2,505 cars and 
189 commercial vehicles, made in 
Europe, were sold in Canada in 
June. 

First half sales of European-made 
vehicles dropped to 12,338, includ- 
ing 11,498 cars and 840 commercial 
vehicles, compared with 15,461 units 
in this period last year. 





American and 


Reo’s Sale to Henney 
Postponed a Month 


LANSING.—Completion of the 
sale of Reo Motors, Inc., to Hen- 


The committee is working to- 
ward closing the sale to Henney 
by Sept. 30. 


Mexico Seeks 
‘Less Violent’ 
Running of Race 


MEXICO CITY.—Every possible 
arrangement is being made here to 
make this year’s running of the 
Pan-American Road race “the least 
violent of any that have been held 
in Mexico,” according to Agustin 
Legorreta, president of the national 
committee. 


At the start of the race at Tuxtla 
Gutierrez, more time will be al- 
lowed for all classes of cars to get 
under way. A period of five min- 
utes is being allowed between the 
start of the last car in one class 
until the first cars of the second 
class enter the race. 


In order, the cars will begin the 
race in the following manner: Ma- 
jor sports cars, minor sports cars, 
major tourist (American stock cars 
of larger makes), tourist (smaller 
American passenger cars) and Eu- 
ropean production models. 

At Mexico City, a fence, more 
than five feet high, is being con- 
structed to keep spectators off the 
course, and the fence will be 
guarded by Mexican infantrymen. 


Kansas Dealers 
To Hear Baker, 
Bell, Kiplinger 


TOPEKA, Kans.—Speakers slated 
for the Sept. 16-17 convention of the 
Kansas Motor Car Dealers Assn. 
include Frederick J. Bell, executive 
vice-president of NADA: Walter 
M. Kiplinger, NADA’s public rela- 
tions director, and Vincent Baker, 
originator of the “Controlled Sell- 
ing” System. 

The association’s 23rd annual 
convention will be held at the 
Broadview Hotel, Wichita. 


A special program for women has 
been arranged, including a lunch- 
eon and style show. 


The parley will wind up with a 
banquet, entertainment and a 
dance. 


Hudson Names 


Merchandiser 


DETROIT.—Herbert C. Levis, for 
four years national used-car man- 
ager of Hudson, has been named 

: merchandis- 
ing manager, ac- 
cording to N. K. 
VanDerzee, sales 
vice-president. 

Levis has been 
inthe auto indus- 
try for 20 years. 

Before joining 
Hudson in 1949, 
he had handled 
assignments re- 
lating to parts 
and accessories, 
trucks, distribution, and used-car 
sales in Oakland, Calif., and Salt 
Lake City. 


H. C. Levis 


Auto Stocks 


High 
14% 
66% 
82% 


4% 
23 


Aug. 18 Aug. 11 
Am. Mtrs. 11% 10% 
Chrysler 62 5834 
GM 80% 81% 
Kaiser 2% 1% 
Packard 2% 3 
Stude. 19% 17% 
Average 29.71 28.88 


Compiled from reports of trading on the 
N. Y. Stock Exchanges. 
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To Seek Cause and Cure... 


Bootleg Probe Set Up in Senate 


(Continued from Page 1) 


will include Senators Andrew 
Schoeppel, Kansas Republican; 
Charles E. Potter, Michigan Re- 
publican; A. S. Monroney, Okla- 
homa Democrat, and John Pastore, 
Rhode Island Democrat. 


That was the identical subcom- 


subject to the call of the chair- 
man, to consider calling on auto 
manufacturers for testimony. 

On the Senate side, this appears 
to have worked out in accordance 
with the views of Purtell, who said 
at the end of the dealer hearings 
that the manufacturers ought to 
be questioned. For, that reason, he 
recessed the hearings rather than 
adjourn them after the dealers had 
testified. 

At the same time, Purtell said 
he thought the Department of Jus- 
tice should be heard from. A day 
or so later, Deputy Attorney Gen- 
eral William P. Rogers stated that 


Handicap Controls 
Offered by Nash 


DETROIT.—A new driving con- 
trol device for persons with leg 
handicaps is now available on the 
Nash Rambler series. Price of the 
dealer-installed item is $105. 

“Simplifide” can be installed on 
all Rambler models equipped with 
Hydra-Matic, Nash said. 

The device consists of a one- 
handle control which operates the 
brake and accelerator pedals. It 
does not interfere with normal foot 
operation of the car, according to 
Nash. 


Profits 


(Continued from Page 6) 


nessmen seek to realize a profit 
commensurate with their invest- 
ment in money, time and effort. 
The small profits reported by auto- 
mobile dealers in our business man- 
agement studies are shocking and 


* should be a source of concern to 


every dealer and factory in the 
country.” 


“the Department of Justice is op- 
posed to the enactment of the 
Dirksen bill.” 


* * * 


Bh Dirksen bill, introduced in 
the Senate by Potter for Senator 
Everett Dirksen, Illinois Republi- 
cah, was identical with the bill 
successfully introduced in the 
House by Rep. Shepard Crum- 
packer, Indiana Republican. 
During the House hearings the 
proposal to query the auto manu- 


Bell Volunteers 
NADA’s Help in 
Senate Probe 


WASHINGTON. — Immediately 
upon receiving news of the Bricker 
appointment of a Senate subcom- 
mittee to study 
the causes of 
new-car bootleg- 
ging and ways to 
halt it, NADA 
last week volun- 
teered its full co- 
operation in the 
inquiry. 

In a message to 
Senator William 
Purtell, Connecti- 
cut Republican, 
who will head the 
bootlegging investigation, Frederick 
J. Bell, NADA’s executive vice- 
president, said in effect: 


“We, too, as you well know, are 
vitally interested in the subject you 





Fred Bell 


will have under inquiry. Please call | “ 


upon us for any aid we can give 
you. You may be sure of our fullest 
cooperation. 

“We wish you luck in seeking a 
solution to this monstrous trade 
evil.” 

As it appeared that NADA’s 
legislative efforts would be lost in 
the last-minute rush for Congres- 
sional adjournment, Bell told Auto- 
MOTIVE News: 

“We have at least one satisfac- 
tion: Virtually every member of 
both houses of Congress has been 
apprised of our bootlegging prob- 
lems, and we feel certain that senti- 
ment is on our ” Circumstances 


were against us 












5,000 Dealers Bankrupt in ‘54—WHY? 
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facturers was stressed by several 
members. Yet, that idea was ap- 
parently abandoned and the bill 
rather promptly approved. 

In announcing the investigative 
job for the Purtell subcommittee, 
Bricker said: 

“To avoid any further delay, and 
in an effort to bring some relief 
to the automobile dealers of this 
country at the earliest possible 
date, without doing violence to our 
antitrust laws, I am directing the 
subcommittee to ‘make an immed- 
iate study of one, and only one, 
of the many problems that are 
plaguing the new-car dealers, 
namely, auto bootlegging.” 

+ > * 
i LIEU’ of reporting out the 

Dirksen bill favorably, Bricker 
offered a resolution calling for a 
broad investigation of the auto 
manufacturing industry. This failed 
to get by the Senate. Thus blocked, 
Bricker limited the subcommittee 
investigation to the two stated 
questions. 

Bricker, it appears, in his de- 
termination to go beyond the 
dealer testimony and hold broader 
hearings on the automotive in- 
dustry generally, has roadblocked 
both the Dirksen and Crum- 
packer bills. 

The Purtell subcommittee will 
make its study later in the year. 
Bricker has asked that a report 
be ready when the 84th Congress 
convenes in January. 

At NADA headquarters here, 
Fred Bell, executive vice-president, 
was still hopeful. 


* t * 
"VE done our best,” he told 
Automotive News, “and I 


think we deserve a better break 
than we have received—from the 
Senate Interstate Commerce. Com- 
mittee particularly. 

“The cooperation given by our 
individual members and from 
state associations has been com- 
plete and inspiring. Certainly no 





Peak Auto Effort Held 
Boon to U. S. Economy 


DETROIT. — The competitive 
spirit of the auto industry has 
helped to cushion the economic 
readjustment from the peak lev- 
els of last year, according to 
George P. Hitchings, manager of 
the economic analysis depart- 
ment of Ford Motor Co. 

Hitchings told a meeting of the 
Detroit Financial Analysis So- 
ciety that if the auto industry 
had been less interested in a 
maximum sales effort, production 
and employment would have been 
cut more severely, thus contrib- 
uting to a greater decline in the 
economy. 

The speaker predicted that 
about 5.2 million cars will be 
sold this year. 





blame can be placed there. Con- 
gress has not yet adjourned; 
maybe we'll yet find a way.” 

In this world of uncertainties— 
and they occur frequently on Cap- 
itol Hill—the Crumpacker bill may 
yet get Senate attention, but that 
is a long shot. 

A majority of the members of 
the Senate Interstate Commerce 
Committee are believed to favor 
the NADA legislation and would 
vote for it if given a chance. If 
that doesn’t come before the Sen- 
ate quits, a special session later 
could turn the trick under the right 
auspices. 


Illinois Dealers Set 
Regional Parleys 


SPRINGFIELD, Ill—A number 
of regionul meetings have been 
scheduled by the Illinois Automo- 
tive Trade Assn., according to Les 
Sander, executive manager. 

The series will begin Sept. 8 in 
Sterling and continue as follows: 

Sept. 9, Aurora; Sept. 14, Harris- 
burg; Sept. 15, Belleville; Sept. 16, 
Galesburg; Sept. 28, Bloomington; 


Sept. 29, Mattoon, and Sept. 30, 
the dea 


Jacksonville. 
All are dinner meetings starting 
at 7 p.m. 








Amarillo Dealers in DeSoto Driveaway— 


One of the last factory driveaways of the season was staged by ee a ae 
dealers from the Amarillo (Tex.) district. Shown in Detroit are (standing, from left), Joe 
McFarling, Portales, N. M.; Mrs. Floyd Hull, Spearman, Tex.; Mrs. Ralph Dickenson, 
Plainview, Tex.; Huston Maddox, Portales; Donnie Neal "Hutton, Dalhart, Tex.; Wayland 
Marcum, Amarillo; A. C. Keith jr., Amarillo; Joe Cox, Perryton, Tex.; Don Wilson, 
Portales; Hershel Heath, Clarendon, Tex.; Joe Arnold, Tulia, Tex.; Frank Holdeman, 
Perryton; Herb Brundage, DeSoto district manager, and H. W. Richards, Amarillo. 
Kneeling (front to rear) are Joe Bedwell, Quitaque. Tex.; J. T. Gillham, Canyon, Tex.; 
Cecil Wilson, Amarillo; Gene Bedwell, Quitaque; P. T. Pitt, Canyon; Ralph Dickenson, 


Plainview; Bob Nickey, Texhoma, Tex.; 
Spearman. 


Dealers 


Jim Fenwick, Amarillo, and Floyd Hull, 


Tell Me 





(Continued from Page 3) 


small town dealers with little over- 
head, who sit on the fringe of large 
cities and offer crucifying. tradeins 
or discounts that don’t allow suf- 
ficient margins to pay normal over- 
head—are to be given a cheer. 
Here is the text of the first of 


Obituaries 
Robert Stack, 49, 
Fibres President 


DETROIT. — Funeral Services 
were held last week for Robert J. 
Stack, president of National Auto- 
motive Fibres 
Corp., who died 
Aug. 16 at the 
age of 49. 

At an early age 
Mr. Stack be- 
came _ associated 
with Little Falls 
Fibre Co., Little 
Falls, N. Y,, 
where his father 
was general man- 
ager. When the 
company merged 
with National Automotive Fibres in 
1928, Mr. Stack continued with the 
new firm. 

He was promoted to vice-presi- 
dent in 1947, named executive vice- 
president in 1948 and president in 
1951. 





R, J. Stack 


* * > 
William C. Littlefield 

WARWICK, R. I.—William C. Little- 

field, 57, Lincoln-Mercury dealer here, died 

Aug. 10 in a Providence hospital follow- 

ing a long illness. He was a member of 

the Rhode Island Automobile Dealers Assn. 
* ~ * 


R. E. Cooley 
WAYNESBORO, Miss.—R. E. Cooley, 
Waynesboro Chevrolet dealer, died at his 
ranch at Shubuta, Miss., Aug. 1. He was 
54. Mr. Cooley was an oil distributor before 
entering the auto business in Waynesboro, 
Quitman and DeKalb, Miss. 
o * = 


E. J. Steele 
HILLSBORO, 0.—E. J. Steele, 59, owner 
of Steele & Pence Auto Sales, collapsed 
and died while driving a truck. The truck 
left the road and crashed. 
* * * 


Wilbert M. Reeves 
TEMPLE, Tex. — (UTPS) — Wilbert M. 
Reeves, 62, Temple auto dealer for 19 
years, died July 28 after a long iliness. 
* * * 


James Marion Green Sr. 
MIAMI.—James Marion Green sr., 51, 
for the last seven years owner of Green’s 
Used Car Co., = Aug. ‘ 


— Howard A. 
Bowie, 48, local auto dealer, died Aug. 8 
in a hospital ~. et: La. 


Geis rge it tiene 
MILWAUKEE. © — George H. Lowe, 45, 
manager of Ruby Downtown Chevrolet, 
Ine., was injured ee in a highway 
crash near Cozad, Neb. He had been as- 
sociated with Ruby rw ‘io, 


Caryl = snes 
BUFFALO, N. Y.—Caryl E. Brunner, 54, 
general manager of Vaughan & Braun, 
Ine. eee een died of a heart 


than 25 years. He was a former zone man- 
ager for Ford. 


the series for your attention, or for 
your action if you care to use or 
adopt the ideas it contains: 


KNOW YOUR DEALERS 
1. The Lincoln New Car Deal- 
ers Assn. has 15 members. 


2. These 15 Member Firms em- 
ploy 521 people. 

3. These employes earn $1,718,- 
086 in wages each year. This 
money stays in Lincoln. 

4. The members of the Lincoln 
New Car Dealers Assn. have a 
total capital investment of $4,- 
049,590. This means som: to 
Lincoln Today and in the future. 

5. In addition to this total Cap- 
ital Investment, The Lincoln 
New Car Dealers Assn. Members 

pay Rentals of $168,726. This too 
has a bearing on Lincoln’s econ- 
omy. 

6. For these reasons, your Lin- 
coln New Car Dealers DESERVE 
YOUR CONSIDERATION AND 
YOUR PATRONAGE. 

KNOW YOUR DEALER’ 
BEFORE YOU SIGN . 
INVESTIGATE! 

Unfortunately, the “GOOD 
DEAL” you are sometimes of- 
fered when selecting your car 
may be anything but “Good,” if 
one very important consideration 
is ignored—“THE REPUTATION 
OF YOUR DEALER.” 

Naturally, you expect the firm 
with whom you are about to do 
business, to fulfill its obligations, 
whether they are written or oral. 
You can, however, only judge the 
future by the past . .. The proven 
records of your Lincoln New Car 
Dealer Members have been pains- 
takingly built. They know that a 
good reputation in any business 
is well worth preserving. 

“YOUR” NEW CAR DEALER 
IS BEST EQUIPPED TO SERV- 
ICE YOUR CAR. 

Trained to do it right. Equipped 
to do it better. Bound to save 
you money. 

Below was listed the names and 
addresses of the members of the 
Lincoln New Car Dealers Associ- 
ation. 


Suspect 
(Continued from Page 2) 


signed a waiver which will permit 
his removal to Brooklyn without 
further legal action. 

McKinney denied the bank rob- 
bery and claimed that the money 
he used to enter the auto business 
came from gambling winnings. 

He told FBI agents that he paid 
$66,000 to buy E. O. Clifton Motors 
and opened his bank account with 
$20,000. Both transactions, he said, 
were in cash. He said he sold the 
firm to Jack Bush Motors at a loss 
of $86,000. 

Meantime, a suit seeking to re- 
cover the sum allegedly stolen from 
the Floral Park bank was filed in 
Circuit Court by National Surety 
Co., the bank’s insurer. 
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Western 
New York's 
Only Morning and 
Sunday Newspoper 


rchase of Ross 
Coles & Co., Inc., Chicago, by Cap- 
& Co. has been| Lake St., Chicago. 

“The additional financial re- 
sources now available to Coles,” 
MacDonald said, “will strengthen 
Coles will operate as an indepen- | its position in the incentive field.” 


announced by Elton F.. MacDonald, 
t of the Dayton merchan- 


Courier- 
paper outside of Manhattan. It reaches 81% 
of the families in ABC Buffalo... and 69% 


CLG 


953 Hamilton Street 
est.1850 SPECIALIZING IN AUTOMOBILE FINANCE INSURANCE 
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MacDonald Buys dent organization under the direc- 
: tion of its founders, 
Ross Coles tion president, and R. B. Douglass, ex- 





The Morning Courier-Express 
stretches your advertising dollar by giving 
you concentrated coverage of those families 
with the most money to spend in a metro- 
politan market of 344,800 households with 
an average spendable income of $5,597. For 
mass coverage of the entire 8-county 
Western New York market, it’s the Sunday 
ress... the State’s largest news- 


throughout the 8 counties. 


COURIER 








EXPRESS. 






REPRESENTATIVES ; 
SCOLARO, MEEKER & SCOTT 
Pacific Coost- DOYLE & HAWLEY 


FINANCE INSURANCE 


PLAN 


Dealers who do all or part of their own 
financing can get HIGHER PROFITS | with 
Stuyvesant’s Profit Sharing Plan; full 
coverages coast to coast, backed by a 
nationally famous leader in the automo- 
bile finance insurance industry. 

*except in Ohio 


ASK FOR PROOF $ ox, nearest eid 


man will present all the facts without obligation. 
You still have time to cash in this season if you 


write today. 
THE STUYVESANT INSURANCE COMPANY 


Allentown, Pennsylvania 





ADVERTISEMENT 


ecutive vice-president, and its head- 
quarters will remain at 333 W. 


Cappel, —— 

MacDonald , 
presiden 

ings.) 
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Used-Car Auctions 


(Continued from Page 29) 


$1,745*; 4-dr., $1,580*, $1,455*, $1,430°*, 
$1,400°, $1,345° (ps); 2-dr., $1,455*. ‘52 


Chieftain (8) 2-dr., $1,265*, $1,050*, 
$710; 4-dr., $1,100*°. ‘51 Silver Streak 
(6) Delivery sedan, $445. 


STUDEB. — ‘'53 Commander club 
coupe, $1,325*; Champion club coupe, 
$1,200, $1,155*. '52 Champion club coupe, 
$875*. °51 Commander 2-dr., $540. ‘50 
Champion 2-dr., $350, $235; Commander 
4-dr., $280*. 

MISCELLANEOUS—’53 MG Midget road- 
ster, $1,290; Hillman Minx coupe, $800. 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction, Sale every 
Tuesday. Prices are for sale of Aug. 10.) 
(Market steady with newer autos in 
demand. Sold 105 cars out of. 146 offer- 


BUICK—’'52 Special Riviera, $1,225*; 4- 
dr., $1,175*; Super Riviera, $1,190*. °51 
Special 4-dr., $880*, $800*. °50 Special 
4-dr., $630. ‘49 Super 4-dr., $395; se- 
danet, $300; RM 4-dr., $360*, $345*. '48 
Super sedanet, $205. 

CADILLAC—’48 (62) 4-dr., $660°*. 

CHEVROLET—’'53 (210) Sport coupe, $1,- 
400; conv., $1,300; 2-dr., $1,105, $1,100; 
(150) 2-dr., $930. ‘52 SL Deluxe 4-dr., 
$880, $760. '51 SL Deluxe 2-dr., $750, 
$690, $670; Bel Air, 2 at $700; SL Spe- 
cial 2-dr., $615. ‘50 SL Deluxe 4-dr., 
$560, $475; club coupe, $505; 2-dr., 
$475*, $405. °49 FL Deluxe 2-dr., $325. 
’47 FM coupe, $190. 

CHRYSLER—’51 Windsor 4-dr., $925*. *50 
Windsor 2-dr., $550. '47 Windsor 4-dr., 
$175. °46 Royal 4-dr,, $125. 

DeSOTO—’53 Powermaster 4-dr., $1,215*. 
’52 Fire Dome (8) club coupe, $1,105; 
Custom (6) 4-dr., $1,040. 

DODGE—’53 Meadowbrook 4-dr., $1,150. 
'52 Wayfarer 2-dr., $700, $675. ’51 
Meadowbrook 2-dr., $575; 4-dr., $510. 
’48 Custom 4-dr., $215. 

FORD—’'54 Custom (8) 2-dr., $1,570. '53 
Custom (8) 4-dr., $1,300; 2-dr., $1,150; 
Main (8) 4-dr., $1,030. ’52 Custom (8) 
2-dr., $1,090, $1,000; Custom (6) 2-dr., 
$750. °51 Custom (8) 2-dr., $725, $700, 
$615*; Deluxe 2-dr., $510. ‘50 Custom 
(8) 2-dr., $625; conv., $490; Deluxe (6) 
4-dr., $325. °49 Custom (8) 4-dr., $455; 
Deluxe (6) 4-dr., $250, $220. '47 Custom 
(8) 2-dr., $180, $145. '46 Custom (8) 2- 
dr.,, $150. 

HUDSON—’52 Pacemaker 2-dr., $810. 

KAISER—’51 4-dr., $310. . 

MERCURY—’53 Monterey 2-dr., $1,415*. 
’52 Monterey coupe, $1,200. 51 Monterey 
coupe, $920; Custom 4-dr., $840; 2-dr., 

$580. ‘50 Custom 4-dr., $425. 

NASH — ’52 Statesman 4-dr., $755. ’51 
Statesman 2-dr., $300. °47 (600) 4-dr., 
$125. '46 (600) 4-dr., $100. 

OLDSMOBILE — ’'52 (88) 4-dr., $1,225*. 
"50 (98) 4-dr., $585*, $555". °49 (88) 
conv., $430°; (76) sedanet, $455. 

PLYMOUTH—'53 Cambridge 4-dr., $1,000. 
*52 Cranbrook 2-dr., $680. '51 Cranbrook 
4-dr., $650, $600, $580; Concord 2-dr., 
$410. ‘50 Special Deluxe 4-dr., $480. '47 
Special Deluxe 4-dr., $110. 

PONTIAC—’'53 Chieftain (8) 4-dr., $1,600* 
(ps). °62 Chieftain (8) 4-dr., $1,190*, 
$1,100*; 2-dr., $1,090*. "51 Silver Streak 
(8) 2-dr., $875*, $850°. '50 Silver Streak 
(8) 2-dr., $450. °49 Silver Streak (8) 
station wagon, $510. '48 Torpedo (8) 
4-dr., $210*. 

STUDEBAKER—'52 Commander Starliner 
coupe, $760; Champion 4-dr., $650. ‘51 

Commander Starliner coupe, $450*; 

Champion PRO $425. 


— Auctions in Brief — 
DANVILLE, VA. 


Danville Auto Auction. Sale every Wed- 
nesday (Aug .11). Percentage of sales con- 
tinues better than for a long time. Sold 53 
cars out of 78 offerings. 
> * * 

UP, MD. 

Colie’s Auto Auction. Sale every Wednes- 
day (Aug. 11). Market excellent, with all 
units sold, although offering of clean cars 
was limited. There were more buyers to- 
day than units. Sold 41 out of 41. 

* 


+ - 

FLINT 
Flint Auto Auction, Inc. Sale every 
Wednesday (Aug. 11). Clean cars are 


holding steady to slightly higher. Rough 
autos plentiful, but no buyers. Sold 68 
of the 108 cars offered. 
* * - 
NEW YORK CITY 
Skyline Auto Auction. Sale every Tues- 
day (Aug. 10). Prices were steady this 
week, as dealers bid briskly for clean cars. 
Older models and less than average cars 
were off slightly. Sold 70 percent of en- 
tries. 
* * * 
N. LITTLE ROCK, ARK. 
Arkansas Auto Auction. Sale every Tues- 
day (Aug. 10). Election day today and 
few dealers attended. Sold 41 out of 75. 
* * * 
EBENSBURG, PA. 
Ebensburg Auto Auction Co. Sale every 
Thursday (Aug. 12). Market continues to 
be strong, with clean units bringing slightly 
more and rough merchandise dropping. 
Sold 92 cars out of 356, eterings. ) 
io * 


OMAHA 
Soderberg-Kline Auto Auction. Every 
Thursday (Aug. 12). Market holding firm, 
with excellent prices on good, clean cars. 

Soild 42 out of -. > i 

PHILADELPHIA 

H. B. Robinson Auto Sales & Auction. 
every Tuesday and Thursday (Aug. 
Prices still high and cars still 
scarce. A very good sale this week, with 


153 units sold out of 195. 
* s . 


WINDSOR, VA. 
Windsor Auto Auction. Sale every Thurs- 
selection 


shortage 
here. Sold 65 cars out of 102 offerings. 


Gar Wood Centralizes 
Marketing Functions 


export sales for Gar Wood shovels 
and cranes and Buckeye ditchers, 
spreaders, finegraders and Hi-Way 
wideners are now being handled 


WAYNE, Mich. — Domestic and 








from Gar Wood Industries’ exec- 
utive offices here, according to R. § 
Jay, product sales manager. 
The move of sales functions fron 
the Findlay (O.) plant is part of 
reorganization program centralizir: ,; 
sales and marketing functions, Jay 
said. 


America’s No. 1 Heater 


for CHEVROLET © 





CHEVROLET MODEL GM-35 
TWIN -AIR SUPREME For Finger- 





tip Climate Control. 


Dimensions: Width- 105%'’— 


Height 16’’—Depth 84". 


Weight: Packed in individual car- 


tons, 30 lbs. 


MODEL GM-53-5 TWIN-AIR 
DE LUXE For Unequalled Econo- 


my and Performance 


HERE’S THE STAND-OUT HEATER FOR ALL 


CHEVROLET CARS. JUST COMPARE THESE FEATURES, 
SPELL SALES FOR YOU: 


SEE HOW THEY 


e No drilling necessary—effortless installation 





e Home-comfort warmth with or without fresh air 
e Super-efficient defrosting and demisting—using full heater output 
e New 10-section motor—more powerful and efficient than any 


other heater motor 


e Handsome chrome control panel permits fingertip operation of heater 


e All copper and brass 3-inch deep core—56 sq. in. of surface area 


for maximum heat 


e Balanced blower provides volume of heater dir equal to that 


supplied by 12” fan 


e Recirculates air to keep out exhaust fumes in traffic 


W. K. BRAABSC! 


PRINCIPLES WHICH WE HAVE USED S$ 
SALES GROW. WE'LL GUARANTEE 


No. 1—The Eight Automotive Success Fundamentals. 
Neo. 2—The Automotive Selling Process. 

No. 3—£ighty Ways te Find New Prospects. 
No. 4—Personality—the Key to Leadership. 


Buy Direct And Make More Profit 


Buy E.A. HEATERS! 


E.A. LABORATORIES, Inc., Brooklyn 5, N.Y. UL 5-4121 



















THE BASIC PRINCIPLES OF 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASCH 
Dean of Automotive Saies Trainers 
A LIFETIME OF EXPERIENCE 
iS YOURS FOR JUST A FEW DOLLARS. 
4 BETTER BUY THESE SIX MANUALS TODAY! 
THE FOLLOWING SIX MANUALS CONTAIN ALL OF THE FIELD-TESTED SALES 
LLY IN TRAINING OVER 50,000 


UCCESSFU 
LLOW OUR INSTRUCTIONS AND WATCH YOUR 
GOOD RESULTS 


$2.00 rostrain 


SAVE $2.00! 
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New-Car Sales Leader... 


AUTOMOTIVE NEWS, AUGUST 23, 1954 


48% Gain Puts Ford 
On Top in First Half 


(Continued from Page 1) 


' gill other makes sharing 11.17 per- 
cent of the market. 

g this year was the 

lion’s share sold by Ford Motor 

and GM. Between them they 

garnered 8046 percent of the 

market. 


GM accounted for 49.26 percent— 
nearly half—and Ford Motor was 
credited with 31.20 percent. Last 
year, their combined sales in the 
first half totaled 67.76 percent. 
Ford topped all lines in the first 
half this year by boosting its share 
8.57 percentage points—from 16.51 
percent a year ago to 25.08 percent 
this year. 
+. * 
RCURY also showed an in- 
crease —from 4.15 percent of 
the market a year ago to 5.41 per- 
cent in the first half of 1954, for a 





How They Fared 


New-Car Sales 


June vs. May, 1954 








Chrysler Corp. 





percentage-point gain of 1.26. Lin- 
coln, however, fell .05 percentage 
points, from .75 percent to .70 per- 
cent. 

GM’s overall increase was 
paced, respectively, by Chevrolet, 
Oldsmobile ad Buick. Their ad- 
vances were more than enough to 

offset losses in penetration by 
Cadillac and Pontiac. 
‘ Chevrolet, which sold 23.27 per- 
cent of the total new-car market 
in the first half of 1953, went up 
to 24.77 percent for a percentage- 
-point gain of 1.50. 

Oldsmobile hiked its penetration 
by 1.09 percentage points, moving 
up to 6.93 percent of the market 
from its 5.84 percent a year ago. 

* * + 
Bucs which sold 8.22 percent of 
the market in the first half of 
1953, hiked its penetration to 9.22 
percent for the 1954 period, to gain 
exactly one percentage point. 


Cadillac slipped .05 percentage 
points, from 1.96 a year ago to 
1.91 this year. 


Pontiac had the most trouble in 
the GM lines. A year ago, Pontiac 
had a market penetration of 7.06 
percent. In the first half of this 
year, it slipped to 6.44 percent, a 
percentage-point loss of .62. The 
loss put it behind Oldsmobile in 
sales standings. 

+ 


LL other makes showed losses 
when compared with the first 
half of last year. Most severe was 
that suffered by Plymouth, which 
fell back 2.82 percentage points. 
Plymouth had a market penetra- 





Lewiston (Id.) Dealers 


Elect Bell President 


LEWISTON, Ida.—Lou Bell, Bell 
Motors (Lincoln-Mercury), has been 
elected president of the Lewiston 
Automobile Dealers Assn. 

Other officers elected were Tom) 
Obin (Oldsmobile), vice-president, | 


and John Adair (Ford), secretary- | 
| treasurer. 





tion of 10.50 percent in the first 

half of 1953, but dropped to 7.68 in 

the first six months of this year. 

which claimed 5.57 per- 

cent of the market last year, 
could count only 2.78 percent 
penetration this year. The decline 
amounted to a percentage-point 
loss of 2.79. 

Chrysler was down from 2.83 per- 
cent of the market a year ago to 
1.97 percent this year, for a per- 
centage-point retreat of .86. 

DeSoto fell back from 2.17 per- 
cent of the 1953 market to 1.44 per- 
cent in the first half this year, for 
a percentage-point decline of .73. 

DeSoto, however, fared best of 
all Chrysler Corp. lines, in that its 
percentage-point loss was the small- 
est. 

* * * 

Amore makes outside the Big 

Three, the biggest seller was 
Studebaker, which sold 1.70 percent 
of all new cars in the first half. A 
year ago, however, Studebaker 
claimed 2.92 percent of the market. 
Its setback represented a percent- 
age-point loss of 1.22. 

Nash was second-best among 
smaller makers with 1.55 percent 
of the market. A year ago, Nash 
was the top “independent” with 
3 percent of the market.. Nash, 
therefore, lost 145 percentage 
points in its market tion. 

Packard, with 1.55 percent of the 
market a year ago, fell to .81 per- 
cent this year, for a loss of .74 per- 
centage points. 

Hudson, with .61 percent of the 
market this year, was down .73 per- 
centage points from last year’s 1.34 
percent. 

+ s 
ya dropped .61 percentage 
points, with .34 percent of the 
market in 1954’s first half, com- 
pared with .95 percent in the same 
period of last year. 

Kaiser fell from .4 percent 
last year to .17 this year, for a 
loss of .37 percentage points. 
Henry J’s percentage-point loss 
was .22—down from .25 percent 
of the market last year to .03 per- 
cent this year. 

The miscellaneous classification, 
which includes minor domestic 
makes and all foreign cars, ac- 
counted for .62 percent a year ago 
(including the now-defunct All- 
state) and .45 percent this year. 
The decline was .17 percentage 
points. 

+ * * 
TREND noted at the end of 
the first quarter of 1954 was 
continued in the second three- 
month period: Top sellers continued 
to bag an incteasingly large share 
of the market. 

At the end of the first half of 
1953, the three top makers—Chev- 
rolet, Ford and Plymouth — sold 
50.28 percent of all new cars. At 
the three-quarter mark of last 
year, the same three top sellers 
had 51.91 percent of the market. 

At year-end, they were selling 
53.30 percent of all new cars. 

In the first three months of 1954, 
Buick replaced Plymouth in the 
top three, and the three leaders had 
boosted their share to 57.12 percent. 

Now, at the halfway point of 
1954 tabulations, Ford, Chevrolet 
and Buick account for a booming 
59.07 percent of the entire new-car 
market. 

In other words, 59 of every 100 
new cars sold are those three 
makes. The other 41 cars are di- 
vided among the 16 other makes. | 

- * . 


(aerate topped the new- 
truck market by selling 35.11 
percent of the 433,519 new units 
sold in the first half. Ford was 
close behind with 33.38 percent. 

A year ago, Chevrolet had a 
penetration of 3651, and Ford 
was far behind with only 24.31 
percent of the market. 

Actually, Ford is the only truck 
make with more unit sales this 
year than last. All other major 


| makes have declined. 


In third place was International, 
with 9.65 percent of the market. A 
year ago, International’s share was 
11.12 percent. 





Monthly Scorecard on New-Car Sales 


JANUARY 
1954 Pos. Make 1953 Pos. 
1—82,233 Chev. 69,933— 2 
2—81,413 Ford 76,617— 1 
38—33,362 Plym. 47,002— 3 
. 4—24,655 Pontiac 26,845— 4 
5—23,360 Mercury 19,831— 7 
6—23,679 Buick 26,102— 5 
7—13,777 Olds. 18,798— 8 
8—11,583 Dodge 21,604— 6 
9— 9,033 Chrysler 11,702—11 
10— 7,884 Stude. 11,704—10 
1l— 6,964 DeSoto 9,356—12 
12— 5,784 Nash 12,763— 9 
13— 4,094 Packard 6,450—14 
14— 3,219 Cadillac 8,118—13 
15— 2,941 Hudson 5,316—15 
16— 2,669 Lincoln 2,929—17 
17— 1404 Willys 4,416—16 
18— 479 Kaiser 2,621—18 
~ 19— 160 Henry J 1,302—19 
1,595 2,812 
Total All Makes 
340,788 386,221 
APRIL 
1954 Pos. Make 1953 Pos. 
1— Chev. 126,3738— 1 
2—121475 Ford 85,273— 2 
3— 50,359 Buick 43,465— 4 
4— 38,643 Olds. 30,278— 7 
5— 37,926 53,920— 3 
6— 32,560 Pontiac 36,549— 5 
i— 25,6038 Mercury 21,250— 8 
8— 14,148 Dodge 30,524— 
9— 11,169 Cadillac 9,770—13 
10— 9,794 Chrysler 15,099—11 
ll— 8,968 Stude. 16,614— 9 
12— 8,282 Nash 16,077—10 
13— 17,398 DeSoto 11,496—12 
14— 3,741 Packard 8,057—14 
15— 3,589 Lincoln 4,011—17 
16— 2,779 Hudson 7A91—15 
1j— 1,670 Willys 4,918—16 
18— 1,153 Kaiser 2,731—18 
19— 123 Henry J 1,201—19 
2,467 Misc. 3,176 
Total All Makes 
508,102 528,278 


Wiz new-car sales competition 
in full flower, manufacturers, 
dealer associations and dealers are 
giving more meticulous attention to 
registration tabulations than they 
have at any time in years. 

Several totals — by makes, by 
states or by months — have been 
challenged at various times, but 
R. L. Polk & Co., accepted statis- 
tician for the industry, stands by 
its compilations. 

Most recent challenge came from 
the Rhode Island Automobile Deal- 
ers Assn., which wrote AUTOMOTIVE 
News as follows last week: 

“We are writing to you regarding 
the new-car and new-truck regis- 
trations which you published in the 
Aug. 9 issue of Automotive News 
for June. 
* * * 

“‘TNSOFAR as the Rhode Island 

registrations are concerned, 


ference of 334 vehicles. In other 
words, R. L. Polk & Co. reported 
334 more vehicles than were actual- 
ly registered in the state of Rhode 
Island, and we are at a loss to 
understand why there is such a 





discrepancy. 
“We have received several com- 
Top Trucks 
New-truck registrations for six | 
months: 
| 1954 Pos. Make 1953 Pos. 
1—152,207 Chev. 173,622— 1 
2—144,726 Ford 115,581— 2 
3— 41,831 Internat’] 52,895— 3 
4— 35,796 GMC 45,058— 5 
5— 31,088 Dodge 46,664— 4 
6— 7,010 Willys 9,730— 7 
j— 5,670 Stude. 13,602— 6 
8— 5,590 White 6,379— 38 
9— 3,042 Mack 3,4083— 9 
10— 1405 Diamond T 1,701—11 
1l— 1,235 Reo 1,878—10 
12— 624 Autocar 919—12 
3,300 Misc. 4,052 


Total All Makes 
433,519 475,484 
For further details see Page 32. 





The Facts on Figures 


Hectic First Half Brings Another Challenge 
On Car Registration Totals 


they are incorrect. There is a dif-|, 





FEBRUARY 
1954 Pos. Make 1953 Pos. 
1— 91,789 Ford 69,922— 2 
2— 89,390 Chevrolet 89,8381— 1 
8— 33,292 Buick 34,680— 4 
4— 29,318 Plym. 41,235— 38 
5— 25,292 Pontiac 26,108— 5 
6— 28,062 Mercury 17,745— 8 
7— 20,808 Olds. 28,722— 6 
8— 10,976 Dodge 7 
9— 8,471 Chrysler 11,076—10 
10— 7,045 Stude. 71,514—13 
li— 6,409 Cadillac 8,583—11 
12— 6,046 DeSoto 8,344—12 
18— 5,502 Nash 12,588— 9 
14— 3,718 Packard 6,654—14 
15— 2,750 Lincoln 2,507—17 
16— 2,221 Hudson 4,700—15 
17— 1325 Willys 4,488—16 
18s— 469 Kaiser 2,211—18 
i9— 119 Henry J 1,144—19 
1,590 Misc. 2,878 
Total All Makes 
369,592 396,558 
MAY 
1954 Pos, Make 1953 Pos. 
1—132,966 Chev. 129,764— 1 
2—127,523 Ford 90,112— 2 
3— 51,534 Buick 43,549— 4 
4— 42,626 Olds. 31,690— 6 
5— 38,184 54,207— 3 
6— 32,872 Pontiac  38,314— 5 
I— 24,794 Mercury 21,317— 8 
8— 13,886 Dodge 30,249— 7 
9— 10,735 Cadillac 9,726—13 
10— 9,288 Chrysler 14,771—11 
1l— 7,929 Nash 15,076—10 
12— 17,582 Stude. 19,318— 9 
13— 6,490 DeSoto 11,620—12 
14— 3,460 Lincoln 4,596—16 
15— 3,065 Packard 17,725—14 
16— 2,729 Hudson 7,541—15 
17— 1,814 Willys 4,521—17 
18— 988 Kaiser 2,559—18 
19— 8% Henry J 1,000—19 
2,406 isc. 2,920 
Total All Makes 
520,958 540,575 






plaints from our members, one 
being a Ford dealer. The actual 
Ford registrations for June were 
652 new cars and 77 new trucks. 
R. L. Polk reported 922 new cars 
and 112 new trucks, or a differ- 
ence of 305 new Ford cars and 
trucks. 


“For your information, we have 
checked these registrations at the 
Rhode Island Registry of Motor 
Vehicles, have monthly lists with 
specific names and addresses show- 
ing the actual number of vehicles 
registered. 

“We receive our monthly regis- 
trations, taken from the original 
applications at the registry, through 
Cooper Press, which in turn fur- 
nishes the exact same information 
to Polk. Mr. Cooper cannot tell us 
why there is such a difference in 
these registrations, especially for 
June. 


WE KNOW you do not want to 
publish unreliable registrations 
and it is for this reason we are 
writing to you...” 

The letter was signed by M. R. 
Boodry, association secretary. 

Spokesmen for Polk, informed 
of the letter, declined to com- 
ment on the variation in totals, 
saying only that their compila- 
tions were being double-checked 
and that complaints in the past 
had proved without foundation. 

Without a doubt, the rash of 
new-car bootlegging and cross-sell- 
ing has clouded many registrations 
during the first half of 1954. 

Difficulties encountered by Polk 
were hinted at by the statistical 
agency in its April report, which 
was accompanied by a note an- 
nouncing that a new classification 
was being added: “Location not 
determinable.” 

Polk said the new classification 
would “represent those vehicles for 
which it is impossible to verify a 


| Proper location.” 


* * 


HERE — has been a series of 





MARCH 
1954 Pos, Make 1953 Pos. 
1—115,607 Ford 81,076— 2 
2—115,070 Chev. 116,786— 1 
8— 47,972 Buick 4 
4— 35,037 Olds. 28,751— 6 
5— 34,862 Plym. 47,768— 3 
6— 32,126 Pontiac  33,210— 5 
i— 27,165 Mercury 21,557— 8 
8— 13,673 Dodge 26,717— 7 
9— 10,545 Cadillac 9,940—13 
10— 10,179 Chrysler 13,600—10 
ll— 8319 Stude. 11,822—11 
12— 7,440 Nash 16,005— 9 
13— 7,089 DeSoto 10,062—12 
14— 4,954 Packard 17,943—14 
15— 3,525 Lincoln 2,510—18 
16— 2,708 Hudson 6,160—15 
17— _ Willys 5,075—16 
18s— 814 Kaiser 2,659—17 
19— 135 Henry J 1,280—19 
1,993 Misc. 3,025 
Total All Makes 
480,731 486,368 
JUNE 
1954 Pos. Make 1953 Pos. 
1—168,804 Ford 712,500— 2 
2—152,028 Chevrolet 137,390— 1 
8— 52,753 Bui 47,526— 4 
4— 44,234 Olds. 35,092— 
5— 42,776 ith 58,405— 
6— 33,883 Pontiac 42,360— 
7— 27,972 Mercury 17,768— 8 
8— 14,114 Dodge 31,651— 7 
9— 11,650 Cadillac 10,324—13 
10— 8,805 Nash 14,0381—11 
1l— 8,728 Chrysler 15,307—10 
12— 8,170 Stude. 17,079— 9 
13— 6,701 DeSoto 11,717—12 
14— 3,812 Lincoln 5,010—16 
15— 3,713 Hudson 7,348—15 
16— 3,105 Packard 7,710—14 
17— 1,914 Willys 3,942—17 
18— 3891 Kaiser 2,657—18 
19— 97 Henry J 1,142—19 
2,603 


Chevrolets and 100 Fords were 
shifted around among five states or 
deleted from earlier totals. 

The next month, transfers and 
corrections involved 324 new cars. 
The June shifts involved 109 ve- 
hicles. In some cases, cars which 
had been put in the classification 
of “location not determinable,” 
have been removed at a later 
date and credited to given states. 

Such transfers and corrections 
have a tendency to distort prelimi- 
nary totals to a certain extent, al- 
though in the overall statistical - 
compilations, the end results are 
presumed to be correct. 

It is believed that some “phantom 
cars” were not added to the total 
for several months until the proper 
registration credit could be deter- 
mined, thus swelling June figures 
somewhat beyond actual registra- 
tions for that month. 

What happened apparently, is 
that some registrations for new 
cars — actually sold early in the 
year — weren’t nailed down until 
June. 


On the other hand, some makers 
reportedly registered dispro- 
portionately large numbers of 
“demonstrators” in their dealer 
stocks during June. 

While these reportedly have been 
tabulated by Polk as _ legitimate 
registrations, some dealer associa- 
tions have refused to include such 
registrations in their own compila- 
tions of new-car totals 


Poirier Appointed 


Quinn Assistant 


DETROIT. — Appointment of 
Thomas Poirier as assistant to the 
president was announced last week 
by E. C. Quinn, president of the 
Chrysler division. 

Poirier, who has been on Quinn's 
staff for the past year as staff 
specialist, has been with Chrysler 
Corp. since 1936, when he joined 
Dodge as a tool-and-die apprentice. 

In 1940 Poirier was transferred 
to the Chrysler division’s plastics 
section and assigned to research 
engineering. Two years later he 
was assigned to wartime produc- 


‘tion research. He was appointed 
adjustments on totals by make/chief of ‘peoibetien research in 


| and state. In April, for example, 499 | 1951. 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U.S. PRODUCTION ONLY) 





Week Week dan. 1 - 1 

Ended Same Ended Aug., to 
Aug. 721, Week, Aug. 14, 1964, Aug. 22, fone 22, 

1964 * 1963* 1964* To Date 1963* 1964* 

AMERICAN MOTORS 1,930 1,225 836 3,634 163,018 61,795 
Madson 2.00... 830 =: 1,225 836 2,484 55,977 19,665 
ee Ec wicasnies Cotten 1,150 107,036 42,130 
CHRYSLER CORP. 3,660 25,231 8,768 26,627 866,546 455,146 
Obrysler oie. 620 «1,963 «= 1,675 = 3,959 +=119,297 = 66,341 
MND dads ssckscesens doses 3400 2,771 «1,875 = 3,845 «= 90,797 «45,535 
| a 2,700 4,477 3,024 8,724 213,588 83,673 
PRG TOGIEID oon cscscvesicess ssssorennes 16,020 2,604 10,599 442,864 259,597 
FORD MOTOR ............ $2,410 38,521 31,739 96,745 938,833 1,158,384 
BE i iaecscn ideccivesansviders 27,600 29,460 27,034 82,652 718,035 948,250 
I sc cecvocecesesses 710 747 704 2,134 34,376 26,507 
Mercury oo..c..ccsecceeessesss 4,100 8314 4,001 11,959 186,422 183,627 
GENERAL MOTORS .. 53,620 57,609 58,192 172,139 1,997,720 1,940,334 
SN ih. ss0sscieadavualets 10,480 11,916 10,680 30,414 356,786 360,576 
Cadillac oii. 2,475 227 «2,494 «7,471 «= 78,618 + = 79,863 
Chevrolet  ..............0... 30,800 32,851 30,282 90,587 1,011,544 973,746 
Oldsmobile ................... 8565 5,723 8,689 25,062 253,349 287,187 
I iis csrcssssiycesmconees 6,300 6,892 6,097 18,605 297,428 239,232 
KAISER MOTORS ................... OE. eke Cs 53,081 14,414 
bcihasss“Pidaenlglinae: Debate 19,692 5,803 
GANG 6 eciteOsciseniolt 33,389 8,611 
6,804 648 3,786 205,156 173,012 
Packard oo... 660 1,472 648 2,027 69,988 23,328 
Studebakker oo... cece ee ocalie 1,759 135,168 49,684 


302,931 4,224,349 3,703,085 


“COMMERCIAL CARS 
(U. 8. PRODUCTION ONLY) 

















Week Week Jan, 1 Jan, 1 
Ended Same Ended Aug., to to 
Aug. 21, Week, Aug. 14, 19654, Aug. 22, Aug. 22, 
1964 1963* 1954* To Date 1953* 1954* 
CHEVROLET ................ 6,000 6,186 6,121 17,377 259,803 225,326 
DIAMOND T ................ 60 182 60 180 5,682 2,226 
MMII 3> cesconscesbacessvoessecesee 40 80 40 104 1,783 2,153 
IIE. sisiscoctesaatavesssccscceve 1,700 1,944 1,732 5,048 72,158 59,000 
IIE” sso csacosesrssseaste/ectiooserses UNE. alensasetin” - sacheadiahes 1,419 2,049 
ks cihaies cadanenssounsainde 5,225 8,439 5,205 15,666 189,662 204,804 
I Bi hace ciatiicaintcneveqsseio ssn 1,025 1,820 1,027 3,079 85,525 53,226 
INTERNATIONAL 1,415 2,984 1,382 4,199 83,552 65,608 
135 190 123 333 7,660 4,362 
50 291 50 150 10,707 5,851 
STUDEBAKER. .............. 0.000. BE 2 asediniotone SAT 29,464 8,615 
MPMI cocascscccesesscencseceseses 215 304 214 639 9,382 6,803 
WILEYS .......... ipa cagedess 2,030 BE. “ochdnscccees 2,030 55,534 39,628 
MISCELLANEOUS ...... 50 264 56 165 9,850 3,645 
Total Trucks, U.S. .... 17,945 25,194 16,010 49,417 822,181 683,296 
Total Cars, Trucks, 
te ee Teleswonnctsciea 115,275 155,695 116,193 352,348 5,046,530 4,386,381 
Total Cars, Trucks, 
A neapbetvosasstbiés'sa 4,800 5,667 2,904 11,177 325,841 283,564 
Grand Total, 
Cars and Trucks, 


U.S. and Canada....120,075 161,362 119,097 363,525 5,372,371 4,669,945 
*Hevised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 


N.B.: All U. 8S. totals include cars and trucks for military orders. 


Used-Car Market Receives 
Biggest Lift in 2 Years 


(Continued from Page 1) 


establishments is considered a |to $1,972; 


major cause of the muscular 
used-car market. 

Bare figures from the index, 
of course, are a sensitive market 
barometer, and indicate a con- 
tinuing insistent demand for used 
cars as well as a shortage of good 
cars. A more concise picture, how- 
ever, may be drawn from field re- 
ports. 

At least one auction last week 
sold 100 percent of the cars con- 
signed. Other auction operators say 
there just aren’t enough cars to go 
around. 

“Prices high and cars scarce,” is 
the way one puts it. - 


ys mediocre iron-piles are 
sparking interest in the auction 
areas, some operators say, as bid- 
ders strive to “take home some- 
thing.” 


renee Sent the Insle-of 
good, clean used cars are prac- 
tically universal. No auction op- 
erator, however, had any com- 
plaint about prices last week. 

Here are the results: 54s, up $44 


63s, up $28 to $1,277; 
‘52s, up $10 to $982; ’48s, up $8 to 
$243; ’49s, up $7 to $375; ’51s, up $6 
to $691; ’50s, up $4 to $521, and 47s, 
up $2 to $194. 

The price spread between models 
after last week’s adjustments was 
(previous week’s spread in paren- 
theses): °54 to '53, $695 ($679); °53 
to '52, $295 ($277); '52 to ’51, $291 
($287); ’51 to °50, $170. ($168); ’50 
to '49, $146 ($149); °49 to 48, $132 
($133), and 8 to "47, $49 ($43). 


ACORPEIG to registration fig- 
ures released last week by R. 
L. Polk & Co., June reached the 
highest volume of any June in 
history. Polk counted 596,753 new- 
car registrations for the month. 


Best previous June had been 
1950, when 583,922 new cars were 
registered. A year ago, ao 
new cars were registered in 

The total for June, 1954, ro been 

surpassed by only three other 
months in history—July, August 
and September of 1950. Totals in 
each of those months surpassed 
600,000. , 
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Auto Output Drops Again .. 


6 Car Producers Idle; 
2 Near Million Mark 


(Continued from Page 1) 


on Sept. 7, and Kaiser and Willys 
reportedly will produce no more 
cars until 1955s begin to roll in the 
near future. 
+ * * 
os next shutdowns for change- 
over will occur in September 
when Chevrolet, Pontiac and Cadil- 
lac are slated to prepare for 1955- 
model output. Ford division, Lin- 
coln-Mercury, Buick and Oldsmo- 
bile will follow in October. 
Packard is due to close early in 


the fall and will be down 45 to 60. 


days to allow the moving of final 
assembly lines to another plant. 
With August car production to 
reach only about 415,000 units, 
September and October levels 
are expected to be even lower. 
The last to go down will be Hud- 
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Reaching an estimated 150,000 
to California. RATES 
10c PER WORD 


and address at regsior rates 
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AUTOMOTIVE NEWS 





HELP WANTED 


SALESMAN — Aggressive and willing to 
work, earnings unlimited, wonderful op- 
portunity for promotion. Has anyone in 
your family respiratory troubles? Mile 
High in the pines, climate world famous 
for relief and cure of asthma. Old es- 
tablished Chevrolet, Oldsmobile, Cadillac 
dealer. Give experience, references, em- 
ployment, etc. in first letter. Box 1111, 
Prescot, Arizona. 





GENERAL 
SALES MANAGER 


One of the largest Oldsmobile dealers in 
Metropolitan area around New York seeks 
man of proven ability to supervise new 
and used car sules. Total units handled 





WANTED SALESMEN now calling on new 
car dealers to sell popular Continental 
Tire Kits as side lines. Liberal commis- 
sions. Protected territories available. 
Late model car for demonstrators pre- 
ferred but not essential. State present 
lines carried, territory covered, and make 
of car owned. Box 4062, c/o Automotive 
News, Detroit 26. 


WANTED: GENERAL SERVICE MAN- 
AGER for a very large Ford dealership 
in the city of Denver, Colorado. Must be 
very capable of handling a large volume 
of business. We want a man that has a 
good character and a good background 
and aggressive. This is a permanent 
and full time position. Outstanding pay. 
~— — c/o Automotive News, De- 

t 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enciose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise if will be forwarded 
Immediately to the advertiser. 


readers «x 
TWENTY CENTS 
PAYMENT IN ADY 
Add One Dollor (31) pe 
Replies to Sox 
$11.29 


AUTOMOTIV 


son and Nash, probably just before 
the first of the year. 
Nash returned to work last week 


plant on Saturday, and pro- 
duced an estimated 27,600 cars, 

thus allowing Chevrolet to 

stretch its output lead to 25,000 
cars. 

The Big Three last week ac- 
counted for 97.3 percent of total 
car output, compared with the rec- 
ord 98.6 percent in the week earlier. 
General Motors turned out a whop- 
ping 60.2 percent, against 58.1 per- 
cent in the preceding week; Ford 
Motor accounted for 33.3 percent, 
compared with 31.7, and Chrysler 
Tee dipped to 3.8 percent from 


after a two-week vacation, and the/| 8.8 


firm said it plans to boost output 
18 percent. 

Another member of the new 
“Little Three” planning a boost is 
Studebaker. It hopes to increase 
output to 12,500 cars and trucks 
when 1955 models begin to roll. It 
hopes later to hike production to 
20,000 vehicles a month. So far this 
year it has averaged 10,000. 

* 


em last week’s car turnout 
dropped, Chevrolet turned on 
the steam and slated production of 
30,800 cars, more than in any week 
since the end of May. 

Ford division worked only one 
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HELP WANTED 





AUTO MATERIAL 
DAMAGE ADJUSTERS 


Prior material damage experience and school- 
or service salesmen experience to work 
large progressive ex ing insurance 

company. Many company nefits. Openings 

Gein wets on and Bo 

age qualifications. x 

4072, </e Automotive News, Detroit 26. 





SALESMAN—NOW CONTACTING auto- 
mobile dealers. We have a terrific deal 
on metal, dealers, personalized name 
plates and a couple of other items that 
dealers use. If you have sold this type 
of device contact Mr. Ostrow, Albright 


Motors, 119 Snow S8t., Providence, R. I. 





YOUNG EXECUTIVE contemplating visit 
to England, desires permanent connection 
with Automobile; Tire; Automotive prod- 
uct manufacturer who could use special- 
ized sales-service training available at 
English parent or subsidiary company 
on his return to U. 8S. Would consider 
postponing trip to undertake responsible 
position with possible future temporary 
assignment in Europe. Sound managerial; 
sales; service experience. Can furnish 
best references in U. 8. and England. 
Box 4076, c/o Automotive News, De- 
troit 26. 


TRUCK SALES MANAGER. Is your truck 
market penetration in your weight class 
below your expectations? You need the 
services of an outstanding, aggressive 
sales producing truck sales manager who 
has the know how to increase your sales 
and profits. Box 4077, c/o Automotive 
News, Detroit 26. 


SERVICE MANAGER. Executive type. 
Twenty years experience. Good technical 
knowledge, broad experience in handling 
customers and employes. Family man. 
Excellent references. Available immed- 
iately. Box 4081, c/o Automotive News, 
Detroit 26. 


PARTS MANAGER; now employed, desires 
position southwest Missouri. Six years 
parts experience. Ford or Chrysler corp- 
oration preferred. Best of references. 
Box 4082, c/o Automotive News, De- 
troit 26. 


ACCOUNTANT-OFFICE MANAGER, ex- 
perienced GM system, desires position 
with large dealership. Box 4063, c/o 
Automotive News, Detroit 26. 


SALES MANAGER. Considerable exper- 
lence with large Ford dealer. Capable 
of handling men, merchandising and 
volume sales. Ideal age and hard worker. 
G.M. or Ford preferred. Will furnish 
qualifications on request. Box 4064, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER OR SALESMAN- 
AGER with Ford, Chevrolet, Buick and 
Motor Holding experience. Capable of 
Managing volume dealership with know 
how to get profit and volume from all 
departments. Available immediately. Box 
4075, c/o Automotive News, Detroit 26. 


EXPERIENCED MANAGER; MoPar parts 
wholesaler. Proven success in large op- 
erations, excellent references. Location 
optional. Box 4080, c/o Automotive 
News, Detroit 26. 


rded to the 


CL 


S° FAR this year, U.S. makers 
have produced 3,703,085 cars 
and 683,296 trucks, declines of 12.3 
percent and 16.9 percent, respec- 
tively, from the comparable 1953 
period. 

Canadian production rose last 
week with the return to produc- 
tion of Ford Motor, following its 
two-week vacation. 

Only GM, Ford and International 
Harvester were in production in 
Canada last week. All the others 
were down for changeovers, field- 
inventory problems or vacations. 

—Tom Hewrrt 
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OSING: SIX DAYS 


BUILDING, DETROIT 26, MICH 


POSITION WANTED 


SERVICE MANAGER. Capabie executive. 
Twenty years experience with GM deal- 
=. Have good technical knowledge, 

broad experience in handling customers 
and employes. Knowledge of a werk 
and sales promotion. Married, 44 years 
of age. Excellent references. Box 4045, 
c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, now handling Studebaker- 
Packard. Southeastern Trading Area 
75,000. Modern showroom and building. 
Completely equipped shop and body shop. 
Selling parts and equipment, leasing real 
estate. $10,000 cash, balance over 3 
years. Box 4066 c/o Automotive News. 
Detroit 26. 


AGENCY, now handling Chrysler-Plym- 
outh. City of 80,000 population. No 
accts. or used cars to buy. Reasonable 
lease. Will inventory at $10,000. Estab- 
lished 10 years. Landy Motors, Inc., 
1100 Washington Ave., Racine, Wis. 


AGENCY FOR SALE, now handling Ford. 
In southern Wisconsin; all inventories 
and equipment new; selling on account 
of il! health; buyer must be able to 
qualify for Ford contract. Approximate 
sale price $60,000; % cash, balance on 
time payments or will consider real es- 
tate. Box 4067, c/o Automotive News, 
Detroit 26. 


DEALERSHIP AVAILABLE handling 
Ford; in Eastern Colorado since 1916. 
Gross $102,000 first six months ’54. Lo- 
cated 100 miles from Rocky mountains. 
Building, used car lot, parts, and good 
equipment. Easy terms. Factory approval 
necessary. Box 4068, c/o Automotive 
News, Detroit 26. 


DEALERSHIP AVAILABLE, handling 
Buick, near Phoenix, Arizona. Completely 


equipped including Texaco station. Ideal 
for one man operation or with one sales- 
man. Perfect for one seeking health re- 
storing climate. Box 4069, c/o Automo- 
tive News, Detroit 26. 





























Wonderful Place To Live... 
Prosperous Place To Work. . 
Building For Sale in 


Santa Rosa, California 


World's finest climate, formerly Luther 
Burbank homesite. Warm sunny days, 
cool nights all year round. Hour and a 
half from fabulous San Francisco. : 
Building was built for Chrysler-Plym- 
outh dealership, which enjoyed eight 
successful years. New in 1946. 22,750 
squore feet, plus adjacent paved park- 
ing area of 34,500 square feet, in- 
cluding 15,000 square feet in rear en- 
closed with cyclone fence. Building has 
large semi-circular terrazzo-tiled show- 
room. Five comfortable offices. Parts 
department with ramp to upstairs stor- 
age, including metal bins. Concrete 
floored shop, radiant heated with 
drive-in entrance and exit. Completely 
equipped, including three hoists, with 
latest Chrysler approved automotive 
equipment, all in perfect condition. 
Owners selling to liquidate corpora- 
tion. Equipment Building and land for 
sale at 25% under replacement ap- 
praisal. Write or phone R. J. Jansen, 
1200 Van Ness, San Francisco, 


PRospect 5-2400. 
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1953. Parts and equipment at inventory 
price, subject to factory approval. Box 
4070, c/o Automotive News, Detroit 26. 

A now ing 
Pontiac, mo accounts receivable or used 
cars. Five year lease, $150 a month. 
$10,000 down . Must have 
Box 4051, c/o Auto- 


c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 
HANDLING BUICK 


Central Michigan farming town of 8,000— 
also good industry and civil service work- 
ers. New, modern garage with the most 


modern equipment in this Pa S the 


U. S. Garage building coul 

This dealership is completely paid for and 
may be taken over at a very attractive 
figure to the purchaser. One of the rea- 
sons for selling is owner's health, 





DEALERSHIP WANTED 

CHEVROLET, single or dual. 100 to 200 
units. Central Wisconsin or Northern 
Illinois. Qualified buyer with adequate 
capital. Box 4065, c/o Automotive News, 
Detroit 26. 

FLORIDA CADILLAC-OLDS or Cadillac- 
Pontiac dual, 100-200 units. Experienced 
dealer qualified financially. Cash. Strictly 








confidential. Box 4078, c/o Automotive 
News, Detroit 26. 
Ww. DA AGENCY: G.M. or Ford; 


100 and 400 car contract. Have factory 
approval; cash, $150,000. Box 4083, c/o 
Automotive News, Detroit 26. 


ex: ; 
tial. Box 4029, c/o Automotive News, 
Detroit 26. 7 


BUSINESS OPPORTUNITIES 


USED CAR BUSINESS, Phoenix,Arizona; 
lot, office, shop. Lease $100 monthly. 
Fifteen cars and equipment $3,000. For 
particulars write or call Bob Brazee, 
211 EZ. Willetta. 


DEALER SERVICES 
DEALERS’ MAILING LIST. Ford, Chev- 
rolet, Plymouth, DeSoto, Chrysler, Olds- 
mobile, Buick dealers. Complete national 
list, August 1954 checked. On addressed 
labels, 32M, $12 per M. Box 4071, c/o 
Automotive News, Detroit 26. 


INVENTORY SERVICE 

















10040 Freeland Detroit 27, Mich. WE 3-6445 








GM DEALERS 

STOP A.F.A. LOSSES 
Our bookiet explains a simple, time saving 
method of accurately handling A.F.A.'s. 


$5.00 postpaid 
AS.A., BOX 113, NEWTOWN, OHIO 





CARS FOR SALE 


DEALERS SAY 
Our greatest doliar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 


Oldest in the Mid-West 
One of the Nation's Best 


Sale Every Tuesday 
12:30. M. 
OPEN ALL NIGHT MONDAY 
Phone E 1254 Phone E 5209 


324 West Main Street, Fort Wayne, indiana 
We Guarantee Checks 
Dealers Only 











AMBULANCE 
1951 Ford, Seibert Body in A-! condition, 
fully equipped with siren, flasher lights, 


back-up lights, turn indicators and portable 


. stretcher. Call Cliff Lloyd, Vinewood 3-6300. 


Southwestern Motor Sales, Inc. 
7033 West Fort St. Detroit, Michigan 





GRAND RAPIDS AUCTIONS, INC. 
Ch Al AF ap Sat. Crna, 


EVERY TUESDAY 
A? 1:00 P.M, Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill” Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 





AUTOMOTIVE NEWS, AUGUST 23, 1954 


CARS FOR SALE 








SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords end 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 
of lecation. Phone or write for informa- 
tion: 


Robinson Auto Rental, Inc. 








ATTENTION DEALERS ! ! 


SPECIALIZING IN THE SALE OF 


PARTS FOR SALE 
Pe EE 
ONE SOURCE FOR 
GM & UMS PARTS 


JOBBER DISCOUNTS 
es ‘high as 50% on 
UMS parts 
DISCOUNTS INCREASED 
a 


(Example: Guick Muffler lists ot 
$10.00. Your cost only $4.69) 


SP asc 


Orders. 


GORDON BUICK 








EX-TAXIS (fermerty Robertson Buick) 
Excellent Bodies - Good Motors - Heaters || 1000 5. Wabash Ave. Chicago 5, ttl. 
New WaAbash 2-1030 
BUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymosths — Fords — Chevrolets 
1 te 500 


MORRIS FREEDMAN 
S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 SHERWOOD 7-1700 





EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.A., inc. 





1954 CORVETTE. 998 miles. Fully equip- 
ped, $2,850. Original title. Never licensed. 
Waggoner Motors, Grayson, Ky. 





FOR SALE 
1954 CHEV. CORVETTE 
WRECKED 
This car was rolled over, chassis, motor, top, 
seats and etc. perfect. Radio and heater. 
Driven 900 miles. Will take best offer. 
Brothers, 732 Wyoming Ave., Scranton, Pa. 





CARS WANTED 





TOP PRICES PAID 
‘51 — ‘52 — ‘53 
CHRYSLER LIMOUSINES 


.| Must be privately owned. Will not con- 


sider any rentals. Contact Mr. Warren. 


HARVEY A. TURNURE 
1757 Broadway, N. Y., N. ¥., Ci 6-4362 





50 DeSOTQ, CHRYSLER and 
eight passengers. 1900 te 1964 sharp cars 


and priced t. MeClintock-Cadiliac, 
Phone 2003, Lansing, Mich. 





WANTED 
‘53 Chrysler Windsor 8-Pass. Sedans. Must 
be in good one, ee 


RANK 
3144 N. Greenbay Ave., Milwaukee, Wis. 





WILL TRADE 


CADILLAC - OLDS - LINCOLN - MER- 
CURY dealers: Will trade large building 
site suitable for summer home or fishing 
cabin with lake Estes frontage for new 
car. Write or call D. D. Shanks, PH 540, 
Lake Estes Drive-In Theatre, Estes 
Park, Col. 


NEW LINES WANTED 





NEW LINES WANTED 
BY MANUFACTURERS AGENT 


Specializing in ma oil companies and 
jobber cccounte Or welteoen Ohio and 


estern Pennsylvania. 
Box 3999, c/o Automotive News, Detroit 26. 








PARTS FOR SALE 





NASH AUTOMOBILE PARTS 
FOR SALE 


Value of approximately $18,000 based on 
dealer's net prices. Parts inventory list avail- 
able on request, 





ATTENTION STUDEBAKER DEALERS. 
$4,000 parts inventory for sale. $1,500 
cash, Parts are from 1947-1954; good 
fast moving merchandise. Robert E. 
Anthony, Morrisville, Vt. 


NASH PARTS 


* Large Stock 

* 1939-1953 Models 

* Must Sell at Once 

* Will Sell All or Any Part 
* Make Us An Offer 


Will Furnish Complete 


Inventory on Request 


CALL — WRITE — WIRE 
BYRON STOUT PONTIAC, INC. 
1214 E. Douglas 


PARTS WANTED 

WANTED: Chrysler, Dodge, 
Plymouth parts from dealers or finance 
companies who wish to close out in bulk 
lots. Please send parts list and advise 
what the least cash dollar you will take 
for the entire lot. Write Niels Hansen, 
— Suwanee Road, Kansas City 3, 

ans. 


TRUCKS FOR SALE 

WRECKER. An all-purpose 10,000-lb. out- 
fit with extra heavy boom. Capable of 
4-wheel pick-up with ease or handling 
heaviest tractors. Tulsa winch. Double 
reduction axle. Has had little use and 
will make excellent return on invest- 
ment. Box 4079, c/o Automotive News, 
Detroit 26. 


BUSES FOR SALE 
NEW AND USED SCHOOL BUSES 
POR WAMEDIATE DELIVERY 


. & passenger 
, 6 passenger 
, 54 passenger 


3 Seva fier boenae 


108 nied St _ we 2-7605 


Philadelphia 4, Pa. 
SHOP EQUIPMENT FOR SALE 


FOR SALE: Studebaker sign, neon, 13% 
ft. high. Late model Studebaker parts. 
Bins. Studebaker special tools and com- 
plete shop equipment. Will sell at your 
price. Studebaker Sales and Service, 165 
No. Main S8t., Norwich, Conn. Phone 
TU 73566. 


FOR SALE: 
stoker, 
Like new. Reason for selling; putting in 
gas. Nall Motors, Inc., Iowa City, Ia. 


IRON FIREMAN, bin fed 





CLOSE OUT 
45% DISCOUNT 


Genvine Lyon Auto Parts Bin Dividers and 
Drawers. All new material for both new 
and old type Lyon Bins. 


Bins & Equipment Co., Inc. 
1918 BUFORD HIGHWAY 
Atlanta, Ga. Phone: Veron 3576 


We Now Distribute 
Borrovghs Bins and Shelving 





SHOP EQUIPMENT WANTED 





GOING OUT OF 
BUSINESS? 


Opening new Chevrolet Dealefship and will 
buy your complete dealership equipment, 
furniture, fixtures, tools, etc. Varnell Chev- 
rolet, Tracy City, Tenn. 








Model CF50. Used two winters. |f 


MISCELLANEOUS 


Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


“— * 


panel, shoulder straps, earphones. Total 
time, 550 hours, Will take new or used 
cars in trade. Cal Worthington, Worth- 
ington Motors, 2771 E. Slauson Ave., 
— Park, Calif. Phone: Logran 


A G 

Step by step replacement procedure of 

auto glass, glass run channels, ventilator 

assemblies, etc. 1949 through 1954 cars 
by model and body style. Approximately 

300 pages. Illustrations. $5.15. Le Moine 

Publishing Co., P. 0. Box 971, Fort 

Wayne, Ind. 

THEY SPIN—THEY SPARKLE. Attract 
customers with beautifully colored alumi- 
num spiral streamers. Use any combina- 
tion of colors. Your choice of red. blue, 
green and gold. Each 20 foot length, 
$1.25. Silent Salesman, 1001 So. Seneca, 
Wichita, Kans. 


AIRPLANE WANTED, will trade good 
Dodge 2-ton tractor ani Whitehead-Kale 
trailer for low time, 4 place plane, and 
pay difference. Write W. O. Davis Mo- 
oa Inc., 2442 3rd Ave., Huntington, 

. Va. 


MOTO-MATIC 
TOW ® GUIDE 


BRAKE-MOBILE 


TOW « PILOT 


with Automatic Brake 
Cannot Be Matched 
At Any Price 
Write Today For 
Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING 
COMPANY 
BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Dept's. 


“Leaders Ia The Indestry” 
Since 1939 


. (state e, 

model, transmission) Shipped C.O.D. 
AADTA Engineering, Box 59-R2, Key- 
ser, W. Va. 

ENGINE REBUILDING — Crankshaft 
grinding and meta! . John P. Hughes 
Motor Co., Inc., Commerce S&t.. 
Lynchburg. Virginia. 





IMPORTED ENGLISH LEATHER 
LACQUER AND PLASTIC PAINT 


“Nuagane” for Real or imitation Leathers 
and “PeVec” for Plastics 


Restores Used-Car Upholstery and Panels 
Durable—Flexible—Waterproof 
24 Colors to Choose From 


For information and trade prices write— 
Grays Harbor Motors 


Ist and G Sts. Phone: Aberdeen 59! 
A een, Wash. Importers 


GARAGE LIQUIDATION AUCTION 


Selling the complete garage and office equipment and used cars of Stang 
Motors, Studebaker Dealer, 242 3rd St., Elyria, Ohio, at Public Auction, 
Tuesday, August 31st, starting at 10 A.M. 

A complete line of garage equipment; Beam front end machine, lift, air com- 
pressor, analyzer, valve refacer, hoist, floor jacks, reamers, pullers, hones, 
chargers, wheel balancer, vices, welder, complete grease equipment and all 
other equipment used in a Studebaker dealership. All office equipment. 


25 used cars of various makes and models. 


Terms Cash. 


STANG MOTORS 
242 3rd St., Elyria, Ohio 
Phones: 21 and 2154 


RAY AUSTIN, Auctioneer 
Phone 4-503 
Jefferson, Ohio 


NEW YORK CITY'S 


SKYLINE AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


EVERY TUESDAY — 12:30 P. M. at 
Brooklyn 22, N. Y. 
Auctioneers—David B. Spielman 
John W. Becker 


Come To Skyline Auctions 


New Subscription Order 


| 

| 

I 

| 

! 

| Send Automotive News to Address Below 
for One Year $8 [] or Two Years $14 [—] 
! for which check is attached [_] or send bill [1] 
! 

! 

| 

| 

| 
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IT’S HERE, WIILYS tamous 
4-WHEEL-DRIVE STATION WAGON 


the lowest-priced in America 
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a ge Withee DUAL PURPOSE FOR 
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er PASSENGERS OR CARGO 


ee 
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pet.” : 


NOW...53* more power 


Goes where others can’t go—power to buck mud, sand, ice or snow, 
rough terrain, roads or no roads, 60% grades. Largest rear opening of 
any station wagon—seats removable for extra cargo space—seats and in- 
terior easily cleaned. Rugged and dependable for year ’round operation. 


NEW . . 
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er Carburetor Capacity built 
for climbing grades as 
steep as 60%. 


‘NEW Stainless s+ 


eel SON ae aK 
’ greater Efficiency om Exhaust Valves for it wah JT : NEW Larg 


d Longer Engine Life, 


NEW 3-Valve Fuel Pump prevents vapor lock 


under extreme conditions of altitude eC 
and temperature. ie 3 WV, 


MADE BY KAISER-WILLYS, THE WORLD’S LARGEST MAKER OF 4-WHEEL-DRIVE VEHICLES 
ANOTHER EXCLUSIVE SELLING OPPORTUNITY THAT GOES WITH THE KAISER-WILLYS FRANCHISE 
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